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alee pig sage like this are re- 
served for the most important 
photographers of all these days—those 
in our Armed Forces. 


However, at home, you’ll need the ad- 
vantage of the high speed of Ansco 
Superpan Press for many of your own 


action pictures. 


This amazingly fast film greatly in- 
creases the potentiality of any camera 
It is being used more and more in com 
mercial and illustration work as well as 


its natural field of news photography. 


Superpan Press provides, in addition to 


At 200 m. p. h. 


its phenomenal speed, brilliant grada- 
tion, full panchromatic color sensitivity 
and effective protection against halation. 
Remember—if you want to stop ’em 
start using Superpan Press! Agfa 
Ansco, Binghamton, N. Y. 


WAR NOTE: Approximately three-quarters 
of all Agfa Ansco products made today go 
to the armed forces or war industries. 


And Agfa Ansco supplies a greater per- 
centage of its film to the Government than 
does any other photographic manufacturer. 


So won't you be patient if your dealer 
hasn't got your favorite Ansco film in stock 
the first time you try? Thanks. 








Agta Ansco 


SUPERPAN PRESS 


* 


KEEP YOUR EYE ON ANSCO— 
FIRST WITH THE FINEST 
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Photography mirrors 
an America worth 


fighting for 





A Defender advertisement dedi- 
cated to one of the Freedoms for 
which America fights . . . and which 
American photographers have re- 
corded so often with their cameras, 








He was a typical American boy... a grin- 
ning, freckle-faced kid with a thick small- 
boy size slice of bread and butter and jam. 
He was enjoying it so that you couldn't 
help snapping the picture. It had all the 
human interest a good picture should have 
..and when you developed your negative 
and printed it on Defender Velour Black 
you had a picture that was outstanding. 
When you look at that picture today you see 
something more, something that typifies the 
Freedom from Want for which we fight. 
It is for this that you are temporarily going 


Popular PHOTOGRAPHY 


without so many of the things that you 
always took for granted. This Freedom from 
Want is one of the Freedoms which your 
dollars invested in War Bonds will help to 
purchase for all the Freedom-hungry people 
of the world. 


Defender 


DEFENDER PHOTO SUPPLY CO. + ROCHESTER 3, N. Y. 
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The Ideal Projection Paper 


for Fine Enlargements of Favorite Negatives 


Sally wears a uniform now. You're proud she’s a WAC...yet 
you still like to think of her as a carefree miss. Renew golden 
memories...enlarge negatives of your favorite snapshots on 
Halobrome. Processing advantages of Halobrome offer greater 
print control, help you eliminate waste, save you money. And 
you get all the realistic detail with brilliance and depth not 


possible in ordinary projection papers. 


BUY WAR BONDS THE HALOID COMPANY, 901 Haloid St., Rochester 3, N. Y. 


MAIN OFFICES AND PLANTS AT ROCHESTER, N. Y. 
141] Milk St Boston 9, Mass 330 West 42nd St New York 18, N. Y 
608 So. Deorborn St Chicago 5, Ill 1015 Chestnut St Philadelphic 7, Po 
144 Lafayette Blvd Detroit 26, Mich 207 Investment Bldg Pittsburgh 22, Po 
1206 So. Maple St Los Angeles 15, Col 23 Grant Ave. San Francisco 8, Col 
15th ond K Sts. N. W Washington 5, D. C. 


CANADIAN DISTRIBUTORS: Rectigraph Co. of Canada, Ltd., Toronto 
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G-E flash shot of General 

Sherman tanks under con- 

structionin world’s largest 
tank arsenal. 


What are flash bulbs doing in wartime? 











An urgent telegram from Washington asks— 
“How is work going on M-4’s?”’ 

One photograph may provide the answers 

that would take pages of written reports. 

So, on many types of war work, Uncle Sam 

now asks for photographic progress reports. 


Result: another job of war reporting on 
which G-E flash bulbs lend a hand. For flash 
means quicker set-ups, less interference 
with work .. . and plenty of light for crisp, 
clear pictures. 


Of course G-E flash bulbs have other war- 
time jobs, too. Chief of them all is to help 


Army, Navy and Press photographers get 
better pictures every time. We’re proud that 
you share with us in all these jobs... through 


the flash bulbs you’ve given up. 





Today our sales of photo lamps are restricted. 
Tomorrow, after the war, dependable G-E 
Mazda Photoflash and Photoflood lamps will 
be with you again. 


Meantime, if you are an essential flash user 
(AA-4 priority or higher) you can help con- 
serve critical material and transportation space 
by switching to G-E Midgets on many a shot. 
For they use less space and material. And 
you'll find they meet over 95% of flash needs. 











Hear the General Electric radio programs: ““The Hour of Charm", Sunday 10 p. m. EWT, NBC; 
“The World Today’ news every weekday 6:45 p.m. EWT, CBS. 


G-E MAZDA PHOTO LAMPS w 


GENERAL QQ ELECTRIC 


earch le 
0 an 





INVEST IN YOUR COUNTRY’S FUTURE...WHY NOT BUY AN EXTRA WAR BOND THIS MONT#? 
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| PENN will pay 
TOP CASH PRICES 


for your USED 


November, 19438 








SPEED GRAPHIC 


dys Camera Equipment! 
ROLLEICORD q Pp 
ROLLEIFLEX The equipment that you own, but are not 
IKOFLEX using is worth more than you think! .. . there’s 


BANTAM SPECIAL 
KODAK RETINA 
SUPER IKONTA 

EXAKTA 
VOIGTLANDER 
WELTURS, WELTINI 
LEICA 
6x9 9 x 12 Double 
EXTENSION CAMERAS 
CONTAX, LENSES 


a market for it, and a good one! Our offer 
will probably be much higher than you ex- 
pect, especially on the items listed at the left. 
Send your old or extra equipment to us now 

. postage collect... for appraisal. If you 
aren't completely satisfied with our offer, 
we'll either return your equipment at no cost 
to you, or we'll keep it on consignment for 
30 days ...at your price. Either way, with- 
out investing anything but a few minutes of 
your time . . . you come out with the top 


cash price! But don't put it off! Take ad- 


8mm and 16mm 

PROJECTORS 

8mm and 16mm 
CINE CAMERAS 


vantage of the shortage of new equipment. 
The market for old or used equipment is at 


its peak NOW! Send it to Penn, today! 


USE THIS CONVENIENT COUPON 


es | 


























1 PENN CAMERA EXCHANGE i 
. Gentlemen: I own the following photographic equipment, which I offer tor : 
i sale. I list each item and the price I am asking for it, and the condition of 
. each item. If you are interested, I will forward this equipment in accord- | 
i ance with your new buying plan. ] 
ITEM CONDITION PRICE i 
FAMOUS FOR FAIRNESS : 
ee eS Serre RT. MN i ‘ 
| 
| 
I ee Ses Mee meres Cee See. 
i 
1 
: Or Meera Meme yerm ce Wan, eee. 
i 
| 
ee i, eM iad ans gi aasigh gia Bio ace SLA cate ew alae wid ea imme wee 1 
CAMERA EXCHANGE inc. é 
126 West 32nd St.. N. Y. C. © LA 4-8715 Ns ia abit gtaew emenaes CTPY oe TOWN. ...9oo si cicedcs | 
see eeeeeaeseseesaeeeeeseeseuasueaensesaneaual 








ty 


Si ial al ace inet di ilie tatiha t eend 
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"MORE MOVIES FROM HOME ?" 


“Yes, We’re going to 







show them now!’’ 


a 


Your Service Man’s Friends Will 
Enjoy The Movies You Send... 


When you send a service man in training camp 
movies of his family, you not only bring him 
pleasure but you provide entertainment for 
his buddies. They enjoy “meeting” his family 
in this way and seeing many interesting activi- 
ties in their friend’s home town. 






Movies made with the Revere 8 mm. Camera 
are sharp in detail, brilliant and steady. The 
fine lens, precision mechanism and simplified 
design make the taking of good movies ex- 
ceptionally easy. Revere cameras are not 
being manufactured now because Revere is 
devoting full time to 
precision war sup- 
plies. But, many 
dealers have Revere 
equipment for rent. 
Ask your dealer if 
he has any and 
make a movie this 
week-end for a serv- 
ice friend. 



















8 mm. projectors for 
showing movies are 
available in training 
camps, U.S.O. Centers and 
alt nearby camera stores. 
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YOU'RE LOOKING at a highly specialized instrument of great pre- 
cision... designed to crack a continent. 

It is made up of ships and planes and guns and men ... and millions 
of items of precision equipment, not one of which must fail. 

It is guided by precision optical equipment ...eyes that will seek 
out the enemy, find him, range him, help to destroy him. 


The need for precision optical instruments, for all operations in 





this war, is tremendous. Universal alone, furnishing such instruments 
for the Army, Navy and Marines, and for the forces of the United 


Nations, now makes them in quantities hitherto thought impossible. 





A craftsman with a hundred hands 
Polishing with rouge is the final step in 
Today, thanks largely to Universal engineering research, outstand- the grinding and polishing of lenses and 

7 prisms for Universal Binoculars. For this 
process, Universal-designed machines 
have converted what was formerly an ex- 
Result: a new impetus in the des elopment of photographic and tremely slow hand operationintoamiracle 
of quantity production, while maintain- 
ing the highest precision standards. 


ing accurac y in lens-making is achieved more economically than ever 
before, anywhere in the world. 


optical instruments ... promise of finer-than-ever cameras available 
to everyone. 


-_ [versal [AMERA [ DRFORATION 


There's only one flag 


we're prouder of! NEW YORK * CHICAGO * HOLLYWOOD 


Makers of Precision Photographic and Optical Instruments > Peacetime Manufacturers of Cinémaster, Mercury, Corsair Cameras 
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Well-Paid Job, Fascinating Careers, 
for Women 

Women of all ages are making 

good in photography. Some of 

our most famous and successful 

graduates are women. Photog- 

raphy is a woman's world today! 


YOU can qualify! 








Says Arthur Stettner* 
Famed Society Photographer 








Special Training in Military Photog- 
raphy Free of Extra Charge for N.Y.I. 
Students 


Here is important news for every man under 38 
as well as everyone interested in the latest photo 
graphic developments! New up-to-the-minute 
and complete details of Military Photography 
have just been added—-FREE of extra charge 

to both home study and resident N.Y.I. Courses. 
Written by a former U. S. Signal Corps instruc 
tor, this new training covers every phase of Mili- 
tary Photography as it is practised right now by 
Service Photographers everywhere. And it is 
yours—FREE of extra charge—as part of your 


N.Y.1. training. Write TODAY for details! 
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“lve Made 


‘WEDDING BELLS’ 
My Specialty Ever 
Since I Graduated 

From N. Y. I.” 





“YX J HEN I enrolled for N.Y.1. Training 1 knew no more about photography than 


any other ‘box camera’ amateur. But the expert—and patient— N.Y.I. instructors 
guided me step-by-step until, even before completing my course I had already 
started earning money with my camera. 


“It was my sparetime activities that led me to decide to specialize on wedding pictures. 1 
am proud of the reputation I have been able to establish since as one of the country’s lead- 
ing photographers of wedding pictures. This has been further enhanced by the acceptance 
of my wedding photographs by N.Y. Herald Tribune, N.J. Journal-American, N.Y. Times, 
Brides’ Magazine and Town & Country. 


“Since the circumstances, the lighting conditions and the subjects for wedding pictures 
vary so widely, I have good reason to be constantly thankful to New York Institute for 
the complete and comprehensive training they gave me.” 


Today‘s Photographic Opportunities Biggest, Most Varied Ever 


Today photography offers greater job and career opportunities than ever. Trained pho- 
tographers are needed everywhere—in essential war industries, by studios, newspapers, maga- 
zines, advertisers. For those about to enter U. S. Service, an expert knowledge of photog- 
raphy may soon mean a ‘‘non-com” or “‘petty officer’ rating, promotion and more pay— 
as it has to over 500 N.Y.I.-trained men. 


N. Y. I. Trains YOU at New York Studios or at Home 
N.Y.I. is the oldest, largest photographic school. There are no classes—every 
step of your instruction is personally supervised. Available are courses in Com- 
mercial, Advertising, News, Fashion, Industrial, Portrait, Motion Picture and 
COLOR Photography. Also special, intensive 7, 10, 14-day resident courses. 
Write TODAY for beautifully illustrated FREE book, “Photography for Pleasure 
or Career.” Freee ee ee eee 
New York Institute of Photography 


1910. 
* From a letter dated 
September 2nd, 1943. 


( ) Regular Resident Course (in N. Y.) } 
( ) Short 7, 10, 14-day Resident Course (in N. Y.) 
roe @ FF Ff F Fh hUmelLUDlLUD.LUD.L UG. UG. UL UG UGG 


i D 99, 10 W. 33rd St., New York 1, N. Y. 
NEW YORK é > noted ee ey oe 
INSTITUTE OF i Please send me your FREE catalog. It is understood that § 
PHOTOGRAPHY ' no salesman will call i 
Dept. 99, UND. ho o6- 50000 60sed Vesta scenes eR seeker ebeeneee 
10 West 33 Street i - 
New York 1, Ne ee re ESR 
Training Men and ! ee b.diitsaa anes ere DN abasic eseecan i 
Women for Photo- i Please check course or<cOurses in which interested: i 
graphic Success Since B ( ) Home Study Trathing t 
i 
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with WILLO 
CHRISTMAS MASKS 
Willo Christmas Masks help 


you make your holiday greet- 
ings truly individual. A com- 
plete Double Print kit of 
eight assorted photo mats 
(artificial negatives), with 
matching masks and illus- 
trated instruction sheet. Card 
size 414”x514” with a 2”x3” 


opening. All designs are easy 


$4 .0O 


Postpaid 


to tint. 





PLANO 
Adjustable Roll Film 
Developing Tank 





Non-breakable 
Makes Developing as Simple as ABC! 


The film is wound on adjustable spool 
in dark room—placed in tank—cover 
is put on and balance of job is then 
carried on in daylight. The Plano 
Fank will accommodate all sizes from 
35 mm. and Bantam to 616 rolls. It 
uses a very economical amount of so- 
lution. Made from Thermoplastic ma- 
terial, chemical resistant. Supplied 


with agitator. 


$3.75. 





GEM 
Enlarging Easel 


For 8x10 Paper and Smaller 


\4- and 1-inch Borders 





$ 4:75 


Sturdily constructed. All metal. No 
wooden parts to warp or split. Baked- 
on white surface. Durable and wash- 
able. 


32nd St. near 6th Ave. 


NEW YORK, N. Y. 
ESTABLISHED 1898 









When You 
Use the 


SOLAR 
ENLARGER 


(Model 120) 


$ 54-65 


The Solar is 
designed to 
accommo- 
date nega- 
tives from 35 
mm. to 2\4x 
3% and is furnished with a 3'%4-in. F4.5 
Wollensak lens, oversize adjustable con- 
denser system, red (nonactinic) baseboard, 
mercury contact table top switch, 3 intensity 
light bulb and negative carrier. 


World's Largest Camera Store Built on Square Dealing 








o——_) 
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DELUXE 


The new Kalart Del Lens-Co 


sncorporates he famous Kalart 


79 


5 war-deve i ments. amera 
ywhere will like the new features © this model. 


has a new die-cast housing which envelopes 
and protec hanism from * css. No 
encircling standard 

ick at s chronizers- 
screw makes adjustmen image easy- Accessory 
eye-tube extension aids focusing: g on top permits 
easy attachment of Focuspot- 


KALART 


This new ed in conju 
Model “F-1” makes 
easy in total darkness or 
It is available in three CO 
Focuspot works up to 50 feet in t 
you to focus your camera at ais 
When the is swi 

hr 


n the usual Way- 
light beams are d on the subject, 
js in sharp focus. 


MASTER LASH 


The improved Master Automatic Speed Flash (iMustrated 
with the Accessory Kalart Concentrating Reflector tor 
midget bulbs) is NOW adjustable to all s s for both 
gas-filled (SM) as well as regular flash 

* * * 


We will be send full information and prices on 
these Kalart pr 1s although they are available at the 
present time only to essential users on suitable priorities. 
The Kalart Company Inc. Dept. 711, Stamford, Conn. 


#Trademark Reg. U- S. Pat. Off. Patent applied for. 





ein ' ae 
BONDS AND STAMPS 
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Photography serves as the eyes of our armed 
forces in locating enemy installations, troop 
movements, ship positions, enemy defenses. 
Photographic interpretation provides 40% of 
all military intelligence. 

The name Ilex is on shutters, lenses and 
other precision optical instruments on planes 
that fly over enemy skies on all battle fronts. 
The name Ilex symbolizes precision and 
dependable performance. 

Ilex is pledged to the responsibility of its 


SHUTTERS AND LENSES 


|| 


BUY WAR BONDS >, 








Army-Navy “E” Award. We are concentrat- 
ing the skill, precision and experience of 30 
years in producing war matériel. 

When victory is won, the priceless knowl- 
edge gained from war-time research, de- 
velopments and production will be applied to 
Ilex optical equipment. Ilex looks with 
optimism to post-war photography—an era 
in which Ilex will play a vital role. 


Ilex Optical Co., Rochester, New York 


OPTICAL INSTRUMENTS 


|| 
il 


| 
| 
rovounaneacensvnsceill lf 


BUY WAR STAMPS 
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picture? 











Send your soldier ‘““Good Pictures” . . . of the old familiar scenes . . . the home place, 
the best girl, the old fishin’ hole, sister Mary’s new baby, the puppy now a dog, the 
cabin up the river ... all the happy scenes of home sweet home. That’s what counts 


a thousand miles-from nowhere. 





Make the most of your present camera! Take FINE ean CAMERAS 
ened case of i, and conmeree view Gin by PRECISION OPTICAL INSTRUMENTS 
making each picture a good picture. After e 

Victory Atgus will make new cameras... AVIATION RADIO EQUIPMENT 
employing the new techniques and extensive . 

experience acquired in War Production. BUY WAR BONDS 


\e= 


AWARDED TO PLANT 2 
OPTICAL DIVISION 


"Good Pictures” =e l 


Make the best use of your present equip- 
ment — learn more about lenses — films, 
filters and composition. Send 25c today 
for this 56-page booklet. 


ys i ee a OO MICHIGAN 
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HE OTHER DAY we had lunch at a 
Swedish restaurant with a couple of 
Life photographers, and one of the con- 
versational tidbits that turned up next 
the smorgasbord table was about the 
cameraman whose South Sea adventures 
are told in this month’s lead story. 
“Ralph Morse?” said Wallace Kirkland. 
“You mean the Beaver! All over Aus- 
tralia and New Caledonia and Guadal- 
canal, wherever he bounced around with 
his million-a-minute questions and busy 
cameras, everybody called him the Beaver. 
That’s just the kind of a guy he is, too.” 


UST TO SHOW how this column is con- 
tinually overlapping itself, the locale 
for Bruce Downes’ tension-filled story, the 
South Pacific, brings up the name of an- 
other world-famous photographer who 
was the subject of a PopuLAR PHOTOG- 
RAPHY lead story last July—W. Eugene 
Smith. Gene Smith is also only 25 years 
old, and now he and Ralph Morse will 
have to fight it out with Speed Graphics 
at twenty paces as to who is the youngest 
war photographer, for Gene has gone to 
work for POPULAR PHOTOGRAPHY and its 
two sister publications, Flying and Radio 
News, to cover the war against Japan. As 
our camera-correspondent, Gene will 
cover the Navy’s photographic units at 
work, the Army Air Forces aerial cam- 
eramen, the newsreel boys, the Marine 
photographers, and before his last roll of 
film is gone, the fighting cameramen of 
our Allies too. 
Before he put on his war correspond- 
ent’s uniform and enplaned for the West 


Coast and The Big Pacific Push, Gene 
spent several days in Chicago, laying 
plans with the editors. We bunked him 
at our house and had some wonderful 


hours of shop-talk (and some pretty good 
hamburgers and milk). The first night, 
hours after we had finally turned in, we 
awoke to the soft strains of music from 
the front of the apartment. It sounded 
like Shostakovich’s Fifth Symphony. 
Pretty soon it sounded like Paul Robeson 
singing some of his Songs of Free Men. 
We decided to investigate, and sure 
enough, Gene Smith, who, you will re- 
member, has 10,000 phonograph records 
at home, was up and delving into our 
one-foot shelf of 31 records. We had an- 
other glass of milk on that. 

A little later we had a joint dinner with 
Gene and Ralph Morse, and listened in on 
the exchange of ideas about tropical de- 
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velopers, what tripod was easiest to carry, 
and the relative merits of four or five 
cameras (Gene is solving the camera 
problem by taking along all five plus a 
flock of lenses). He is also solving his 





Ralph Morse, also known as ‘The Beaver.” 


music problem by taking along a hundred 
or so records, mostly classical. 

We are waiting to see what kind of a 
nickname they cook up “down under” for 
W. Eugene Smith. 


N OLD FRIEND, Lucien 
makes his appearance in PopuLaR 
PHOTOGRAPHY this month. It gives one a 
curious feeling to see candid pictures of 
people who used to be called celebrities 
quite a few are definitely across the line 
from respectability now. Perhaps Dr. Aig- 
ner’s camera saw into the future when it 
caught Mussolini looking not so mighty. 
If you were a famous roamer-at-peace- 
conferences and visitor-to-the-homes of 
the great, as Dr, Aigner is, what kind of 
pictures would you take of your own chil- 
dren? We wondered about that one, too. 
Result: a story on child photography by 
Dr. Aigner, which will appear next month. 


Aigner, 





EPARTMENT OF DISBELIEF: The 

story on pages 24 and 25 is, of course, 
impossible. Everyone knows that you 
can’t change a black-and-white picture 
back to its original colors just by using 
a trick filter. Uh-huh. Except that, as 
Lincoln Steffens once said, we have seen 





the future, and it works. One fuddy- 
duddy “expert” said it was impossible, 
not worth even investigating. Uh-huh. 
But we are trusting souls—we gathered 
together a couple of skeptical experts, 
and we sallied forth to see. We stayed 
to marvel, to do a complete article, and 
to dream about the future. Color movies 
from black-and-white film .. . color prints 
of Lincoln, of Brady’s Civil War scenes, 
of World War 1... as Mildred Stagg’s 
title has it: “The Color of Things to 
Come.” 

It is perhaps fitting to her role as a 
seer into the future that Miss Stagg often 
refers to herself as “ectoplasmic.” 


AVE YOU EVER had the experience 

of getting a really magnificent pic- 
ture almost the first time you used a new 
camera? Then you know how Victor B. 
Wells feels. Mr. Wells has been taking 
pretty darned good pictures for a long 
time, but he acquired a new Speed 
Graphic a short time ago, and forthwith 
ran into a marvelous picture subject. 
(See Picture of the Month, page 39.) 
Here’s his own story: “The best way to 
describe my son Rolland, 52 years old, 
is to say he is a Tom Sawyer. A fight 
always interests him and he usually finds 
a legitimate excuse for taking part. But 
this photograph was prompted by a black 
eye that Rolland got from a baseball bat 
while catching. He finished the game, 
but by the next day the injured eye had 
developed a surprising and unique varia- 
tion of color. I decided that such a 
masterpiece in the life of a small boy was 
worth preserving. I got out Rolland’s 
boxing gloves and trunks. He went a 
round or two with his older brother, and 
at the moment the shutter was snapped 
his brother was standing off making chal- 
lenging remarks—hence the ‘I’m going to 
tear you apart’ expression.” 


HAT IS JUST one of the ways in 

which great photographs come to be 
made. Some other stories behind the pic- 
ture, about advertising photography, <re 
told in Bruce Downes’ article on “Good 
Pictures from the Ads,” starting on page 
40. And we think you'll like the Salon Sec- 
tion, this month devoted to advertising 
shots by men like John Paul Penne- 
baker, Victor Keppler, John J. O’Re lly, 
Gjon Mili, Ruzzie Green, Gordon Wil- 
liams. It’s a pretty lively collection of 
pictures, we think —J. R. W. 
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SoiAR ENLARGERS 


With a Solar you bring out the hidden beauty of your cher- 
ished negatives. Modern photographic 
technique places a wealth of detail in 
your miniature negatives—gives you 
the economy of small negative size, but 
only by enlarging can you bring out 
the full pictorial value that stamps the 
prize winners. The many exclusive 
features of Solar Enlargers has made 
them the choice of the serious worker 
who demands prize winning quality in 
enlarger and enlargement alike. Proper 

. S. priority and certifications 
J \{}m) are now required for Solar En- 


1) largers. / / 
(BE PRESS CAMERAS 


1 On the picture making front where the news 
and events of the day are being recorded for 
posterity you find these rugged B & J Press 
Cameras right out in front. In al] branches of 
the service—in news, pictorial, illustrative and 
m action photography these B & J Press Cameras 
are snapping the action of our day. They are 
the preferred camera of men who know 


photography—the men who never fail to 
get the picture. FREE CATALOG 


Shows the complete line of Solar 
Enlargers. B & J Press Cameras, 



























lenses, accessories, etc., many of 
BUY MORE which are available through your 
regular dealer. Ask for Catalog 
BONDS! PPM. IT’S FREE. 
+ 


FREE BOOKLET 


Please send me your complete 
wcotglog. 
Name 


eh 9 ine ° Address 


City 


MANUFACTURED BY 











223 WEST MADISON STREET CHICAGO, ILLINOIS, U. S.A 
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OFFICIAL PHOTOGRAPH, U. S. ARMY AIR FORCES 


Bausch & Lomb Multiplex Aerial Map Projectors—Taking and Printing Accessories Not Shown 


Finding the Tank Routes... Far Ahead of Invasion 


Relief models, like 
those shown above, 
» visualize strange ter- 


rain that strategists 





must study in plan- 
ning action months 
ahead. After the aerial mapping camera- 
man brings back the hard-won reconnais- 
sance negatives, Bausch & Lomb Multiplex 
Equipment is used to make accurate reveal- 
ing three-dimensional contour maps. 
Mountain height and valley depth are de- 
termined, suitable locations for air bases 
—likely landing spots for paratroops— 


selected in advance. Hundreds of square 
miles of enemy territory must be covered. 

The importance of this work is one 
reason why all Bausch & Lomb photo- 
graphic production is allocated for military 
use—why the lenses you want are available 
for essential military purposes only on 
priorities. 

But after Victory, it will be possible to 
meet civilian needs with finer Bausch & 
Lomb Photographic Lenses than you’ve 
ever seen before—because valuable war- 
learned skills will be available in fulfilling 
your new equipment requirements. 





The Bausch & Lomb 
Protar Series V Wide 
Angle. Ample aperture 
for instantaneous expo- 
sures, coupled with 
generous extra cover- 
ing power. 
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BAUSCH & LOMB 


OPTICAL CO. « ROCHESTER, N.Y. 
ESTABLISHED 1853 








AN AMERICAN SCIENTIFIC INSTITUTION PRODUCING OPTICAL GLASS AND INSTRUMENTS FOR MILITARY USE, EDUCATION, RESEARCH, INDUSTRY AND EYESIGHT CORRECTION 




















The end of two months at Guadalcanal. Ralph Morse stood on a tank turret to photograph these Marines leaving the island. 


CAMERA OVER THE PACIFIC 


by BRUCE DOWNES 


Pictures by Ralph Morse, Life Magazine 


RALPH MORSE, 25, has taken 
the best war pictures to date 
..-Hawaii at War...Doolittle’s 
epic take-off for Tokyo...and 


the battles on Guadalcanal 


T twenty-five, Ralph Morse, youngest 
A of all the war news photographers, 
has been shot at by Japs in jungle 
ambush, grazed by flak in tropical skies, 
and dive-bombed, shelled, and torpedoed. 
After 14 months in the South Pacific 
where he underwent his trial by fire, air, 
and water, having survived the ordeal of 
a naval battle in which his ship was sunk, 
this baby star of Life’s crack camera staff 
and wartime press picture pool remains 
rosy-cheeked and cherubic, his irrepres- 
sible enthusiasm undampened by the 
nightmare of war with the Rising Sun. 
Morse was aboard the U. S. heavy 
cruiser Vincennes, immediately after 
shooting the landing of the Marine inva- 
sion of Guadalcanal, when Jap shells and 
torpedoes struck home in the First Battle 


of Savo Island. He went down with his 
ship, managed to remain afloat six and 
one-half hours, and was finally rescued 
by a destroyer. Yet he talks of this ex- 
perience as a mere incident of no more 
consequence than that of photographing 
the take-off of Maj. Gen. James H. Doo- 
little’s bombing squadron on its mission 
from “Shangri-la” to Tokyo. 

All the world has seen Morse’s pictures 
of the Doolittle take-off from the aircraft 
carrier Hornet, but the film record of the 
Marine landings on Guadalcanal and the 
Savo Island battle, along with his five 
cameras and other equipment, lie at the 
bottom of the sea locked in the Vincennes’ 
stricken hulk. This was probably the first 
time Morse ever failed to return with 
pictures from an assignment. The Japs 
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Morse on land. Splashing through 
streams was the least of his hardships. 
An Army photographer made this picture. 
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Jap prisoner cooks a meal on Guadalcanal. Morse also covered the 
Marine landing operations, lost battle negatives when his ship was sunk. 





Streamlined Santa shows the heat on the island. Morse's developing 
methods: DK-20, 7-8 minutes at 85-89° F., washing in muddy river water. 
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CAMERA OVER THE PACIFIC (continued) 


broke his record. But even that was just 
another incident to be taken in stride. 

Morse is objective and direct about 
everything, which is the way crack pho- 
tographers should be. The adventure, the 
blood-curdling moments, the close ap- 
proaches to death—these are the routine 
incidents in the days and nights of a 
young fellow whose life is photography. 
Listen to him tell of the Vincennes trag- 
edy: 

“I landed on Guadalcanal in the third 
wave of Marines and about an hour later 
met Sherman Montrose of Acme News 
Photos on the beach. He decided that he 
would remain on the beach and shoot the 
rest of the landing from there while I 
was covering the action from aboard the 
Vincennes off shore. 




























Cleaning guns during a battle lull, Yanks stay near a foxhole. Morse 
huddled in many foxholes, shooting “as with a gun to save your life.” 


Fire-blackened head of a Jap impaled on a burned enemy tank, a 
gruesome but a great war shot. Morse chanced upon it on a beach. 


“From the afternoon of August 7 until 
the morning of the ninth I had taken the 
whole landing operation, three air attacks 
including torpedo runs. That night I 
wrapped the films in aerographer’s bal- 
loons and tucked them safely away in 
my room aboard ship. Then the general 
quarters buzzer sounded the alarm. 

“I ran to my battle station, which was 
the highest open platform on the fore- 
mast, and grabbed a Rollei (all the cam- 
eras were left at my battle station). The 
battle was on and we had been hit. I 
kept my Rollei going throughout the first 
half action. There was plenty of light 
from the fires so that I should have got- 
ten good pictures. After we were hit 
several times I went down to the bridge 
and saw that help was needed on deck. I 





Sr; 


Nose flattened on a British sailor's shoulder, this U. S. Navy boxer throws punches right and left. Of 
all the war pictures he has taken, Morse considers the series shot aboard a hospital ship to be his best. 


hung my Rollei on the bridge and went 
down to help put wounded men over the 
side. ; 

“We were being hit steadily. The ship 
began to list badly, and the ship’s pho- 
tographer and I decided to go over the 
side. We took off our gas masks, which 
we had held over our face because of the 
heavy smoke, and jumped. We jumped 
off the wrong side, the low side, and had 
to swim like mad to get away from the 
ship which was fast rolling over on us. 
I got clear. A sailor who jumped off 
without a life belt hung on to mine, and 
together we watched the ship go down.” 

Morse tells the story as he would relate 
his experiences on any ordinary picture 
assignment. He tells it without frills in the 
quick, rather high-pitched “rat-tat-tat” 


voice that belies his cherubic, choir-boy 
appearance. He remembers the humor 
rather than the horror. He reports, for 
instance, that he and two of the officers 
with whom he played cards aboard the 
Vincennes swam among the survivors 
that night looking for a fourth hand at 
bridge. He doesn’t, however, bother to 
tell you that he had been operating that 
Rolleifiex literally under a storm of Japa- 
nese shells in one of the blackest nights in 
our naval history, after the Jap force of 
cruisers and destroyers had sneaked 
through the passage between Savo Island 
and Guadalcanal to sink the American 
cruisers Astoria and Quincy, besides the 
Vincennes. 

Pinned in the beam of an enemy search- 

(Continued on page 23) 


Morse at sea. A Contax and telephoto 
lens were used for the Doolittle take-off. 
Morse was about a mile from the carrier. 
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Closeups, like this one of a badly-burned Marine asleep on a hos- 


Tense drama of an operation aboard ship was caught in this pic- 
pital ship, make this picture series outstanding, Morse feels. 


ture. Morse used a tripod and took a short time exposure. 
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A long shot of a ward on the hospital ship helped Morse get 
Navy's floating hospital. 


across his picture coverage of the 


——— 
. ; 


vag 


, 
=6° 
oo 


-4 


CAMERA OVER THE PACIFIC (continued) 


light, the Vincennes became a brilliant 
target for the Japs, whose shells and tor- 
pedoes struck home repeatedly. Morse, 
high on a foremast platform, was reeling 
off film while the mortally wounded Vin- 
cennes trembled under him, afire in her 
midships, the seaplanes ablaze in their 
catapults, and her decks littered with 
dead and wounded. He doesn’t tell you 
of the agony of this South Pacific night 
under the full fury of the Jap big guns, 
nor that after he jumped over the port 
side, already awash, he swam clear just 
in time to escape death from suction 
which killed some who were not so lucky. 
But these facts are in the record. And 
throughout it all, until the task became 
impossible, Morse was shooting pictures 
for the folks back home. 


| Arewen 


Was He Afraid? 

“Sure, scared to death just as the action 
started. But when the action gets going 
you forget your fright and you take pic- 
tures as fast as you can. When it’s over, 
however, you're completely exhausted.” 

That seems to be the experience of all 
men in war—photographers, correspond- 
ents, flyers, fighting men in all the serv- 
ices. First the fright; then the clear, di- 
rect tension of the grim business at hand; 
and finally, the reaction when it is over, 
complete, utter exhaustion. 

The Vincennes episode did not mark 
the end of Morse’s South Pacific assign- 
ment. It was merely a delaying action, 
for after floundering in the tropical sea, 
this young dynamo was rescued and re- 
turned to New York for photographic re- 


A hospital ship at Guadalcanal. This and the shots on this 


page are from the series Morse considers his best war pictures. 


“Blacked out," a Marine eats ice cream. 
flown to him by ferry pilots all over the Pacific war zone. 


placements. He returned after ten days 
at home to cover the jungle war on Gua- 
dalcanal. 

Morse originally went to Pearl Harbor 
two months after the Jap sneak attack to 
replace Bob Landry in the Pacific theater. 
He made that memorable picture story of 
Hawaii at War for Life, and soon after 
boarded a protection ship in the Navy 
task force which sailed with Doolittle’s 
North American bombers on their Tokyo 
mission. He covered the Battle of Mid- 
way aboard a cruiser. Next came the 
Guadalcanal invasion, the sinking of the 
Vincennes, his rescue and return to Gua- 
dalcanal during which he spent nine days 
on a hospital ship to make what he con- 
siders his best war picture story so far. 

(Continued on page 81) 
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Morse had flashbulbs 
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~The Color of Things to Come 


This three-color filter, through which the black-and-white transparency is projected, is the basic element of the Iriscope. 


by MILDRED STAGG 





A simple optical device now being perfected will make it possible 


to view black-and-white stills and movies in their original.colors 


the world of color—something so 

revolutionary in concept that some 
experts refuse to credit its performance. 
The something new is the Iriscope, a 
color projection filter invented by Charles 
Arthur Birch-Field of New York City, a 
fine artist with an inquiring mind. 

The principle underlying the Iriscope is 
as old as color photography itself; as sim- 
ple and inevitable as the laws governing 
the spectrum. This very simplicity has 
made it a target for the barbs of those 
who believe only what they see—nrovided 
what they see agrees with their own 
limited concept of scientific possibility. 

No one who has seen a demonstration 


GS the woria new has been added to 
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of the Iriscope can deny that it works, 
because it does! But they refuse to credit 
the simple explanation of the inventor as 
to why it works. Others, who hear about 
it and the principle which governs its 
action, insist that it can’t work. These 
skeptics should remember the horseless 
carriage and the flying machine, to say 
nothing of a certain Columbus who in- 
sisted the world was round. 

To anyone with an open mind, the 
Iriscope opens up unlimited horizons in 
the application of color to photography, 
both still and movie. The statement that 
any picture made with a lens not cor- 
rected for color may be viewed in color 
by means of the Iriscope barely suggests 


its possibilities. The reason for this lack 
of limitation, except for the uncorrected 
lens condition present in all historical pic- 
tures, is inherent in an explanation of the 
workings of the Iriscope. 

Mr. Birch-Field explains that the un- 
corrected lens records a white point of 
light as a perfect concentric spectrum 
on the film. The colors, naturally, are al- 
ways in the same sequence, just as in the 
rainbow. The character of the pattern on 
the film is determined by the light source 
used in making the picture. Although 


artificial light creates a different pattern 

than sunlight, the color sequence remains 

the same. Continuing along this line of 
(Continued on page 76) 

















inventor of the Iriscope, Charles Arthur Birch-Field, tries out one of his experimental filters on a 35 mm movie projector. 


Birch-Field checks the measurements of a new piece of apparatus A sheet of experimental filters, each one different, was prepared 
he improvised for use in one of his countless optical experiments. to aid in determining proper size and intensity of the color areas 
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WINSTON CHURCHILL a 
different subject than smiling "Winnie." the swayer 
The value of this picture lies in the fact that the 
ister is posed. informally, not stiffly, as 90 many 
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By LUCIEN AIGNER 


Famous people are not as shy of 
cameramen and picture-taking 
as they would have you believe 


viewing and photographing world celebri- 

ties. There were movie stars, authors, 
diplomats, authentic and would-be prophets, 
crooks, heroes, politicians, scientists, and big- 
game and microbe hunters among them. I 
have visited presidents, emperors, and kings 
in their palaces while they were “on active 
duty” and had them recall lost glories to me 
in a quiet family boarding house in the Latin 
Quarter of Paris, or some peaceful resort in 
the Alps where they retired in exile. 

To photograph famous people, you must 
overcome all the difficulties experienced in 
taking pictures of ordinary persons, plus a 
few special ones. Before you can photograph 
ordinary people, you must break down a wall 
of separation between you and your subject. 
This is not always easy. It requires a lot of 
skill in the use of psychology and diplomacy 
to be successful. With famous people, the 
problem is more complex, because the wall 
sometimes becomes a real barricade. 

There are many opportunities for a pho- 
tographer, especially one who is connected 
with a newspaper, to meet and photograph 
people in the public eye. There are always 
public functions, receptions, and a great va- 
riety of more or less formal gatherings where 
the great can be found. These events offer 
the observing cameraman good opportunities 
to record celebrities “in action,” to capture 
revealing gestures and attitudes. 

On such occasions, famous people are gen- 
erally so absorbed in what they are doing 
that, in most cases, they have no chance to 
pay much attention to the photographer and 
become camera-conscious. These public ap- 
pearances, however, offer only a limited op- 
portunity for character studies. The photog- 
rapher must take whatever he finds. He can 
snap whatever happens, but can’t produce 
situations and poses. Sometimes he gets 
much, other times little; but, at any rate, he 
depends upon his luck because the subjects 
are generally beyond his control. 

Some of my most successful pictures were 
taken on such occasions. The one of Mus- 
solini holding his nose is an example. Such 
pictures are “chance” occurrences, which any- 
body can photograph if he is present at the 
time they happen, if he possesses the ability to 
“see” such “highlights” and is quick enough 
to snap the shutter at the precise fraction of a 
second. Some people think such photos are 
real “candid” pictures. I don’t. Candid pic- 
tures are another story. 

The dream of every celebrity hunter is to 
meet a great man or woman eye-to-eye, alone. 
This is not as hard as it seems. Celebrities, 
like other human beings, are not free from 
vanity. They like to look at their pictures 
and do so with as much curiosity as butchers, 
grocers, or newlyweds. (Continued on page 85) 


ee the last 15 years, I have been inter- 
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ELEMENTS OF 


PHOTOGRAPHIC 
COMPOSITION 


by WILLIAM MORTENSEN 


In this second of his new series, the 
author tells how to create interesting 


still-life pictures from simple objects 


This may be said to be a fairly typical still life. The interest 
does not lie in the materials, but comes from their arrangement. 


VERY camera owner who desires to advance from the 

snapshot stage soon realizes the importance of subject 

arrangement in his pictures. Last month we discussed 
various preliminary considerations involved in the peculiar 
problem of composition in photography. Now let’s look at 
some specific cases. 

It was pointed out, you will recall, that everything that goes 
into a picture is at once a shape and an idea. Because of the 
dual nature of subject material we are simultaneously con- 
cerned with the formal and the psychological qualities of that 
material. However, as we saw, different types of subject mat- 
ter vary a great deal in the emphasis given to formal and psy- 
chological aspects. 

1. Still life is largely formal. 

2. Landscape combines the formal and psychological as- 
pects. 

3. Portraiture is predominantly psychological. 

Since still life is largely free from psychological complica- 
tions, it seems a good point at which to begin our study of some 
of the concrete problems of composition. 

Still life has not, I believe, received from photographers the 
attention it merits as a fine and fascinating art form. They 
have apparently felt that, since they were able to shoot a racing 
car traveling three or four miles a minute, such a sitting duck 
as a mere bowl of fruit was beneath their notice. However, 

2 When the same objects are placed carelessly in the picture area many of the great men of art have dealt most eloquently 
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there is no attempt at composition—and consequently no interest. with still life. Chardin, the great genre painter, has been 
called the “Velasquez of vegetables” because of his fondness 
for still-life arrangements. And Cezanne, of course, painted 
scores of such pictures, painstakingly developing his theories 
of color and spatial organization. Some art critic has remarked 
that he would rather own one of Cezanne’s apples than a 
Raphael madonna. 


Composition Is an Act 


Still life is also appropriate as the starting point because it 
enables the photographer to appreciate more directly and in- 
timately the active quality of composition. We touched on 
this point last month, but it calls for fuller explanation. 

Composition is an act, not a fact. Composition is not some- 
thing which is found, or is superficially imposed upon the pic- 
torial material; it is built into the material by the mind, by the 
experience, by the ingenuity, by the hand of the artist. Com- 
position is active, not passive. 

Generally speaking, the things around us that have the 
most simple and direct beauty of line are things that hands 
have dealt with through many generations. Here are a few 
examples: the helve of an axe, a scythe, a violin bow, a mixing 
bowl. (It is worthy of note that the mixing bowl in the kitchen 
often has far better lines than the vawse in the parlour.) These 
things are well designed, not because of the intervention of any 
designer, but because the hand has found its own way. 

3 Some types of arrangement do not contribute to the making of a It is hard, in the nature of things, for the photographer to 
picture. Here is one, where like objects are grouped together. come to grips with the act of composition. The child who takes 
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in this still life the material appears to be in a single 
4 plane; it was arranged to decorate a two-dimensional area. 


ra” 

ix’ 
Here the same material was arranged and lighted to exploit 
the depth as well as extent of the space within the frame. 


MOVEMENT PATTERNS AS A BASIS FOR STILL-LIFE STUDIES 
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6 Space-feeling move- 7 Arrangement of ob- 
ment along diagonal. jects based on 6. 


Bp Arch-shaped space- 9 Arrangement of ob- 
feeling movement. jects based on 8. 






































10 A complex space- 11 Arrangement of ob- 
feeling movement. jects based on 10. 


a crayon and draws a line on a piece of paper, or who pokes his 
thumb into a chunk of clay, is dealing more directly with 
composition than many a photographer ever does. Those pho- 
tographers, I believe, who are most successful in achieving 
effective composition in their work are active and restless 
persons. They build up and tear down sets and costumes, they 
shoot lots of exposures, they work their models hard, they 
experiment endlessly with lights. They labor hard over in- 
finitely slight variations in the print itself, both in darkroom 
and finishing room. All this activity represents a strenuous 
effort to get their hands into the very substance of the pic- 
ture itself. They actually “feel” the movement which they are 
attempting to capture in the photograph itself. : 








12 Movement exploits 1 et woe of ob- 
third dimension. jects based on 12. 


The Substance of Still Life 


Figure 1 may be regarded as a fairly typical example of still 
life. What is it that makes it interesting—presuming it does 
have interest? Well, the first thing to be noted is that the 
interest does not lie at all in the subject matter itself—a piece 
of pottery, a drape, and some odds and ends of vegetables. 
The materials as such (Figure 2) are not at all interesting in 
themselves. The interest in Figure 1 is a matter of arrange- 
ment. 

Now, there are many different bases for arrangement. You 
might arrange all the stuff in Figure 1 on the basis of size, for 
example, placing the largest item at (Continued on page 92) 
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Boy tying girl makes a gay action shot. 






Keeping the man in the background and stopping down for sharpness results in depth. 


BOY MEETS GIRL 


by RALPH CRANE 


Action and off-guard shots will help you to catch the wartime tempo of youth 


your Sunday papers, is home on fur- 
lough from New Caledonia... the 
pretty little blonde next door is making 
honeymoon plans with her Marine... 
your kid sister is ecstatic about her first 
dance and the West-Pointer who is going 
to escort her. You'd like to catch on film 
the happy moments of those around you; 
in fact, you’ve been thinking that these 
are field-days for any camera enthusiast. 
You’re still wishing you had your camera 
with you last Tuesday when you saw 
those French sailors at the skating rink, 
with their red pompons bobbing and 
light blue collars flapping. .. . 
You’re right. There never has been 


J you 8s the lad who used to deliver 
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a better opportunity for interesting pic- 
tures than these high-pitched war days. 
Nor have the times ever produced more 
poignant incidents for you to record with 
your camera. Sailors home on leave, sol- 
diers going overseas, furlough weddings, 
USO picnics, canteen dances—there’s a 
surge of daily drama on every side; re- 
unions, partings, and laughing moments 
which beg to be snapped. You and your 
camera can make a definite contribution 
to Johnny’s happiness and that of your 
kid sister, and the Marine and his bride. 
You can make the older folks happy, too. 
Give them all pictures of their hap- 
piest, most precious hours—pictures that 
Johnny can paste in his footlocker or 





mother can treasure when Dolly and her 
new husband leave for Panama. 

But, when you take these pictures, 
make them live with action! Don’t spoil 
pictures by taking stiff, rod-in-the-back 
poses, or tell Bob and Dolly to “stand 
over there by the wall and smile.” Don’t 
take a farewell picture of the family Sin- 
bad just after he has had his shoes shined 
and his blues pressed, or wait for the 
USO dancers to stop conga-ing before 
you click the shutter. 

Action! That’s the secret of the pic- 
tures you envy in the newspapers; that’s 
what makes you go to the movies; that’s 
what will make the family say: “Doesn’t 

(Continued on page 84) 














Snow dunking made the couple forget to pose. Result: this animated shot. A yellow filter softened the glare of the snow. 


Boy kissing girl always has punch—skates tell the story. An open flash exposure caught both the tams and the towers. 














CLEVELAND AMATEURS— 


ORE than a year ago, someone at 
M Cleveland College began com- 

piling lists of soldiers who 
craved letters. A notice on the college 
bulletin board invited students to sign 
up to write friends in the Army, but for 
several weeks, no one applied. 

Then, a 16x20 photographic display was 
put on the board next to the notice. It 
showed a heartbroken young woman who 
had “never answered his letter.” Pass- 
ing students at this adult educational in- 
stitution stopped to study the display and 
noted the invitation. For several days 
thereafter, letter writers signed up at the 
rate of 25 a day or better. 

The Photographic Display Unit of 
Cleveland’s Civilian Defense organization 
was then feeling its way. In the ensuing 
fifteen months it has held scores of meet- 
ings, handled hundreds of submitted 
prints, assigned many themes, and com- 
pleted some forty of them. It has learned 
much about what a photographic group 
can and cannot do to aid the war effort. 

Representatives of Cleveland camera 
clubs first met at the instance of National 
Chairman Edward Steichen. Edward B. 
Noel, a research scientist for National 
Electric Lamp Laboratory, was made gen- 
eral chairman. He appointed four sub- 
chairmen, each to direct a group of pho- 
tographers. Work assigned to two groups 
concerned identification photographs, 
which shortly assumed proportions of a 
professional job. 

The third group, under Forrest Cady of 
the Cleveland Plain Dealer newspaper, 
took special events photographs for war 
agencies. The latter group works on call 
and has provided volunteer workers wi 
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This picture, posed by the cast of “Army Red,’ Cain Park Theater, Cleveland, was taken by Edward B. Noel. It was used 
effectively for recruiting first aid trainees. Pictures to aid the war effort can be taken by all home front cameramen. 





by 
HENRY P. BOYNTON 


President of the Camera Guild of Cleveland 
and Chairman of the Cleveland Office of 
Civilian Defense Photographic Display Unit 


stimulating pictures of air raid defense 
demonstrations, first aid training, and 
block plan groups. This unit is made up 
of newspaper photographers. 

The task of organizing the amateur 
pictorialists and directing their efforts 
into the dramatization of ideas that would 
help in tasks of wartime community edu- 
cation fell to me. Six camera clubs 
agreed to co-operate and named commit- 
tee members, who meet weekly and sup- 
ply laison between the display unit and 
the various clubs. Those co-operating 
are the Cleveland Photographic Society, 
Women’s Photographic Society, Camera 
Guild, Ohio Bell Camera Club, Chemists’ 


Photographic Club, and the Lens and 
Shutter which is largely made up of Na- 
tional Electric Lamp Laboratory person- 
nel. 

An excellent art director was recruited 
in the person of Anthony Karnosh whose 
daily work is directing a group of busy 
commercial artists. Execution of his let- 
tering and designs was undertaken by a 
faithful group of Ohio Bell draftswomen, 
headed by Alvira Janitor Beneda. 

In theory, the work of turning out a 
photographic theme begins with a request 
from Civilian Defense headquarters. But 
as a matter of fact, the photographers 
have kept pretty well ahead of the ex- 
ecutive bodies in interpreting the needs 
of the hour. Weekly meetings discuss 
themes and how they might be pictured. 
Then they are assigned to a member who 
becomes responsible for the actual cam- 
era work. Often he secures the aid of 
members of his club. 

In due time the results come back to 
the committee in the form of small proof 
prints. These are discussed again, and 
the good ones selected. They are cap- 
tioned by the chairman, and turned over 
to the art director whose layout deter- 
mines the size of prints to be made. 

Usually the cameraman is asked to 
make a final print from his negatives. 
Sometimes, final printing is assigned to 
someone more skilled in that phase of 
photography. The standard 16x20 mount 
was early chosen as the proper size for 
the finished display. Prints so mounted, 
with the layout, go to the lettering group 
for completion. The final step is to turn 
it over to the war agency that can make 

(Continued on page 78) 
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This photo, designed to curb buying and divert money to War The Limberlip series, of which this is one, warned against careless talk. The 
Bonds, was captioned "Old Things Mended Help War Savings.” model is a successful insurance man who was a burlesque comedian in his youth. 


Negro war workers were inspired to greater effort by this and others in a series of posters with the theme "Partners for 
Victory." The shell and soldier were borrowed from the Cleveland War Show. The Negro worker came from a nearby shop. 




















“Few people know that down in the basement of the Capitol is a 
This was a hard picture to 


tomb made for George Washington. 


take because of poor light-and was shot at 1/100 second, f 3.5." 


WILL ROGERS. JR. 


CONGRESSMAN WHH A CAMERA 


By ROBERT EICHBERG 


Pictures and captions by Representative Will Rogers, Jr. 











From ‘‘kid days’’ on, the son of the famous humorist has 


made photography his hobby. He divides his camera 


interest between still pictures and making home movies 


fornia, likes people. That’s the 

main reason for his interest in 
photography. He says, “I don’t give a 
darn about arty pictures. I want to catch 
people on the fly—as they really are.” 
His pictures are proof of the truth of that 
statement. He has been that way ever 
since he can remember. He has been 
taking pictures ever since he can remem- 
ber, too. 

One of his earliest memories is of his 
father, the late, beloved Will Rogers, tak- 
ing motion pictures of the youngsters on 
the Long Island estate where the family 
lived when Will, Jr., was little more than 
a toddler. Will, Jr., or Bill, as he prefers 
to be known, remembers how he was per- 
mitted to use the camera even then, to 
take some family groups in which the 
father was to be included. He is still true 
to his first love, home movies, and pre- 
fers them to still photography. 

“We kids took a lot of movies,” Repre- 
sentative Rogers recalls. “Most of them 
were the usual family stuff, some of them 
made so long ago that my brother Jim 
wasn't even big enough to get on a horse 


R EP. WILL ROGERS, JR., of Cali- 


od 


by himself. Father had to help him on. 

“I guess we took most of our pictures 
when we were building the house out in 
California. We made a complete record 





“A news photographer took 
this picture of me. It shows 
the real professional touch." 


of it as it went up. I’ve still got those 
pictures in storage out there. 

“Our ranch near Santa Monica was a 
natural setting for the kind of movies 
kids like to take. We wrote our own 
scenarios and acted in them. Our cast 
was mostly my brother Jim, my sister 
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“This is my father's statue in the Hall of Fame in 
the Capitol. 
past to go to the House floor. 


| see it almost every day as | walk 
(1 second at f 4.5.)" 











Mary and the Stone family—Fred Stone 
and his daughters, Paula, Dorothy, and 
Carol—and some of the ranch hands. All 
the kids wanted to be villains in the pic- 
tures; so, in order to keep them happy, 
the script would call for mostly all vil- 
lains and only a couple of heroes. The 
chauffeur and gardener had to play those 
parts. You can get an idea of the sort 
of movies we made from the names of a 
couple of them: The Stolen Jewels and 
The Rival Ranchers. We had thirty-odd 
horses on the ranch, so most of our pic- 
tures were Westerns. I wrote the scripts 
and was cameraman.” 

The Rogers family’s interest in home 
movies has continued, and the roster of 
16 mm cameras is now five. Bill uses 
one of them whenever he has time, but 
he has scarcely had one in his hand since 
he came to Washington. Despite this 
array of equipment, he uses borrowed 
cameras. There is one in particular he 
likes to borrow from a local camera shop, 
because it has a back crank which per- 
mits the making of lap dissolves. “That’s 
one thing that more of the popular-priced 
cameras ought to have,” he says. “You 























“A view of the front steps looking up to the Capi- 
tol. A guard prohibits people from going up these 
steps. (1/100 second at f 16 with a yellow filter.) 
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“Page boys are a Capitol fixture. This picture 
was taken over on the Senate side of the Capitol, 
because evening light was better. (1/50 sec., # 6.3.)" 





can get beautiful, professional effects with 
it, particularly on color film. For ex- 
ample, when you fade out of some scene 
with, say, a good deal of red in it, into 
something with a lot of blue sky, you get 
a marvellously striking effect.” When the 
war is over and legislators have a little 
time to themselves, he plans to get.a 
movie camera with, as he says, “a lot of 
tricky gadgets.” 

Besides being a pioneer home movie 
maker, Rogers is one of the earliest users 
of the miniature still camera. He bought 
one of the best 35 mm jobs when minia- 
ture photography first became popular. 
He soon abandoned it for a larger camera, 
however. 

“The main thing I liked about the min- 
iature was that it was easy to carry. As 
far as I was concerned, I found that its q 
use called for considerable care if my 
negatives were to make satisfactory en- 
largements—and all 35 mm pictures have >. 
to be enlarged in order to be seen. It’s # 
all right for those who want to take that 
much care, but I prefer a camera that 
takes negatives large enough so that en- 

(Continued on page 70) 
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“| had to crawl out a window to get this picture 
of the flag flying on a wing of the Capitol. | 
shot at 1/100 second, f II, using a yellow filter. 
































Glen Fishback’s approach to photography’s most difficult problem 


by JACK WRIGHT 


Managing Editor, San Jose News, California 


is one of the highest forms of art. There is beauty of line 

and curve, delicate gradations of light and shadow, in 
masterpieces of the nude that make them attractive to people. 
Curves are lovely, whether they are found in a meandering 
stream, the branches of a weeping willow, or in the graceful 
human form. : 

Those who have never tried photography of the nude are 
inclined to underestimate its difficulties. The inexperienced 
photographer usually thinks that it is only necessary to find 
an attractive subject to pose in order to produce nudes that 
are artistically satisfactory. This is not the case, however—at 
least, not at first, because pictorial recording of the human 
figure is one the most difficult branches of photography. 
Despite this fact, excellent results can be obtained by following 
the rules for this form of photography and by perseverance. 

There are many successful photographers of the nude and 
among them is Glen Fishback, former newspaper photographer 
who now specializes in commercial and advertising pictures 
and has a school of photography in Sacramento, California. 
His pictures have been widely published and exhibited in this 
country and England. Fishback’s methods can be of great help 
to any camera fan who is interested in photographing the nude 
and they will be discussed under the following four headings: 
The Model; Lighting; The Pose;'and General Factors. 


"[ isone are many reasons why photography of the nude 


The Model 


“A good model,” Fishback says, “is indispensable. An in- 
ferior model cuts down your chances of success tremendously, 
because the outcome of the picture depends upon her form. 

“The secret of securing good models is to be honest and 
matter-of-fact. Obviously, a considerable amount of tact is 
required, particularly if the model is not a professional one. 
However, the difficulties are not insurmountable.” 

Fishback’s wife acts as her husband’s helper in interviewing 
prospective models. “When a new model comes to the studio, 
we ask her to bring a bathing suit,” Fishback says. “When she 
is dressed in the suit, we can tell quickly whether or not she 
has the qualifications for posing in the nude. If she has, we 
show her a few pictures of nudes and ask her if she would care 
to pose in that way. A surprisingly large number of women, 
who are not professional models are willing to do so. 

“A great deal can be done photographically for a girl whose 
figure is not absolutely perfect by selecting a proper pose,” 
Fishback feels. “A young lady who is almost too slender 


Ale 


Beauty of line and curve are artistically recorded 
in Glen Fishback's picture, "Galatea." The soft, rounded 
background is complemented by simple outdoor lighting. 


should be posed and lighted quite differently from one who 
is a trifle plump. Models of all kinds should be posed to em- 
phasize their good points, whether they are the arms, the legs, 
the breasts, or some other feature. Experience with many 
models teaches the photographer to select poses suited to the 
girl.” 

Fishback is a believer in intensive study of successful 
photographs and paintings in order to increase the photog- 
rapher’s ability. “I would advise the photographer planning 
to attempt this type of photography to study as many success- 
ful paintings and pictures of the nude as possible, to find out 
what it is that makes them succeed,” he says. 


Lighting 


Fishback believes in simplicity in lighting and posing. 
“Lighting and posing go hand in hand,” he says. “A good pose 
can be spoiled by poor lighting. Good lighting, however, can- 
not save an awkward pose. The lighting of the nude, where 
floodlights are used, has much in common with portraiture. 
Lighting should not be flat, for cross-lighting brings out form 
besides giving interesting patterns in light and shade. 

“The lights should be so placed to bring out a maximum 
of roundness and modeling. Skin texture should be retained 
at all costs and, unless you are striving for the theatrical and 
bizarre, there should be no dense, impenetrable shadows.” 

Fishback uses one main light as the basic source of his illumi- 
nation. This is placed far enough to the side to give modeling 
and roundness, casting some shadows. Other lights, usually 
not more than two and often only one, are used to lighten 
these shadows. Care should be used, however, not to kill the 
effect of the basic light with the smaller ones, he says. “If 
you do, you get a lighting that is dull and uninteresting. Too 
many photographers just snap on lights here and there until 
they do not know what they are trying to do.” 


The Pase 


The attempt to find a beautiful pose often proves to be a 
problem. Fishback feels it is a good idea to have two or three 
poses in mind at the start, but it is much more important to 
be alert to any new ideas that present themselves while you 
are working. These usually prove to be more successful than 
the average preconceived pose. In the event you find your 
original poses will not do, don’t worry, because they have 

(Continued on page 90) 











Semi-silhouettes, like this photo, are only one of the por- 
trait possibilities that can be snapped with a box camera. 


Children are good subjects, 
easy to take with a box camera. 
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A smile looks natural when cam- 
era doesn't cause nervousness. 


Measuring the exact distance from subject to camera by means 
of an inexpensive flexible steel rule insures sharp portrait negatives. 


ANYONE CAN MAKE PORTRAITS... 


- - « with a box camera, using a supplementary lens 
and measuring the distance from camera to subject 


By LEON CANTRELL 


Pictures by the Author 


Box cameras can be used for taking 
portraits of servicemen at USO centers. 
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traits were taken with a box cam- 
era?” 
like those reproduced on this page are 


a YOU mean to say that these por- 


Yes, portraits or studies 


easy to make with a box camera. Any 
box camera will do. All it needs is two 
inexpensive gadgets to make it adaptable 
for this special use. 

When the box camera was first iritro- 
duced, photography was simplified to 
such an extent that almost anyone could 
obtain a passable result by pointing it at 
a subject, tripping the shutter, and tak- 
ing the film to the corner drugstore (or 
wherever you took them to be developed 
in those days). I remember back about 
1921, when I bought my first box camera, 
that the drugstore was my camera head- 
quarters. 

Since those days, through constant en- 
deavor on the part of technicians and 
manufacturers, photography has advanced 
to new heights. But, box cameras are 


still being used by a great many camera 
fans. 

Photography today is surer and simpler 
than ever because of better equipment, 
films and papers, and understanding of 
the subject. Indoors and outdoors, day 
and night, photographs are being made 
under good and adverse conditions with 
all kinds of photographic equipment. And 
with limitations, the box camera can still 
be made to produce pictures just as good 
as those made with expensive cameras. 

But, don’t ask the impossible. There 
are certain pictures which box cameras 
cannot take well. The shutter on a box 
camera has a speed only of about 1/30 
second, so fast action will have to be 
passed up, unless you can swing your 
camera or shoot at the peak of move- 
ment to “stop” the action. 

At a cost of only $1.04, I adapted my 
box camera so that I could make simple 

(Continued on page 88) 
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THE AMERICAN SPIRIT 
by Victor B. Wells 


Taken as a hobby project. this picture became the illustration for 
an advertisement. (For Technical Data see page 61.) This month's 
Salon Section is devoted to good photographs used.in national.ads. 
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AMERICAN LOCOMOTIVE COMPANY ad in which the color pic- 
ture, reproduced at the right, appeared. John J. O'Reilly took 
the picture, one of a group from the 22nd Annual Exhibition 
of the Art Directors Club appearing in the Salon Section 
this month. Paul Smith, art director for Kenyon & Eckhardt. 
Inc. shared the medal award. (For Technical Data see page 61.) 


GOOD PICTURES AeA 
PROM THE ADS in 


by BRUCE DOWNES 

Camera Editor, The Brooklyn Citizen 

The story behind the photographs 
that won honors from art directors 
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cleaners, and when it comes back with the grime, corro- ' 44 
sion, and barnacles removed nobody will recognize it— 

least of all the august members of the Art Directors Club. . 
That simple three-letter word has been kicked around for 
years and, in the nation’s advertising agencies, has come to 
mean anything from a Degas to a haystack. Art in those sanc- 
tums is anything in an advertisement other than the text. It 
may be an ink spot, graph, doodle, fingerprint, smudge, curli- 
cue, magnificent painting, or great photograph. It may well 
be, also, a piece of worm-eaten photographic corn. But what- 
ever it is, it will be called Art, spelled—note—with a capital 
“A” by the men and women who control the illustrative des- 
tinies of American advertising. 

As one result of art directors’ inspirations, fevers, and deci- 
sions, thousands of photographs appear annually in the na- 
tion’s magazines and newspapers to illustrate advertising copy- 
writers’ headlines and paragraphs and to catch the roving eye 
of the buying public. Some of the country’s best photograph- 
ers keep themselves relatively wealthy by satisfying the art 
directors. It is a lucrative field and one towards which per- 
haps millions of camera workers strive. 

What it takes to get into the charmed circle is disclosed each 
year in the annual exhibition of the Art Directors Club. This 
year’s show was held in the New York (Continued on page 59) 


( ‘\ OME day somebody is going to send the word “art” to the 
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COLUMBIA BROADCASTING COMPANY, in this winner, 

Points out that it serves the average American, symbolized 

by the man looking at the globe. Ten models were inter- 

viewed and two experimental exposures made before the 

right person was found. Victor Keppler took the picture and 

Harry F. O’Brien, art director, supervised the ad layout. 
(For Technical Data see page 61.) 
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This picture, taken 


by Gordon Williams when he was an under- 


supervised the ad. 


ansa'‘lantic service was continuous, 
(For Technical Data see page 61.) 
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graduate at the University of Washington, filled 
the bill and won a medal award. N. W. Ayer & 
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“Daily, Including Sunday.” 
Son was the agency that 




















INTERNATIONAL SILVER COMPANY ad ties in 
the firm’s product with marriage. The picture links 
the gift possibilities of silver with the event. It 
was made by Ruzzie Green and won second 
award at the Art Directors Club show. William 
Kammer, art director for Young and Rubicam, Inc., 
shared the merit award with the photographer 
(For Technical Data see page 61.) 
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How many hats 
should a man buy? 
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FARMERS & MECHANICS SAVINGS BANK or- 
dered an ad that urged thrift. This picture by Don 
Berg. Chief Photographer, Minneapolis Daily 
Times, tells the story adequately and dramat- 
ically. Alfred H. Claque, art director for Batten, 
Barton, Durstine & Osborn, Inc., supervised the 
photography and layout of the advertisement. 
(For Technical Data see page 61.) 
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IT'S REAL ORAUGHT BEER IM BOTTLES 


HOFFMAN BEER wanted drinkers to know 
that the product is the “ ‘bucket of suds’ 
brought up to date.” These three humorous 
shots by Ben De Brocke fit the copy to a “T.” 
Batten, Barton, Durstine & Osborn, Inc., 
was the agency in charge of production. 








S. C. JOHNSON AND SON, INC. asked Gijon 
Mili to take multiple-exposure pictures that 
would show the beating floors get (and, there- 
fore, why they need good waxing with the firm's 
product). These photos were part of the series 


Mili took. John Temple, art director at Need- 
ham, Louis and Brorby, Inc. handled the ad. 
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GREATER ST. LOUIS WAR CHEST compared the 

civilian’s sacrifices with those of the Marine in 

this ad. The photo, good, but not a prize-winner, 

was made by Pennebaker and Ryan, Inc. Ru- 

dolph Czufin, art director of Gardner Advertising 

Company. handled the production of the layout. 
(For Technical Data see page 61.) 
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Add Neophytes 


A FRIEND bought a camera, shot several 
rolls of film which didn’t come out very 
well, and finally came to me for advice. 
His prints revealed that he had toyed 
aimlessly with shutter speeds and aper- 
tures—in fact, he had four good prints 
from three rolls of film. The best picture 
was of a train wreck, so I asked him what 
shutter speed and lens opening he had 
used. 

“Oh, I just used the delayed action and 
pushed this little thing over as far as it 
would go!”—L. E. Asbury, Marion, Vir- 
ginia. 


Big Demand 

WHEN Miss MARGARET BOURKE-WHITE 
visited our school on a lecture tour, I was 
assigned to photograph her. After the 
lecture I listened while she talked to 
autograph hunters and interviewers. One 
was a mechanic who told the famous 
woman photographer that he worked on 
Flying Fortresses like the one in which 
Miss Bourke-White made one of her 
famous flights. They talked about the 
plane and then the soldier asked Miss 
Bourke-White if she had any suggestion 
for it. She thought a moment and then 
said “Well, you know the little rear door 
that no one ever uses. If the glass were 
removed and a little wind-break or blister 
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built outside, I could take my pictures a 
lot easier.”—Pfc. Jack L. Nisberg, Lowry 
Field, Colorado. 


Worries 

MORE BEGINNERS’ TROUBLES: from Some- 
where in the Pacific comes the story of 
the Marine who kept asking an official 
photographer to make a print for him, 
and finally wrote back home to have some 
enlarging paper sent out. When it came, 
he walked into the darkroom, riffling his 
thumb through the opened sheets: “Is 
this the right kind of paper?” he asked. 
... from Hartford, Conn., we hear about 
the photofinisher who developed several 
rolls of extra-special vacation pictures, 
only to discover that the pictures were 
all out of focus. The customer was irate: 
“T had the camera focused perfectly,” he 
stormed. “You must have developed the 
film out of focus!” ... and the story of 
the customer who wanted to exchange his 
old lens for a new one. It seems the old 
one wasn’t getting very clear pictures— 
he figured it was because it was made for 
a 5x7 ccmera and he had been using it on 
an 8x10 and he guessed he must have 
strained it. 


Poem on Pants 
OF ALL THE PHOTOGRAPHS I took of Pro- 
fessor Einstein (see page 26), his favorite 














"Will you take a sleeping pose, Senor, so | can take a picture?" 


LOUIS PRISCILLA 




















Einstein: he wrote a poem about trousers. 


was the one which shows him in front of 
the blackboard on which he has written 
a long formula. His eyes are gazing into 
space and his trousers look as though they 
are about to drop into space. Dr. Einstein 
proved his understanding of the off-guard 
photograph by giving me a little poem: 

“When with science you are busy 

You may lose your pants quite easy.” 
—Lucien Aigner, New York City. 





Musician 
EUGENE HUTCHINSON tells this story about 
Lejaren Hiller. For years Hutchinson and 
Tom Underwood had been forced to listen 
to Hiller tell the same story about his 
experiences in Seattle. At a party at Un- 
derwood’s house, he began it again—how 
he was broke and hungry and had no 
place to sleep, and he spied a Salvation 
Army group of singers, led by a cornetist. 
The cornetist was playing “Onward Chris- 
tian Soldiers”—off key. Hiller stepped up 
and offered to play—on key. They ac- 
cepted his offer and in return for food 
and lodging he played “Onward Chris- 
tian Soldiers” more beautifully than Seat- 
tle had ever heard it before. 

While Hiller was telling the tale, Under- 
wood left the room. He returned, hiding 
something behind his back. As Hiller 
finished the story, his host said to him 
“T’m sick and tired of hearing that fairy 
tale. Here’s a cornet — now let’s hear 
you play ‘Onward Christian Soldiers!’ ” 

Hiller gave him a reproachful look, put 
the cornet to his lips and blew “Onward 
Christian Soldiers” perfectly. 






Readers are requested to send in con- 
tributions to “Out Of Focus.” Pay- 
ments will be made for all items used. 
Address “Out Of Focus” Editor, Poputar 
PuorocraPHy, 540 N. Michigan Ave., Chi- 
cago 11, Ill. Incidents must be factual. 
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J. A. D., Chicago, Ill—There’s a clever 
idea in this picture, although it might 
have been made more effective and 
humorous by turning the doll around so 


it was resting squarely on the foot and 
twisting its head so it looked at the 
camera. Nevertheless, you did an excel- 
lent job of composition and, judging from 
the negative which you submitted along 
with the print, cropped it well. Unfortun- 
ately, there is a great deal of grain in the 
print. It is more objectionable than is 
apparent in the reproduction here. Since 
you took the picture with an Argoflex, 
your negative was large enough so that 
there should be no grain evident in the 
8x10 enlargement. The grain, curlycues 
on the upper part of the print, and the 
scratches on the negative could have been 
avoided with care. Incorrect exposure or 
temperature in processing might account 
for the grain. The lighting of the picture 
might have been improved, too. Note that 
the right leg appears much lighter than 
the left one. Another light placed low 
and at the left would have remedied this 
and eliminated the shadows on the wall. 


C. F. R., Crestwood, N. Y.—This is an 
excellent picture, considering the fact 
that it was taken with an inexpensive 
camera. It's surprising the good pictures 
you can take with a fixed-focus camera. 
(See page 38 of this issue for more in- 











formation on this subject.) Your hunch 
that the negative would make a very 
dramatic and artistic picture when 
printed dark was right, but you made a 
mistake in applying your idea to the con- 
tact print. A darker print of this type of 
picture looks fine in an enlargement— 
but when you overexpose in making the 
contact print, your result looks like a 
badly overexposed print and that’s all. 
This picture is definitely worth experi- 
menting with and you should be able to 
get some splendid enlargements from it. 
You may have to do some dodging to 
keep the tones in the lower left-hand 
corner from getting too dark. The clouds 
might come out a little more dramatically 
if they were burned in. 
oa * a 

S. P., Exeter, Ontario, Canada.—You 
have done a good job here, and there is 
little to criticize about the picture. It 
was a good idea to throw the background 
out of focus to prevent it from distracting 
the eye. There is a soft quality to the 
print that is attractive. The print pos- 
sibly could be improved by cropping along 
the white lines indicated. Carrying out 

















Photo by S. P. 


this suggestion would make the girl and 
dog, the center of interest in the picture, 
of greater importance. The shadow of the 
dog on the girl’s leg is a little disturbing 
and could have been eliminated by the 
use of a reflector. Note that the girl is 
looking at the camera while the dog is 
gazing out into space. Generally, it’s a 
good idea to have both subjects looking 
in the same direction. It makes the pic- 
ture more of a unit. Considering the fact 
that you were using a Junior. Brownie, 
however, your picture is good and you 
should be able to get a good enlargement 
from the negative. 
* * * 

M. W., Brighton, Mass.—As a self- 
portrait, this picture cannot be criticized. 
You can readily see that holding your 
small camera at arm’s length and click- 
ing the shutter won’t result in a very 
good picture. The angle of the camera 
combined with its closeness resulted in 
distortion and a blurred picture. The best 
advice to give you is not to take such a 
photo unless you make special provisions 
for these factors. The first thing to do, 
of course, is set your camera on a tripod 
and use a supplementary (or portrait) 
lens so that you can work close without 
blurring the picture. You can shift your 
head a bit to avoid distortion or place 
your camera a little farther back (in 
which case you won't need the portrait 
lens) and enlarge the section of the nega- 








Photo by M. W. 


tive you want. Finally, watch out for 
distracting backgrounds in taking such 
pictures. The contrast between the win- 
dow and brick wall and the fact that the 
line where they meet seems to pass 
through the subject’s head is very dis- 
turbing. 
* * % 

C. C., Baxter Springs, Kansas.—In- 
formality in photographs is a welcome 
quality. In this picture, however, the 
favorable factor is overshadowed by tech- 
nical faults. The picture has a fuzziness 
that indicates you did not focus correct-\ 
ly. In addition, the cords from the Vene- 
tian blinds and portion of the passenger 
at your subject’s right which was in- 
cluded in the picture are very distracting. 
They take your eye away from the sub- 
ject. The framework of the window slants 
considerably indicating that the camera 
was not held parallel to the deck of the 
boat in taking the picture. The subject 
is looking at the camera rather than at 
the glass, as he probably would when 
drinking from it. Also, the lighting for 
such a shot is very poor. There is a 
shadow on the subject’s face, which could 
have been eliminated by the use of a re- 
flector or flashbulb. Or, perhaps, you 
could have shifted your subject so that 
more light fell on his face. Picture taking 
aboard ship presents many problems, it’s 
true, but by using ordinary objects that 
are available on the scene, like a news- 
paper to reflect light, you can often im- 
prove your pictures a great deal. It’s a 
good idea, also, to watch your camera 
position with" respect to the subject, so 
that the photo doesn’t appear to be tilted 
forward, as this one does, or backward. 











Photo by C. ¢ 
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Black spots and heavy neck lines spoil 
the looks of this otherwise good portrait. 





Blemishes have been removed by bleach- 
ing with ordinary tincture of iodine. 
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REMOVING 
BLACK SPOTS 
PROM YOUR 
PRINTS 


by NORMAN R. 
KOHNFELDER 


Don’t resort to drastic surgery and damage the emulsion when 


there’s a good First Aid remedy in the family medicine chest 


O amateur photographer who 
takes pride in his work considers 


a print as finished until it is spot- 
ted, if there is a need for this treatment. 
Too often a portrait or other picture 
would be a fine piece of work except for 
a number of spots, both black and white, 
which stand out like the proverbial sore 
thumb. 

White spots caused by specks of dust or 
dirt on the negative, negative carrier 
glass, or sensitized paper give little trou- 
ble. They can be filled in easily with 
pencil or spotting brush. But dust on the 
film before exposure, or air bells or sedi- 
ment adhering to it during development, 
leave tiny clear spots on the negative that 
show up on the print as black spots. And 
what grief they can cause! . 

Usually the photographer will attempt 
to remove these spots with an etching 
knife or razor blade, and after damaging 
the emulsion on a few prints he may just 
ignore them thereafter. There is, however, 
a simple method for removing black spots 
without damaging the print. All you 
need is a camel’s-hair spotting brush, a 
little hypo, the bottle of iodine and a wad 
of cotton from the family medicine chest, 
and a 1 oz. bottle of 3% ammonia. The 





lodine is carefully applied to the black 
spot with a pointed camel's-hair brush. 


ammonia can be obtained from your 
druggist for a few cents, or you can get 
the same thing by filling a small bottle 
with half ordinary household ammonia 
and half water. A 1-oz. bottle is best be- 
cause the ammonia gradually loses its 
strength, and a larger amount would be 
a waste. The hypo can be the acid fixing 
bath you use for film and paper. Be sure 
that it is fairly fresh. 

The best time to remove spots is when 
your print has just been fixed and is 
ready to be washed. Rinse it in fresh 
water and blot or squeegee the surface 
of the print to remove excess moisture. 
Then place the print on a sheet of glass 
or the bottom of an overturned tray, and 
place your equipment around it. 

Wet a swab of cotton with hypo and 
have a good sized piece of dry cotton or 
a blotter handy. Dip your brush in the 
iodine and very carefully paint the black 
spot with it. Immediately swab it off with 
the hypoed cotton and then dry it with 
either a dry piece of cotton or a blotter. 
You will note that the brown stain of the 
iodine has disappeared, and also a cer- 
tain amount of the silver deposit in the 
area you have been working on. Then re- 
paint with the iodine, again immediately 





Hypo applied with cotton swab checks 
bleaching action, removes iodine stain. 


rubbing with the hypoed cotton, and blot- 
ting. Repeat this process until the black 
spot has been reduced to the desired gray, 
or even white. Then wash and dry your 
print in the usual way. 

The action of the iodine is very rapid. 
If you let it stand more than about one 
second, you are very liable to find after 
you have swabbed it with hypo that all 
the silver deposit has been removed, 
leaving you with a glaring white spot. 
Of course, this is not a fatal mistake be- 
cause it is very easy to fill in a white 
spot to the desired tone, as explained be- 
fore. The secret of the process is to ad- 
just the time between the iodine and 
hypo so that it takes a number of appli- 
cations to reduce the area to the tone you 
want. 

In the case of old prints with black 
spots on them, the procedure is almost 
the same. Where permanence of the 
print is important, soak the print in water 
until it is limp, then remove excess mois- 
ture as described and proceed as with a 
print that has just been taken from the 
hypo. In a case where you are in a hurry 
and the permanence of the print is not 
an important factor, it is not necessary to 

(Continued on page 87) 





Blotter takes up excess hypo; when = 


manency is desired, print is washed. 
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Conrad Poirier, Montreal, Canada, took 
this with a Speed Graphic, Ilford Hy- 
persensitive film, at 1/100 sec., f 22. 





First award for November goes to Harold W. Donahue, London, Ont., 
Canada, for this lovely hillside-and-clouds picture. The photog- 
rapher used an inexpensive 2!/4x3!'/4 Kodak camera loaded with Super- 
XX film. He exposed for 1/100 second with the lens stopped down 
to # 16 and used a medium yellow filter to bring out the clouds. 





This photo was taken by Rafael Alonso, 
Guadalajara, Mexico, with a Contax at 
1/200 sec., f II, on Super-XX film. 
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PICTURES FROM  mnaatanto 


OUR READERS 


All photographs submitted for this department 


should be accompanied by technical data. 





A speedboat photo taken with a 3!/4x4!/, 
Graflex at 1/1000 sec., f 8, on Isopan 
by Cpl. Frank E. Meitz, St. Louis, Mo. 
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P. C. Zanger, Emory University, Ga., This was made by W. C. Forrest, R. E. Boyer, Montreal, Canada, 
took this shot with an Argoflex, Merchantville, N. J., with an Ex- made this with an Altiflex on 
Verichrome film, at 1/50 sec., f 9. akta B, on Super-XX at 3 sec., f 16. Infra-red, at 1/5 second, f 22. 
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This night scene was taken by Howard E. Vogt of East St. 
Louis, Ill. It was made with a 4x5 Speed Graphic, a 
one-minute exposure, with the lens stopped down to f 8. 
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Mrs. Bennie A. Battles, Oklahoma City, Okla., snapped this 
humorous shot with a Baby Brownie fixed-focus camera. 
Exposure was about 1/30 sec. at f 16 on Verichrome film. 








Ned Wilkins, a ninth grade schoolboy from Hartwell, Ohio, 
receives the second star this month for this excellent pic- 
ture. He used a 9x12 cm Certochrom camera with Super- 
XX film. It was an open flash shot with lens open to # 4.5. 
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This picture of a train was taken by A. Ballow, 
Blackstone, Mass., with an Argus C-3 and a red 
filter on Superior 2 film at 1/100 second, # 9. 
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Thomas J. Murden, West Palm Beach, Fla., 
took this photo with a Contax on Super- 
pan Supreme film at 1/50 second, # 4. 


Charles E. Wheatley, Jr. of Burbank, 
Calif., took this photograph. Techni- 
cal data were not submitted with it. 


This portrait was made by Stephen Sten- 
gel of Providence, R. I., with a Rolleiflex 
on Super-XX. Exposure was |/5 sec., f 3.5, 








A NEW publication announced by Eastman 
j Kodak Company, “Kodak Information 
Book,” is now available at all Kodak 

: dealers. It is designed to help answer ques- 

tions about Kodak photographic materials 
and their uses, and contains information on 
> . > 7 : ymrerr ~— oven ’ oy : sara selection, picture sizes, lenses, film 
ATEST ABDITION to the E. E. Miles A NEW ILLUSTRATED catalog has just C#mera Select ob llhag: 7. 
jline are the new Fotofolios designed to been released by the Radiant Manufacturing "&CO™mendation, exposure, and other perti 


; : , . : ; ; nent data. The booklet is paper bound, 
hold 5x7 and 8x10 enlargements. Attrac- Corporation, manufacturers of projection 614”x10%”, 24 pages, illustrated, and priced 











tively bound, they use the same quick-view screens. In addition to a full range of the at 25 cents 

reummed hinge method of mounting which is regular Radiant screens, a new line of non- 7 “7 

featured in all Fotofolios, and contain eight metal screens available for immediate de- hor AMATEURS who like to make their 

pages. Mhe 5x7 size (No. 47) holds 20 en- livery without priority is announced for the own greeting cards, Willoughbys are offer- 
first time. These new screens incorporate ing the Madison Photo Masks Kit De- 
the brilliant Hy-Flect glass beaded surface ~oeaig aaa : 


signed for use with post card size sensitized 
pape r, six artificial negatives prov ide senti- 
ments for every occasion. Also included are 


jee 





ind many other features. A special section 
explains two plans for renovating and re- 
pairing old screens. Permission has been 





“8 “ed ao. <2y AMasapge six die-cut masks to facilitate double print- 
granted Radiant by the W PB to releast a ing of the photographer’s own negative, 
limited quantity of metal screens for essen- marginal guide, and illustrated sheet , “hed 
tial activities to war industries, government ct : at 


structions. The kit will be mailed postpaid 
pars - es hep for $1.00, by Willoughbys, 110 West 32nd 
education: ul institutions, ted ( ross branch- St., New York, N. Y. Dealers are invited to 
es, and for lend lease purchasers. Full in- make inquiry for further information 
formation on the required procedure will be ‘ : . : 
furnished on request to the Radiant Manu- ap 4 HALF hour rally on July 30th, seven 
des fll. - ala ies hundred men and women of the Folmer 
’ . Graflex Corporation, Rochester, Y Pas 
rs ’ “PpIc . " — marked the addition of a Star to their Army- 
THE AMERICAN . Standards Association Navy “E” Flag in 3 oe of a citation 


agencies, pre-induction schools, hospitals, 


cag 


has just completed the first standards ever by Under-Secretary of War Robert P. Pat- 

New Fotofolios accommodate enlargements. prepared for the ten sizes of amateur roll terson for their second six months of out- 
film in most common use for snapshots. standing war production. Short addresses 

larzgements on everv page, or 160 in all, and Eighteen dimensional standards with appro- were made by three servicemen recently re- 


ae : riate working tolerances cover the ten . ro . ‘ areas f Ratess. 
retails at $3.50 The Sx10 size (No. 410) he These standards are published in a turned from combat areas. H. A. Schu 
holds 10 enlargements on each page, with a document entitled ‘“‘American Standard Di- 
total capacity of 60 prints, and retails for mensions for Amateur Roll Film Spools, 
$3.75 These new | otofolios, as well as the Film, and tacking Paper” (Z38.1.7-1943 
service models for Army, Navy, Air Force, through Z38.1.24-1943) for 50 cents, and are 
ind Marine Corps (which hold 112 photos available from the American Standards As- 





ind retail for $1.00), are available for im- — sociation, 29 West 39th St., New York 138, 

mediate delivery from Arel Photo Supply N. ¥ 

(‘o., 918 Delmar, St. Louis, Mo aac . 

A DUAL-PURPOSE item of interest to COLOR FANS will be interested in the new 

photographers the new Magni-Photo catalog of Kodachrome transparencies made 

Mount, a paperweight of fire-polished crys- by Lyal Adams of Los Angeles, comprising 

tal-clear glass, in which a favorite snapshot scenic high spots of North and South Amer- 

can be lanerted The glass acts as a mag- ica Arranged in groups of six ready- 

nifier of the photograph, is three inches in mounted 2x2” slides, the catalog lists 600 

diameter, and is provided with a back to top selections in Adams’ library of over 

hold the picture in place. Maegni-Photo 16,000 color photos. Sets of six slides sell 

Mount will be mailed postpaid anywhere in for $3.00. rhe catalog can be obtained on 

the United States for $1.00 by William J. request from American Masterpieces, 1228 

Hill—Specialties, 110 East 42nd St New Richfield Building, Los Angeles, Calif. Pvt. Gordon W. Reynolds, USMC, wounded 

York 17, N. ¥ COMBINING THE THRILLS of the race veteran of Guadalcanal, was interviewed by 

MBINING y R a é 

ONE OF THE world leading manufac- track with the pleasant diversion of home Lt. (j.g.) Ralph Roberts, USNR, at Graflex rally. 

turers of motion picture equipment is giving movies, Official Films, Inc., presents ‘‘Broad- ; : . 

imateur and prof ional movie makers an way Handicap,” a new form of movie en- macher, vice-president of Graflex, acted as 

opportunity to contribute to the redesigning tertauinment The game includes six differ- chairman of the rally, and brief speeches 
nd mechanical refinement of the mm cam- ent reels 1 pad of betting tickets, and were made by N. L. W hitaker, Graflex pres- 

era and projecto [nvitation to take part in paper money ind a sheet of playing in- ident, and by Arthur F. Mildahn, president 
1 camera and projector design competition structions. Each reel is an actual horse of the Graflex Recreation Club. 

has been issued by Wm. ¢ DeVry, president race, and the horses are numbered from one 

of the DeVry Corporation. Tl competition to eight for “‘betting’’ purposes Reels are ESPECIALLY MADE for owners of the 

started on September 1 and will close De- not identified, so that any one, chosen at Mini-Photoscop exposure meter is the Gam- 

cember 31, 1943 Awards of $1500 in U. S random, will provide an exciting race for ma Seale. It replaces the dial of this meter 

War Bonds will be made for design and the spectators as no one will know the with a more comprehensive calibration of 

mechanical ideas leas that make filming winners ‘Broadway Handicap” is avail- shutter speeds and f numbers, and immedi- 
nd projecting simpler, ideas that may re- able as follows: 8 mm Silent set, $7.95; 16 ately determines the gamma of development 
ice the cost of manufacturing this equip- mm Silent set, $10.95; 16 mm Sound set, for each scene, the color latitude, and other 
ment. Entries should be nt to DeVry Cor- $27.50. For further information write to adjustments. The scale is priced at $2.00 

poration, 1111 Arn e Ave Chicago 14, Official Films, Inc., 625 Madison Ave., New and can be obtained from Gerald D. Moran, 

ll York 22, N. Y 245 East 21st St., New York 10, N. Y 








CALENDAR OF PHOTOGRAPHIC EXHIBITIONS 











ENTRY | ENTRIES | CLOSING| DATES OPEN 



































SALON ADDRESS INQUIRIES TO FEE ALLOWED | DATE |TO THE PUBLIC 

1943 Columbus International Salon of Photography,| Fred H. Braunlin, Solon Cc headeunetis 456 Elsemere St., 

Columbus Photographic Society........:++ece:ce-| Columbus 6, Ohio......cccccccccccccccs ceseeee| $1.00 - |_ Oct. 25 __|Nov. I—Nov, 14 
12th Annual Minneapolis Salon of Photography, R. L. McFerran, Salon Chairman, Minneapolis 

Minneapolis Camera Club.........ccccsccccecs Camera Club, 1135S. Sixth St. , Minneapolis 2, Minn. $1.00 | Co q _Nov. 1 Dec. 5—Jan. 2 
8th Annual 100 Print Travel Salon of Photography,| Francis H. Rockett, Salon Director, 106 West 13th/ 

Metropolitan Camera Club Council............ = RL EN RR Se ai $1.00 _ =a Nov. 5 |Season ason ’43-’ 4 
Lith International Salon of the Pictorial Photogra-|John J. Jockwig, Salon Secretary, 715 East 226th Se,| i, 

WETE CE GGMOTICR oc cncccccescccvcevcecceesses New York, N. Y.... oe cece ce cececscecscees oem $1.00 _ —— Nov. 9 _ \Dec. A3 ) —Jan. 2 
1943 New York Salon of Photography , Camera! Barbara Green, Salon Director, 121 West 68th St. a 

ce eS ee ee ee POO WOGiis Bs Ee wk ncccicasvocewne sees al | Nov. aa INov. 27—Dec. 12 
27th Annual International Salon of the Camera|Secretary, Camera Pictorialists of L.A ., Los Angeles 4 prints _ | 

Pictorialists of Los Angeles..........ccecccccees Museum, Exposition Park, Los Angeles 7, Calif. $1.00 + slides _ | _ Dec. 1 \Jan. 1—Jan. 31 
6th Annual Springfield International Salon of Pho-|Louise Lochridge, Salon Secretary, The eee | 

tography, The George Walter Vincent Smith Art Walter Vincent Smith Art Gallery, Springfield, | | 

Gallery ....... ii ek elk ahd ans es ec aialal oan are aibalaraeaale na Mass.......- oe tcc c cee cessccscccccces : $1.00 | _ 4 zB Dec. 7 \Jan. 5—Jan. 26 
9th Annual De sMoine s International Salon of Pho*|\Walter Vittum, Salon Director, } | | 

tography, Y.M.C.A. Movie and Camera Club*.,. Moines, lowa.......... Seeeeeeee eee eee eee eee $1.00 | eo Dec. 10 (|Jan. 1—Jan. 22 
Baltimore International Salon of Photography,/R. E. Romoser, Salon Chairman, 3708 Winterbourne | : 

ne Ce CORN. 6 60.0 kexccccccctccnones PUNily: SE UR, BE wk en so0ae 6 ¥005.s dernn eens } Dec. 13 |Jan. 14—Jan. 30 
Lith Wilmington International Salon of Photog- Miss Bertha Fenimore, Salon Secretary, 517 Essex cians 

raphy, Delaware Camera Club*............000. Ave., Bellemoor, Wilmington, Del............... $1.00 4 | Jan. 6 |Feb. 7—Feb. 2 
1944 Oklahoma International Salon of Photog-|U. Joseph Brown, Secretary, P.O. Box 1619, Okla- | | * 

ON v6 acces x ala arie xian ho waeaias homa City 1, Okla........... yor ecccscecccoscccs $1.00 | | Jan. 22 |Feb. 6—Feb. 20 
1944 Philade iphia International Salon of Photog-|J. S. Bradford, 245 South 45th St., Philadelphia 4, Pa.| | ci 

raphy, Miniature Camera Club of Philadelphia*, |} $1.00 | a | Feb. 2 Feb. 19—Mar. 12 





*Salon conducted according to the recommended practices of the Photographic | Society of f America. | 


See page 79 for schedule of POPULAR PHOTOGRAPHY Traveling Salons 
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November, 1943 Popular PHOTOGRAPHY 


of the 26 GREAT 
WAR PHOTOGRAPHS 
... compiled by GRAFLEX 


GRAFLEX gets great pictures! 


The GRAFLEX-made photograph re- 
produced here is one of many that 
will provide a brilliant record of 
World War II. The man behind the 
GRAFLEX is one of many former civil- 
ian photographers long familiar with 
GRAFLEX-made cameras. In war and 
peace GRAFLEX gets great pictures. 


reNEW your GRAFLEX now! 


Naturally our new camera production 
is battle-bound. That’s why you 
should take extra good care of your 
GRAFLEX -made equipment. To help 
you do this we have instituted the 
GRAFLEX Customized reNEWal Plan. 
Through your GRAFLEX Dealer you 
can have your camera factory-checked 
and re-conditioned—put into top 
picture-taking shape by our expert 
craftsmen. Ask your GRAFLEX Dealer 
about this plan. 


' CMLL EY ie 


Get yourFREE copy! 
26 GREAT WAR 4 
PHOTOGRAPHS ~— 


A carefully compiled set of truly great pho- 
tographs, beautifully reproduced in an at- 
tractive brochure. From the Army Air 
Forces, Navy, Signal Corps and Marine 
_ Corps ...a permanent record you'll value 
highly. Get your free copy at your GRAFLEX 
Dealer’s or send 10¢ in coin or stamps to 
cover postage-handling. Dept. PP1143, 
THE FOLMER GRAFLEX CORPORA- 
TION, ROCHESTER 8, N. Y., U.S.A. 


Nine Paramarines peel off in five seconds Official U. S. Navy Photograph 


Visit GRAFLEX Information Centers 


ready to serve both military and civilian 
users of GRAFLEX-made equipment—lo- 
cated at 50 Rockefeller Plaza, New 
York 20, N. Y., and 3045 Wilshire 
Bivd., Los Angeles a Calif. 
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WE'LL PAY YOU HIGHEST 


CASH 
PRICES 


CAMERA! 


NOW IS THE TIME TO SELL! 
WE PAY UP T0 


80” 


OF THE LIST PRICE FOR 
YOUR USED EQUIPMENT 


Wanted at Once: 


*Rolleiflexes 














*Zeiss Ikons 


*Rolleicords *Eastman Kodaks 
Speed Graphics * Argus 
Leicas & Lenses *Perfex 


*Bell & Howell 
*Cine Kodaks 


MOVIE CAMERAS 
AND PROJECTORS 
or what have you? 


We, too, sell to the Armed Forces, that’s 
why we need your photographic equipment 
at once, and today we can afford 

peak prices [here's a real 


and you can buy a new 


Contaxes & Lenses 
Retinas 











to pay you 
proht in it for 
camera after the 





















HERE’S HOW 





rO DO IT: 


Securely wrap the items you wish to sell, 
and ship to us Railway Express C.O.D. 
COLLECT. Mark the package ‘““May Be 
Inspected,’ and indicate on each item the 
price you're willing to accept. Upon re- 
ceipt, we will immediately pay you the 
price you ask, or return the equipment to 
you PREPAID and INSURED. We 
won't haggle. You name the price. We 
will accept or not. If you would rather, 
we will give you an honest appraisal of 
your equipment and assure you of a fair 
Ship today 


price. get paid tomorrow! 















REFERENCES: McLachlen Banking Cort 
Nat'l Saving nd Irust ( , both of 
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SOMMERS 
CAMERA EXCHANGE 


1410 New York Ave., N. W. 
WASHINGTON, D. C. 
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AY PLATNICK, 26, U. S. Coast 

Guard photographer, has returned 
after being overseas seven months on 
North Atlantic duty. Before entering the 
service last October, Ray was photog- 
rapher-in-chief of the newspaper PM. 
He’s a member of the famous family of 
photographic Platnicks of Hempstead, 
Long Island. (See “A Photographic Fam- 
ily” on page 36 of the January, 1943 is- 
sue.) His brother, Lieut. Milton D. Plat- 
nick, 29, Assistant Base Intelligence Offi- 
cer, is now stationed at the De Rigger 
Army Air Base in Louisiana. Milton’s 
knowledge of press photography before 
entering the Army as a private over a 
year ago has proven very helpful in his 
new duties. He combines picture snap- 
ping with song writing. Only recently he 
composed a very catchy tune and lyrics 
for his base, which recently adopted the 
tune as its official song. It is entitled 
“The Pelican and the Prop.” 

6 . a 

HE early, rough-and-tumble days of 

news photography are vividly por- 
trayed in Harry J. Coleman’s new book, 
“Give Us a Little Smile, Baby.” Coleman, 
a news photographer for nearly 50 years, 
who speaks of himself as a “shutterman,” 
is a bit contemptuous of today’s “collars- 
and-cuffs” lad. In his day, he says, pho- 
tographers were a thrill-thirsty, hard- 
playing, corny sort of gang, “ignorant of 
cheesecake, infrared and television, but 
crack shots with the camera.” Coleman 
spent many years in San Francisco when 
it was tough, when “the best part of liv- 
ing was the thrill of never knowing what 
might happen next.” He obtained a great 
number of scoops for his papers in the 
coast city and other places where he 
worked. Among them were Lincoln 
Beachey’s fatal plunge, the bombing of 
the San Francisco preparedness parade, 
Tex Rickard’s prize fights in Reno and 
Goldfield, the St. Valentine’s gangster 
murders in Chicago, and lynchings in 
California. 

ee es * 

( N the recommendation of a Chinese 

newspaperman, the Associated Press 
in San Francisco recently hired 17-year- 
old Wallace Fong, Jr., to work in the 
darkroom of its newsphoto department. 
Subsequently, another vacancy in the 
darkroom staff developed, and Wallace’s 
work had been so satisfactory, the Chi- 
nese newspaperman was approached for 
another recommendation. “I will not only 
recommend another man,” he replied, 
“but I'll send you the man who taught 
Wallace all he knows about photography. 
I'll send you his father.” So now work- 
ing side by side in the AP darkroom are 


| Wallace, Sr., a Chinatown photographer 
| for 14 years, and Wallace, Jr. 
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HE raising of the liner Normandie 

which sank more than a year ago 
following a fire while docked at its New 
York pier was a test of patience for the 
lens lads. It set something of a record 
in slow motion, so far as the news pho- 
tographers were concerned. Day in and 
day out, for nearly a month, they baked 
in the hot sun waiting for the moment 
when the giant ship would get into action. 
Generally the office would assign the 
same man to the job, and to a news 
chaser who’s used to speed to get the pic- 
ture, that assignment was a test for iron 
nerves. Finally, the day came when the 
craft really stirred, and the lads got those, 
pictures you saw splashed all over the 
front pages. Their patience was re- 
warded. About 20 still cameramen work- 
ing for the different papers and picture 
agencies were kept on the job while the 
Normandie inched her way upward. In 
addition, there were 15 movie cameramen 
and large numbers of Navy, Coast Guard, 
and Army Signal Corps photographers. 
AP kept men on the job 24 hours a day. 


SILENT witness to the gruelling ex- 

periences of a war photographer re- 
cently showed up in the AP office in New 
York. It was the shrapnel-riddled cam- 
era which Edward Widdis, AP photog- 
rapher, had sent back from the New 
Guinea front. Expert hands will soon 
have the “wounded” box ready for action 
again. Widdis, formerly of Los Angeles, 
has covered the New Guinea front for 
many months and has had many narrow 
escapes. Malaria and overwork forced 
him to take time out for a rest. During 
that period he penned an interesting let- 
ter to a colleague in which he said: “I 
suppose you know by now that I’m right 
on the front lines. I’m the only corre- 
spondent who lives right up here. That’s 
my punishment for being a photographer. 
It’s been six weeks now since I’ve slept 
anywhere except on the ground and many 
times soaking wet. I’ve had both arms 
from wrist to shoulder covered with trop- 
ical infections. I’ve had dysentery so 
many times it’s getting to be almost nat- 
ural. I’ve got some pretty good action 
stuff but this is a fox-hole and hide-and- 
seek war, and pictures are almost impos- 
sible in most cases. If you’re on the front 
you're so deep in the ground you see 
nothing and if you stick your head up 
you never do it again. However, I did get 
a few and I hope they get used. I hope 
they give my native carrier pix a break. 
Many an American mother ought to get 
down on. her knees and give thanks to 
God for these little black-faced angels. 
They have done a wonderful job and are 
still doing it.” 
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Good Pictures 
from the Ads 


(Continued from page 40) 


Public Library and, as usual, provided the 
public with an opportunity to see what 
the art directors themselves considered 
the year’s best advertising art. The ad- 
vertising photographs [see those selected 
from the exhibit for this month’s Salon 
Section—Eb.] are not only worth looking 
at—there are stories behind them. 

This year, however, whether or not at- 
tributable to disturbances of aesthetic 
conscience, the committee, headed by 
Paul Berdanier, art director of the J. Wal- 
ter Thompson agency, departed radically 
from the long-established method of judg- 
ing. In past years, according to Mr. Ber- 
danier, judges were instructed to select 
the prize winners on the basis of the 
quality of the art work. This year the 
awards were based on “the success of the 
illustration as an integral part of the ad- 
vertisement.” 

It was thus not surprising to find that 
some of the best photographs in this year’s 
shows were given no prizes. The reader 
may judge for himself by looking over 
the award-winning pictures together with 
those singled out by PopuLtar PuxHorToc- 
RAPHY as outstanding but which were 
passed up by the judges, who, by the way 
and for the record, were H. W. Roden, 
president of the Clapp Baby Food Co., 
Edwin Eberman, art director of Look 
magazine, John Gannam, illustrator, and 
Gordon C. Aymar, art director of the 
Compton Advertising Agency. 

You could, for instance, challenge this 
art jury to explain why it singled out 
Ruzzie Green’s slick and pretty print 
(page 45) of a gorgeous model pretending 
to be a sixteen-year-old maid-of-honor for 
an award of merit while overlooking Pen- 
nebaker and Ryan’s highly dramatic shot 
(page 50) of an American prisoner be- 
hind the barbed wire of a Jap prison 
camp taken for the St. Louis War Chest 
campaign. 

Much of advertising photography has 
the curse of the studio upon it, some of 
it is studied and stilted, and a little of it 
is magnificent. 

Whatever else might be said of it the 
Art Directors Show was, as it always is, 
worth seeing. Each year it serves the 
valuable purpose of bringing together the 
work of commercial photographers who 
have reached the top alongside the illus- 
trators who work with pen and brush in 
the big business of advertising. In their 
hands, photography is not merely a means 
of making pretty, technically-perfect 
prints, but, at best, a way of creating 
striking pictures that dramatize the spon- 
sor’s story swiftly, surely, and with tell- 
ing impact. To this end, the photograph- 
ers direct all their skill and resources as 
photographers and artists. 

An idea of the lengths to which top- 
flight phetegraphers will go to achieve 
the resulf sought by the art director, is 
afforded by Jack O’Reilly’s brilliant shot 
of a scene in a Nazi Gauleiter’s head- 
quarters (pages 40 and 41), made for an 
American Locomotive ad which won the 
medal award in the color division. Weeks 
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Cameras 


PEGGY, 35mm, f2 Xenon, Compur, coupled range 
finder, case and accessories, excellent $125.00 

LEICA G, f2 Summar, 35mm f3.5 Elmar Wide Angle, 
90mm f4 Elmar Telephoto, Vidom Finder, case, |.n. 489.00 

CONTAX III, f1.5 Sonnar, case, 35mm f4.5 Ortho- 
metar Wide Angle, 85mm f4 Triotar Telephoto, 
Universal Finder, Mendelsohn Speed Gun, like new 595.00 

CONTAFLEX, f1.5 Sonnar, 135mm f4 Sonprar Tele- 
photo, 35mm f2.8 Biogon Wide Angle, Special Re- 
flex Viewfinder, Sunshade, Case, like new 

ACCESSORIES FOR THE CONTAX AVAILABLE 
FROM OUR STOCK—Universal Finder, 85mm f4 
Triotar Telephoto, Albada Finders, Multiple 
Viewfinders, 35mm f2.8 Biogon and 35mm f4.5 
Orthometar Wide Angle lenses, 28mm f2.8 Tessar 
Extreme Wide Angle lens, Tubular 28mm and 
35mm Wide Angie Finders, 5cm f2.8 and {3.5 Tes- 
sar lenses, 5cm f1.5 and £2 Sonnar lenses, 85mm [2 
Sonnar Telephoto, 135mm f4 Sonnar Telephoto, 
Contameters, Polaroid Filters, Proxars and Dis- 
tars, Abbey, Mendelsohn and Kalart Flash Syn 
chronizers. All new or equal to new. 

LEICA ACCESSORIES AVAILABLE FROM OUR 
STOCK—35mm f3.5 Elmar Wide Angle lens, 5em 
{3.5 Elmar lens, 5em f2 Summar and Summitar 
lenses, 90mm f4 Elmar Telephoto, Speed-O-Copy, 
Vidom Finders, Rapid Winders, Leica-Motor, 
Angle Viewfinders, Reflex Finders, Filters, Sun- 
shades, Cassettes. All new or equal to new. 


775.00 


KINE EXAKTA, f2.8 Xenar, case, like new 275.00 
EXAKTA B, f2.8 Tessar, like new 135.00 
WELTUR, f2.9 Cassar, coupled, like new 129.00 


SS DOLLY, f2.8 Xenar, coupled, like new . 85.00 


WATSON MINIATURE PRESS, f4.5 Tessar, |.n.. 98.00 
34x44 GRAPHIC VIEW, 6%’ f6.8 Dagor, Com- 
pur, special sunshade, case, like new 179.00 
5x7 AGFA UNIVERSAL VIEW, Triple Convertible 
Protar, compound shutter, case, like new . 175.00 
34x44 R.B. AUTOGRAFLEX, f4.5, f.p.a., latest 
model...... . 125.00 
314x444 R.B. GRAFLEX D, f4.5 Tessar, f.p.a., 
eee ‘ wove See 





YOUR OLD EQUIPMENT 
IS WORTH MONEY! 
TRADE IT OR SELL ITI! 











4x5 SPEED GRAPHICS 


Brand new Anniversary dels, all lenses, all 
accessories. Immediate delivery on Priority 
orders AA-5 or higher. 
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VALUES 


Movie Equipment 














BOLEX H16, 1” f1.9 Lumax, brand new ... $295.00 
VICTOR 5, Turret, 1” f2.7 T.H.C., brand new . 155.00 
B & H 70 DA, 1” {3.5 T. H. C., 3” £3.3 Wollensak, 

case, like new.... ... 275.00 
B & H70 A, {3.5 Taylor, Hobson Cooke, excellent. 49.50 
REVERE 99 Turret, £2.5 Wollensak, 144" Teletar, 

3” {3.5 Teletar, like new te ..... 125.00 
CINE PERFEX MAGAZINE 8, f2.5 Wollensak, 

_ ER eC ee er ea ee 9.50 
KEYSTONE KS, f2.5 Wollensak, case, new....... 46.50 
ALL MERCHANDISE 
SOLD WITH A 
MONEY BACK 
GUARANTEE 
SOLAR 120, 214x314, f6.3 Wollensak, New. $ 52.50 


F & R MODEL 6, Tripod Table Model, 2'4x3, 

316" f4.5 Paragon lens, New Shopworn..... . 65.00 
SUPER OMEGA B, 244x24, distortion control, New 94.75 
OMEGA C 2, 214x3'4,3%% f4.5 Ilex, New 





PEERLESS SPECIAL 


Double Light Unit—consists of sturdy 
collapsible two section stand with crossbar, 
two 12-inch clamp reflectors complete 
with sockets and cords, two 100-hour, 
12000 lumen lamps (11, times stronger 
than No. 1 Photoflood). No priority needed. 











COMPLETE..... ye ees Se $9.95 
LEUDI Exposure Meter, new ; $1.79 
PEERLESS 2x2 Slide Viewer, new.................. 1.49 
Canvas Gadget Bag, zipper fastener................ 1.69 
FEDCO Developing Tank, 35mm-116, new.......... 2.49 
F&R Print Press, 8x10, new ee 
PEERLESS Trimming Board, 10” Blade, new....... 3.95 





Cartoon Comedies. 


for other reels. 





JOIN OUR NEW HOME MOVIE CLUB 


We are pleased to announce our new Home Movie Department, featuring all of the latest 
releases in Castle, Hollywood, and Official Films. They cover a wide variety of subjects, 
such as Newsreels, Civilian Defense, Sports, Old Time Movies, Travelogues, Adventures, 


Our special SWAP PLAN enables you to trade your present Castle, Hollywood or Official Films 


Your 8mm 180 Foot Roll and $1.00 will purchase another 180 Foot Film. 
Your 16mm 360 Foot Roll and $2.00 will purchase another 360 Foot Film. 
Your Sound on Film 350 Foot Roll and $3.50 will purchase another 350 Foot Sound on Film. 


Ask about our Money Saving Club Plan! 








ADDRESS ALL CORRESPONDENCE TO DEPT. P 


PEERLESS 


CAMERA STORES 


128 EAST 44th STREET 


* NEW YORK, N. Y. 


Phone MUrray Hill 3-7288 
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'~ News & Comments 
about Photography 
and Photographers 


Conducted by 
H. P. SIDEL, director 
of THE SCHOOL OF MODERN PHOTOGRAPHY 


@ Overseas Correspondence 

Copious but pleasurable is the mail that 
comes across my desk from former students 
now serving as military photographers and 
photography instructors. One of my first 
graduates to join up was L. Duane Perkins, 
now Photographer 1st Class, U.S.N., who 
sent in his battle dress aes (see opposite 
page) from overseas, where he heads a pho- 
tographic unit. Writes Perkins, “Don’t be- 
lieve there is anything in photography we 
haven't tried. This navy certainly gives one 
a chance to cover the field. John Hutchins’ 
course at the School helped me establish a 
rep for photos that are different. Only wish 
you were putting out a special war time cor- 
respondence course for servicemen—Hope to 
be back for post war color course.” 

Other news fresh from the war fronts— 
Just graduated Robert Smith, one of whose 
student photos was selected as ‘Picture of 
the Month” (see Pop. Photo., June, 1943 
page 61) is now a photographer with the 
U.S. Mz irines. Smith evidently has “landed” 
and has “the situation well in hand.”’— 
William Bonstedt (a 1942 graduate) has 
won his lieutenant’s gold bar as an Air Corps 
photographer. Ed. E arrett is overseas as a 
photography petty officer in the Coast Guard. 


@ The Feminine Side 

Rubbing elbows with. my students from 
the States are many from France, Rumania, 
Panama, Chile, England, Canada, Poland 
and Mexico. Latest arrivals are two of Eu- 
rope’s best known female photographers, 
Madame Nellys of Greece and ope Berg- 
grav from Norway Madame WNellys, the 
Margaret Bourke-White of Greece, is a pho- 
tographer of international repute, has pho- 
tographed the royal family of Greece and 
contributed to the leading journals of Eu- 
rope. 

Miss Berggrav has had a 
in Norway. When the Germans invaded her 
homeland she photographed actual battle 
scenes. She escaped to England to give the 
world a pictorial record of Nazi eal ility. 

Both of these fine photographers, like so 





notable career 


many other professionals, were attracted by 
the modest achievements of the School and 
the fame of my associate instructors. They 


hope to acquire a complete understanding of 


modern American photography methods. 
Chins up, Keppler, Hutchins, Sanders, Pin- 
ney, Langen, Germain and company. The 
Ladies expect your best. 
. 

@ Jottings 

Bill Lathrop, my first assistant and direc- 
tor of the School's placement bureau, tells 
me able recent graduate Georgia Engelhard 
is on a 4-month om ofessional photography 
issignment for the Canadian Railways. 

Miss Ann B. Johnson is the third School 


graduate now aumlored by a well known 
photographic studio 
FE. J. Ziron, Jr., another recent graduate, 
operating a very successful studio in 
Bridgeport ind Roger Thorpe has been 
placed with the Hal Reiff Studio. 


@ Encore 
There has beer o much 
nterest in Mr. Lathrop’'s 
recent article Outlook 
for Photographers” that a 
second printing has been 
ordered If you're inter- 
ested in a career in pl 
tography, you'll want a J 
copy of this illuminating WILLIAM LATHROP 
papel . ‘ 
H. P. SIDEL, 


THE SCHOOL OF MODERN PHOTOGRAPHY 
136 East 57th St., New York City. 


Send me... .copies of William Lath- 
rop’s article, “Outlook, for Photographers,” 
i. eee, NS er tee 
a ere ee ee ee ee P11 
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were spent in preparatory research in 
order to achieve complete accuracy in 
uniforms and locale. A thousand pictures 
of German prisons and jails were studied, 
and several more weeks were devoted to 
casting. The three girls were selected for 
their acting ability rather than beauty, 
and fifty men were interviewed before 
the role of the Gauleiter was finally 
filled. 

The set was constructed in the studio 
and when it was completed it took seven 
hours to light. O’Reilly is a stickler for 
accuracy to the last detail and prides 
himself in the fact that he never takes a 
picture in which the illumination does 
not appear to come from logical sources. 
An examination of the black-and-white 
reproduction will show that the back- 
lighting on the beefy Gauleiter appears to 
come from the green desk lamp behind 
him, that the light on the standing of- 
ficer appears to come from the hallway 
outside, and the light on the girls, from 
the three big reflectors used for police 
line-ups. There are no sourceless lights 
in the picture. 

After all this prelimbinary work which, 
of course, included building the set, the 
actual shooting consumed only twenty 
minutes. Four sets of 5x7 separation 
negatives were made in a_ one-shot 
camera at f 16, the exposure being 2 sec- 
onds. The four sets of negatives were 
made at the same exposure, the extras 
being shot in order to insure against 
movement of the models. The set could 
have been shot at a faster speed but 
O’Reilly wanted the low-key lighting to 
create the ominous mood found in the 
picture. 

The illustrative photographer, as ex- 
emplified in such men as O’Reilly, com- 
bines the abilities of photographer, direc- 
tor, and artist, and calls forth the highest 
degree of creative imagination. The mak- 
ing of an advertising illustration is not 
unlike the production of a motion picture 
and, like the products of Hollywood 
studios, it is usually impossible to de- 
termine just who deserves most of the 
credit or censure for the resultant pic- 
ture. In some cases, the photographer is 
left to his own devices for the entire job 
while in others the art director and the 
photographer work together in the studio. 

An interesting example of this latter 
procedure is the previously mentioned St. 
Louis War Chest illustration (shown on 
the last page of the Salon Section). Ru- 
dolph Czufin, art director of the Gardner 
Advertising Company, directed the pic- 
ture, which was photographed by Penne- 
baker and Ryan, Inc. Some of the de- 
tails involved in this job afford an ex- 
cellent insight into the imagination and 
ingenuity demanded of both photographer 
and art director in this highly specialized 
work. 

The central figure is the prisoner, 
posed by a Chicago model who doubled 
in brass. He was actually, according to 
Mr. Czufin, a band leader in one of Chi- 
cago’s hot spots. A good looking young 
man, he was completely remodelled by a 
professional makeup man from a jive 
maestro to a clean-cut American Marine 
who had been through the misery of war 
with the Japs, but who still had plenty 
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of fight in him. Because of the scarcity 
of Japs in Chicago, a Filipino was per- 
suaded to play the role of the prison 
camp guard. 

“Japanese uniforms,’ Mr. Czufiin ex- 
plains, “were not available, so we dug up 
an old American army coat and with a 
few clever cuts with a pair of scissors and 
some extra buttons approximated a 
Japanese uniform. The most difficult job 
was the cap. We finally did the trick 
with an old felt hat, which, with a pair 
of shears, needle, and thread, was trans- 
formed into a reasonably effective Japa- 
nese soldier’s cap.” 

The picture is certainly “an integral 
part of the advertisement,” graphically il- 
lustrating the headline: ‘Would you dare 
to tell him what you gave?’ But the judges 
up to their ears in Art, did not even sin- 
gle it out for honorable mention. It was 
one of the best pictures in the show. 

Not all advertising pictures are as ela- 
borately planned as these two. The Don 
Berg picture of a man with a pile of hats 
on his head (page 46), for instance, was 
used in one of a series of ads for a Minne- 
apolis savings bank, whose budget was 
limited. Don Berg, chief photographer of 
the Minneapolis Daily Times, made the 
picture in an ordinary room with a Speed 
Graphic and two GE. No. 5 flash bulbs. 
It is a simple and humorously effective 
treatment of the advertisement’s head- 
line: “How many hats should a man 
buy?” and emphasizes the folly of extra- 
vagance for a lesson in thrift. 

Quite often, pictures used to illustrate 
advertising copy were not taken with that 
end in view, and the medal award winner 
in the black-and-white division is a typ- 
ical example. The photograph of a Boe- 
ing Clipper (page 44) was made by Gor- 
don Williams in 1939 when he was an un- 
dergraduate at the University of Wash- 
ington. He is now an ensign in the United 
States Coast Guard. The picture was made 
with a Farriday Aerial camera from an 
Aeronca seaplane with the door removed, 
flying parallel to the Clipper’s landing 
path. It is an excellent shot taken 
against the low, late-afternoon sun and is 
enhanced by the diagonally curved lines 
of the rippling water which, extending 
along the direction line of the plane and 
its wake, add effectively to the move- 
ment of the whole composition. 

The serious photographer who wishes 
to make friends and influence art direc- 
tors would do well to study these pic- 
tures. Note especially their simplicity, 
the complete elimination of everything 
that is extraneous to the central idea, a 
point at which nine out of ten amateurs 
fail in their own work. Strive for that 
simplicity, and plan your pictures as if 
you were doing a job for a national cam- 
paign. Tax your ingenuity and imagina- 
tion, for, in the end, it is the ability to 
make the camera project ideas and stories 
dramatically which marks the top-flight 
photographer whose work is sought after 
by art directors or any other buyers. 

For those who missed the New York ex- 
hibition, reproductions of the pictures— 
some 300 in all—are now available in 
the “22nd Annual of Advertising Art,” 
published by the Watson-Guptill Publica- 
tions. — 
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Notes on the — 
Salon Section — 


PAGE 39—PICTURE OF THE MONTH 


Victor B. Wells, Chicago, Ill., took this pic- 
ture with a 34%4x4% Speed Graphic and 54” 
Zeiss Tessar f 4.5 lens. A 500-watt flood and 
small spotlight were used to light the sub- 
ject, and the exposure was 1/25 second at f 8 
on Agfa Triple S Ortho. Wells took the pic- 
ture as a hobby project when he came home 
one day and discovered his son, Rolland, 
with a black eye. He had gotten it in a base- 
ball game on being hit with a bat while 
eatching behind the plate. Pat Shannon, 
an advertising executive with The Caples 
Company, Chicago, saw the finished picture 
and asked permission to use it in an ad for 
the Rock Island Railroad, the idea being 
that “a shiner was hung on our national left 
eye late in 1941, and just look what our boys 
are doing about it now because they’re 
tough.” Rolland received a handsome War 
Bond for his profitable black eye from the 
railroad, and they plan .to use his pictures 
in a series of ads telling the story of their 
planned progress policy. There will be more 
Var Bonds for Rolland’s planned progress 
as well as for the support of his Uncle Sam. 


PAGES 40-4] 


John J. O’Reilly took this picture with a 5x7 
one-shot color camera and Goerz lens. Ex- 
posure was 2 seconds at f 16. Seven hours 
were spent in lighting the set to create the 
desired dramatic effect. After the laborious 
preparations had been made, the actual 
shooting of the scene was completed in about 
twenty minutes. 


PAGE 42 


Victor Keppler used an &x10 view camera 
and 16” Zeiss Tessar f 4.5 lens to make this 
studio shot. He used one 2000-watt and two 
1000-watt spots, and a 1500-watt fill-in flood 
for illumination. The exposure was 1/10 
second at f 22. Ten models were interviewed 
and two test shots made before the “typical 
average American” (actually an actor) was 
found. 


PAGE 44 


The picture by Gordon Williams, now an 
ensign in the U. S. Coast Guard, was made 
in 1939 during the initial flight tests of the 
Boeing Clipper. He used a Farriday Aerial 
camera and Aero-?2 filter, working from an 
\eronca seaplane with the door removed. 
The exposure was 1/300 second at f 8. The 
picture was made in the late afternoon on 
Lake Washington, Seattle In order to get 
the picture he was after, Williams had the 
pilot of his plane fly parallel to the Clipper’s 
landing path. 


PAGE 45 


Ruzzie Green took this picture with an 8x10 
view camera in St. Thomas’ church, New 
York City, using professional models. Illu- 
mination was by Mazda floodlamps, and the 


exposure 1 second at f 16. 

PAGE 46 
The shot Don Berg was made with a 
Speed Graphic by synchronized flash at f 32, 
using two G-E No. 5 bulbs, on Eastman 
Panchro-Press Type B film. 

PAGE 47 
No techn lata are available for the pic- 


Brocke. 


ture by Ben De 
PAGES 48-49 


No technical data are available for the mul- 
tiple exposure shots by Gjon Mili. 


PAGE 50 
The picture by Pennebaker & Ryan was shot 
by John Paul Pennebaker with an 8x10 
studio camera and 14” Kodak Ektar lens. 
The setup was lighted by large spotlights 
and fill-in floods, and the exposure was 1/10 
second at f 16 on Eastman Super Panchro- 
Press Type B film. 
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How Modern Training Makes 
VERSATILE 
PHOTOGRAPHERS 























1. Photographers are made, not born. Largest, 
considered “America’s Finest’? maker of 
photographers is New York’s important 
SCHOOL OF MODERN PHOTOGRAPHY. This in- 
stitution of photographic learning has come 
to the forefront because of its splendid 
equipment and modern methods of in- 
struction by a faculty that reads like a 
Who’s Who of America’s foremost photog- 
raphers. Magnet that attracts students 
from all over the globe is the success of its 
graduates. Typical case—HENRY EASTON 
(see student shots) who was placed by the 
School immediately after graduation with 
Louise Dahl-Wolfe, one of America’s fore- 
most fashion photography studios. 


3. Uncle Sam, employer! 94°% of the 


are doing their 
Uncle Sam 


others, like L. 











School’s re 
cent male graduates now in military service 
“shooting” with a camera for 
getting additional experience 
for post war photography careers while serving 
their country. CHESTER FEDOR (see student photo 
right) is attending the Navy’s advanced photog- 
raphy cadet school at Pensacola; 
DUANE PERKINS, 
Photographer Ist Cl. U.S.N. (see 
overseas snap left) are in charge 
of photography units. Pre-induc- 
tion courses, available for young 
men, may be started any time, 
day or evening, at moderate fees. 


2. Opportunity for women? Many fair sex 
graduates of THE SCHOOL OF MODERN 
PHOTOGRAPHY have discovered that 
opportunities in photography are 
plentiful. PEGGY PLUMMER, recent 
graduate (see slick news shot—left) 
stepped into a grand photography 
opportunity with the eminent James 
Viles studios, top-notch illustrators. 
Young, alert Peggy Plummer reports 
she’s thrilled with her job—thinks 
the School did her a world of good. 





By CHESTER P. FEDOR 





4. Information Please! Into this re- 
ception room have walked thou- 
sands of starry-eyed youngsters and 
careerists of all ages. Question most 
often asked: ““What about tuition 
fees?” The answer is surprising :— 
specialized courses or complete 
study programs—day or evening— 
fees are truly moderate. Visit the 
School or write for outline of courses 
in Photography Training. Address 
H. P. Sidel, director, Dept. P-11. 


MODERN PHOTOGRAPHY 
136 East 57th St., New York City 
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for your 
TRIPOD 


Although you can shoot good 
pictures with a camera mounted 
on a “QUICK-SET” tripod, you 
can’t shoot and killJaps or Nazis 


with it. The stuff we’re making 
now for Uncle Sam will help dis- 
pose of the Axisin duetime, but 
we can’t help worrying about 
“camera bugs” and their equip- 
ment. With good sense and 
reasonable care you can make 
your equipment last for the 
duration ...and to help you 


We Will Send You 
This Service Booklet 


Pree! 


In simple A-B-C 
fashion, the ‘Quick- 
Set” booklet tells 
you how to keep your picture- 
taking and darkroom tools in 
good working order. If it’s some- 
thing you can’t fix yourself, 
maybe we can do it for you. 
Write for your copy today. 


WHITEHALL 


SPECIALTY COMPANY 


1737 Diversey Parkway 
CHICAGO, ILL 
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Bannister’s Petty-like Figure 

Dear Editor: I have read every issue of 
your magazine and still have most of them. 
But to me, the September issue tops them 
all. Where have you been hiding the pic- 
tures of women photographers? They are 
some of the best I have seen in a long time. 
Why not print more? You printed some 
very good pictures by Miss Bannister, now 
print one of her. Other than the one of the 
cover, I dare you! Or tell me how to get 
one. Why should the men frown on women 
as photographers? Or perhaps they_ are 
afraid the women are getting too good for 
them. 


Cpl. FRED DIETZ 
Base Photo Section 
Alamogordo, N. M. 


e In answer to other requests as well as 
that of Corporal Dietz, we are publishing a 
pin-up picture of Constance Bannister be- 
low.—Eb. 





Dear Editor: Have just run across a pic- 
ture which I think you will find suitable 
for your soldier boy readers. It’s one of 
my most Petty-like pictures. . I had a 


telephone call yesterday from Canada, which 
turned out to be a 15-minute interview ask- 





~ a 


A pin-up picture of Constance Bannister. 


ing all 


about “Babies By Bannister.” (See 
page 19 of the September, 1943 issue of 
POPULAR PHOTOGRAPHY.) 


CONSTANCE BANNISTER 
New York City 


H. Hoyt’s Model-Dinner Date 

Dear Editor: On page 62 of your Septem- 
ber issue (Letters to the Editor), you ran a 
picture of a gorgeous creature which was 
taken by Harrison Hoyt. I would like to ex- 
tend my congratulations to Mr. Hoyt but 
would also like to add that photography is 
having a strange effect on him. He re- 
marked that he had to take the gal out to 
dinner to get her to pose for him. Say, 
brother, if such a winsome lassie as the one 


with the veil should suggest that I take her 
out to dinner, it would be a pleasure. What 
io! I’m a newcomer to this hobby; please 
tell me that it doesn’t always have this effect 
on one. 


CLARENCE B. CAPPS 
Charlotte, N. C 


Dear Editor: My heart bleeds for Harri- 
son Hoyt. I can show him several hundred 
Marine Corps aviators who would give a 
month’s flight pay for a chance to take a 
lady that beautiful to dinner. He claims he 


had to. If he feels that he is putting him- 
self out too much, just have him pack the 
little lady on a train headed down this di- 
rection and we will take her to dinner and 
really enjoy it. Girls like that are what 
we are fighting for. By the way, Tropic- 


pack film seems to be an item that disap- 
peared with tires and gasoline, so what is 


the best way to preserve film that is car- 
ried and used in those countries near the 


tropics? 


ROBERT J. NELSON 
Ist Lt., U.S.M.C.R. 
Cherry Point, N. C. 


@ We feel sure that Photographer Hoyt 
was not being ungallant, rather that he was 
discussing the mechanics of persuasion. For 
most purposes, film will keep well in the 
containers used by the manufacturers—even 
in the tropics. The essential thing is to 
keep the film as cool as possible and free 
of dampness.—Eb. 


Film for War Workers 


Dear Editor: I realize there is a film 
shortage, but can’t something be done to 
persuade dealers to put a few rolls aside 


from every shipment to sell to war workers? 
We work long hours, many times at long 
distances from camera stores. As a rule, 
the stores are closed at night before our 
working day is done. Comes Saturday, a 
short day for many of us, and we hope- 
fully set out for the big city to get a roll 
of film to shoot on Sunday. But the clerk 
in the store tells us that a shipment came 
in during the week but is all sold out. ... 
A defense worker gets tired too, and needs 
relaxation. He is willing to pay for it but 
lots of us don’t want to spend our days 
off cooped up in a movie theater or at other 
indoor amusements. We want to get out. 
I don’t want to seem to be whining, but 
Hatboro has only one movie and three soda 
fountains. The only other amusements are 
in Philadelphia. The only relaxation we 
have here is what we furnish ourselves. A 
camera loaded with film gives us the chance 
to get out and go sightseeing; without film, 
we hibernate till it’s time to go to work 
again. I’m sure the same situation exists 
in other defense plant sections. 


WILLIAM H. MOESEL 
latboro, Pa. 


@ Reader Moesel has touched upon a prob- 
lem for which there seems to be no imme- 


diate solution. The film shortage is so 
acute, that the few rolls that Mr. Moesel 
would have the dealer put aside for war 


workers often comprises his whole monthly 
allotment. The dealer has many old cus- 
tomers who want film, but cannot obtain it. 
Many dealers adopt the policy of first come, 
first served. Reader Moesel should explain 
his problem to a sympathetic dealer who 
may be willing to set a roll aside for him. 
—Ep. 





Out of Focus 





Dear Editor: You sure are out of focus 
in your first story this month (page 51, 
September issue). <A priest wears a cas- 
sock. He may, if he owns one, sit on a 
hassock. 

Rev. F. BROOME, C.S.P. 
Winchester, Tenn. 
e You're right, we're wrong.—Eb. 





They Read It in Algeria 

Dear Editor: I have been reading your 
magazine for a number of years and have 
thoroughly enjoyed every issue. I have 
always been interested in photography and 
your magazine has kept me up-to-date on 
the latest developments. It takes over a 
month for me to get my issue, since I am 


now stationed in Arzew, Algeria. There 
isn’t much for us to do in our spare time. 


We cannot have cameras, so your magazine 
has helped to take the place of my camera. 
So, when I receive my issue it really fills the 


gap. I read most of the articles over a few 
times and enjoy them every time I read 
them, 


GEORGE P. FISCHER 
Arzew, Algeria 


Press Flash Correction 
Dear Editor: In “Press Flashes” of June, 
1943, page 58, fifth paragraph, A. J. Ezick- 
son refers to “‘Terry Rowe, formerly of The 


Winnipeg Free Press.” Mr. Rowe was 
never a photographer on The Free Press 
staff. He was a Winnipeg Tribune photog- 


rapher. He is now overseas on leave of 
absence from The Tribune for the duration. 


F. J. OOMALLEY 
Managing Editor, 
The Winnipeg Tribune 
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T Movie frame enlarging requires a negative. So, the first step 2 After the film has been exposed, it is developed in ordinary 


is to make one, by exposing positive film in a printing frame. 





developer, washed in water, fixed in hypo, and then dried. 





3 The negative strip is inserted in the gate of the projector 4 When the negative has been carefully focused, the white card 


and focused on a white card inserted in the printing frame. 


is replaced with enlarging paper and the exposure is made. 


MOVIE FRAME EVDARGIVG 


by GEORGE CARLSON 


There are only four simple steps in the process for making 


enlarged prints from your favorite 8mm or 16mm movie frames 


OW many times have you said to 
yourself as your favorite home 


movie was being projected, “Gee, 
I'd like to have an enlargement of that 
shot!” Well, if there’s a favorite scene 
among the frames in one of your movies, 
why not enlarge it. The method is sim- 
ple and the results satisfactory, if you use 
a little care. 

In order to make enlargements on paper 
from reversal movie film (which has a 
positive image), it is necessary to make 
a negative first. A simple way is to make 
it on positive film stock, such as is used 
for titling, in an ordinary printing frame. 
Using a ruby or orange safelight in the 
darkroom, place the section of movie film 


containing the frame to be enlarged emul- 
sion-side up in the printing frame and a 
piece of positive film, about five inches 
long, over it emulsion-side down. The 
frame you want to enlarge should be in 
the center of the printing frame. 

Be sure that the film from your movie 
runs free through the finger holes in the 
printing frame, so that it won't be 
pinched when you close the frame. Then, 
close the frame and expose the film to a 
white light. You may have to experi- 
ment for correct exposure, but first try a 
1-second exposure with the frame three 
feet from a 40-watt bulb. 

After the exposure has been made, the 
film must be developed. All that is needed 





This picture of a baby was enlarged 
from a negative made from an 8mm frame, 
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aside from the safelight is a tube of M-Q 
developer and some hypo. Arrange three 
dishes or pans in a row. In the first, 
place the solution of developer; in the 
second, clear cool water; and in the third, 
the hypo solution. Develop the film about 
3 minutes at 68°. You can judge devel- 
opment by the center of the exposed film. 
Leave the film in the developer until no 
further darkening is apparent. Then, 
rinse it in the water for a few seconds 
and immerse in the hypo. Keep the film 
in the hypo until it clears, which should 
take about five minutes. 

Next, wash the film for about 10 min- 
utes in running water, wipe between 
dampened cotton or sponges, and dry. 

The enlargement is made through your 
movie projector by putting the strip of 
negative film in the gate and adjusting 
the machine for still pictures. If you do 
not have a projector which can be ad- 
justed for single-frame projection, mount 
a frame as a 2”x2” slide and project it, 
appropriately masked, in a slide projector. 

The image should first be projected 
onto white paper or cardboard clamped 
in the printing frame (from which the 
glass has been removed). The frame 
should be about two feet from the projec- 
tion lens. Slide the film strip back and 
forth in the gate until the desired frame 
comes into view on the white paper or 
cardboard and is focused for greatest 
sharpness. Project the frame for a few 
seconds to allow for any buckling. 

Because the projector leaks consider- 
able light, it will be necessary to shield 
it. An opaque cloth can be placed around 
the projector, leaving the lens open. An- 
other way is to obtain a large cardboard 
box from the grocery or some other re- 
tail store and set your enlarger in it. Then, 
make a hole in the box large enough for 
the lens of the projector to come through 
Air holes can be punched in the box, but 
each should have a light baffle. If the 
projector is shielded by either of these 
methods, it is best to keep it on only for 
short periods of time since a great deal 
of heat will accumulate. 

When the projector is ready, set the 
printing frame on books or a box against 
the wall. Mark the position of the frame 
with pins, thumbtacks, or some other 
method and then turn off all the lights ex- 
cept your safelight. Remove the white 
paper or cardboard from the printing 
frame and insert a piece of enlarging 
paper. Replace the frame in exactly the 
same position as before, place your hand 
in front of the projector lens, turn it on, 
wait a few seconds, and then make the 
exposure by raising and lowering your 
hand. Try an exposure of one or two 
seconds as a starting basis 

After making the exposure, remove the 
enlarging paper from the printing frame 
and, without turning on the lights, devel- 
op it according to the instructions of the 
manufacturer. If desired, you can use 
the solutions in which the film was devel- 
oped and fixed. The same method is used 

If your movies are sharp, you should be 
able to make reasonably good prints as 
large as 4x5 or 5x7. The picture of the 
baby (on page 63) is reproduced from a 
312x412 enlargement made from a frame 
of an 8 mm film.—f 
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Miniature aircraft are used by the First Motion Picture Unit of the Army Air 
Forces to make a plane identification training film, one of many the Unit turns out. 





These men look like they have been shipwrecked for days. In reality they are 
actor-soldiers, under capable direction, engaged in making a training film. 
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Guy Kibbee, well-known movie star, plays the role of St. Peter at the gate of 
“Pilot's Heaven" in the Army Air Forces training film titled, “Learn and Live.” 
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An aerial 





gunner prefocuses his Akeley motion picture 
camera in the tail gun position of a Vega "Ventura" bomber. 
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Two soldiers in the animation section work on "Drag," one 
of four Gremlin brothers in an animated training film. 


FILMS FOR FLIERS 


by SGT. CHARLES T. MERTZ 


First Motion Picture Unit, United States Army Air Forces 


How the First Motion Picture Unit of the Army Air 


Forces brings 


HROUGH the dark of unfamiliar 

enemy terrain, a crippled Douglas 

Havoc was winging its way back 
from another successful raid. The echo 
of anti-aircraft could still be heard, while 
a speck of burning inferno in the far dis- 
tant background distinctly marked the 
night’s success—another mission com- 
plete. 

Behind this raid, and all the others 
that daily makes the headlines, lies a pro- 
gram of training that is unparalleled in 
the history of human fighting. The fact 
that the United States Army Air Forces 
can convert a fun-loving, carefree Amer- 
ican youth into a grim, fighting warrior 
in a matter of a few busy months is some- 
thing that still puzzles the Axis powers. 

Faced with this task of training over 
a million officers and enlisted men for 
technical jobs in aviation in such a mini- 
mum amount of time, the Air Forces 
quickly turned to the motion picture 
camera. The move immediately began to 
show results, and the old axiom, “One 
picture is worth a thousand words,” again 
became a reality. 

The motion picture camera today is as 
effective a war weapon as the “ack-ack” 
and Flying Fortress. Its eye is as deadly 
over the cities of Tokyo and Berlin as 
the release in the hand of the bombardier. 
Its news value is as valuable as the high- 


est paid correspondent on the battle front. 

In addition to all the other uses for the 
motion picture camera in modern warfare, 
military officials today have capitalized 
on another one of its advantages. The 
same equipment that only a few years 
ago brought “Johnny Doughboy” his cow- 
boy thrills on the screen is today teach- 
ing him how to fight—and, better yet, 
how to protect himself in a fight. 

Photography in the Air Corps dates way 
back to the year 1909 when a camera 
ground out the “flickers” of the Army 
purchasing its first airplane from the 
famous Wright Brothers. Picture making 
above the ground soon followed and has 
advanced a long way, but the matter of 
training the personnel of the Air Forces 
for specialized work and the producing of 
technical training films is credited to re- 
cent innovations. 

Today, on a small lot in Culver City, 
California, cameras of the Army Air 
Forces grind daily, turning out films for 
our pilots, for our bombardier-navigators. 
Films are instructing our ground crews, 
teaching our cadets, and doing a hundred 
other jobs that save thousands of valuable 
war-time hours. 

To win the war, we must have an in- 
creasing amount of trained manpower. 
Trained manpower means work. Almost 
overnight the personnel of the Air Forces 


instruction to fliers via the screen 


was doubled and doubled again. To train 
this multitude of manpower called for 
able and experienced instructors, far 
more than the Air Forces could hope to 
accumulate in so short a time. 

The camera effectively answered the 
need. No longer do America’s fighting 
forces have to sit through dozens of list- 
less lectures or workdays to cover a cer- 
tain course, for the First Motion Picture 
Unit of the Army Air Forces is daily at 
work turning out interesting and com- 
plete technical films on all phases of avia- 
tion, 

There are films of instruction for the 
pilot navigator, gunner, ground crew, and 
for every other individual who in any way 
contributes to the success of our mighty 
air Army. By this means, the men in the 
Air Forces not only study a subject, but 
see actual demonstrations and witness 
actual experiences on the screen. This 
method of “visual education” has proven 
itself to be far superior to former methods 
used in the training of men. 

The history of the Army Air Forces’ 
First Motion Picture Unit is as unique as 
the Air Forces itself. Although less than 
a year old, the work turned out by this 
Post and the importance of the produc- 
tions rate high recognition from all head- 
quarters. 

The necessity for running a motion pic- 
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She Most 
Beautiful 











HAS ALL THE FEATURES OF A 
DIARY, RECORD BOOK AND ALBUM, 
IN ONE PERMANENTLY BOUND BOOK 






















Forget everything you've ever seen or heard 
about photo albums or keeping photographs. 

. Here at last is a totally different, ideal, 
inexpensive way of mounting and preserving 
your favorite shots. It's truly the most prac- 
tical and impressive manner ever devised. Each 
volume of the Photo Record Book represents 
the finest craftsmanship of the bookbinder's 
art... it features beauty and lifetime dura 
bility from cover to cover. 


23 K. GOLD STAMPED TITLES MAKE EACH 
VOLUME INDIVIDUALLY YOURS 


Five gold stamped titles on genuine leather 
to select from .. . plus your own wording for 
your personal title, individually stamped for 
you. Really ‘'stages'’ each print from 10”x12” 
down to 8”xl0” and smaller sizes. New unique 
method of mounting makes full size prints per- 
manent pages in book. Ideal for gifts either 
completed or ready for prints. Get full de- 
tails . . . send today for completely illustrated 
color brochure which gives full information 
and data... . It's FREE! 


FELDCO BOOK CORPORATION 
116 W. Illinois St. Chicago, Illinois 


free ... SEND TODAY 














I Feldco Book Corporation, Dept. OB 
116 West Illinois Street, Chicago, IIlinols ot 
| i Please send ( ete FREE details abo 
y f Re Book and your 5 day money mn | 
i Dacr r i 
a, eS \\ ae 
r ] 
b ADDRE 1 
1 ¢ STATE 1 
DEALER INQUIRIES INVITED 
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This New Springback Doubles 


the Value of Your CM Camera 





Lets you use double cut film hold- 
ers or aimeges adapters, as in reg- 
ular ‘‘news cameras, and elimi. 
nates the separate focusing panel 
nuisance. me oon ge is attached 
just like original single holders, 
and double a m holder slides un- 
der hooded, spring attached focus- 
ing panel. ade in two sizes: 
a ty for 612x9 cm. cameras 


and 314x414 for 9x12 cm. cam- 
Sead gg  §] 13 eras an’ metal, exce set ground 
POST 





giass and cloth hood fla 


or —— a can mio FITTED TO YOUR CAMERA 
resetscale send single $2.4,52°3"Aincrisan double womers snd Alm 
holder that fits O.K. 


pack adapters. Syringe back is %" thick; 

44x33 weighe—15 « 3426 4—19 oo. 

Doubie film holders made Standard fitting ie ‘for 63429 cm. cameras 
to interchange with Graphie using single holders 3” wide end 9x12 om, 
end other standard double cameras using single holders 3 15/16” wide, 
holders. Today's best buy: with 1/32” edges, which slide in camera. 


$3.00 each: 6 tor $15.00, Can be fitted to other om. camera for $3.00 
postpaid. Prices include 25% extra. Send camera with order. Camera re 
f ederal Tax Order Now turned Postpaid. Perfect fit guaranteed. 


LEONARD WESTPHALEN, Dept. B-1143, 506 WN. State St., CHICAGO 
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ture studio under Army regulations pro- 
duced unusual problems, but with ex- 
tremely capable leadership and sincere 
co-operation all troubles and difficulties 
were soon ironed out. Today, the pro- 
duction of a first class, highly-technical 
training film in a limited amount of time 
calls for only routine procedure. 

The First Motion Picture Unit is truly 
100 per cent Army. Located in the former 
Hal Roach studios, all technicians and of- 
fice personnel wear the uniform of Uncle 
Sam’s Air Forces. The acting is done by 
men on the Post, some experienced and 
others who never looked into the lens of 
a camera before. 

Army barracks occupy their usual 
place on the Post and the mess hall is as 
welcome a sight as at any other Army 
station. When first organized, the men 
made themselves at home on the sound 
stages and it wasn’t until several months 
later that barracks were completed. 

The Unit itself is made up of various 
departments, each with an officer in 
charge and with a_ specific duty—or 
duties, The camera, as important as it is, 
doesn’t play the only part in the making 
of training films. There is writing to be 


done—research material to be gathered. 
There is sound to be taken care of and 
“special effects” to be planned. Editing 


and cutting are necessary. All this goes 
on besides the actual production of the 
film. 

The making of a training film isn’t just 
telling something on the screen. Very 
technical material has to be studied. The 
subject must be understood by the writer. 
For this reason, the Unit has set up one 
of the most complete and _ up-to-date 
technical libraries in the Air Forces. 

The writers are highly-trained men 
from various Hollywood studios. All are 
in uniform now, and resigned to the fact 
that Uncle Sam has a certain pay limita- 
tion by which they must abide! 

Once the writer completely understands 
his subject, he prepares a script that will 
fully cover the technical material on hand, 
but at the same time will deliver it in such 
a way as to hold the interest of a soldier 
audience. There are various ways of 
achieving this result, including the use of 
fictional background and animation. 

Six producers on the Post handle the 
various projects, all under the direction 
of Lt. Col. Owen E. Crump, Officer-in- 
Charge of Production. Several highly ex- 
perienced directors handle the actual 
shooting of the scripts, while trained 
studio cameramen, soundmen, makeup 
men, prop men, and other workers as- 
sure the Unit of perfect productions. The 
entire Post is under the command of Lt. 
Col. A. Paul Mantz, Hollywood’s 
aerial photographer and stunt flier. 

The first Motion Picture Unit is under 
the Motion Picture Division in Washing- 
ton. All requests for films are made 
through the Washington office, where the 
subject in question is studied and a direc- 
tive drawn up to be forwarded to the 
FMPU in California. 

This directive can best be compared to 
the outline of a professor’s lecture. Be- 
sides a general scope of the subject to be 
covered, it also designates the technical 
advisor to be consulted in preparing the 
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scenario, clarifies the questions on the 
length of the film, its importance, priority, 
and other details. 

No time is lost once this directive ar- 
rives at the California Post from the 
Washington Headquarters. At the S-3 of- 
fice (operations), a production number is 


. immediately assigned and the available 


material is turned over to one of the six 
producers. 

Meanwhile, the Research Department 
has already received a copy of the direc- 
tive and is busily engaged in gathering 
needed material. The producer consults 
the Writing Department and a writer is 
selected from a list of highly trained per- 
sonnel to handle the scenario. 

If the research material is inadequate, 
or if further technical data are desired, it 
is sometimes necessary for the writer to 
go on location. This may be to another 
headquarters or field where he can re- 
ceive first hand information on the sub- 
ject. 

Upon his return to the Post, he finishes 
his scenario and submits it for approval. 
When accepted, the project goes on the 
shooting schedule and follows in order. 
All scenes shot, the film goes through the 
usual process of cutting, scoring, and dup- 
ing. Before you can say “V for Victory” 
the film is shipped and accepted by the 
Directorate of Photography in Washing- 
ton and is being shown to members of the 
Air Forces throughout the world. 

Thus, another celluloid instructor goes 
to work to hasten the day of victory. 
Clearly, simply, distinctly the film will in- 
struct thousands of men with wings in 
technical warfare. The film may also be 
released to public theaters for morale pur- 
poses. 

No secret cameras or unusual equip- 
ment are used in the shooting of these 
training films, despite reports to the con- 
trary. Expert technicians and _ highly- 
trained directors produce the maximum 
in results, but a visit to an Army set 
would find a Mitchel NC-Sound camera 


in use, while a Bell and Howell machine 
is used for special effects and location 


work. 

The First Motion Picture Unit also has 
in its possession both the motor driven 
and hand Eyemo. Aerial work calls for 
an Akeley camera exclusively and the 
highest type of results have been pro- 
duced. For still work, G. I. (Government 
Issue) cameras are used extensively. For 
aerial work, the “C-3 4x5” Speed Graphic 
and the “K-20” aerial camera produce the 
best results, while the “C-1 8x10” still 
camera and the “B-1” Victor camera are 
used for set stills. The “K-20” uses a 514 
inch strip of film which is most accepta- 
ble. (The quotes are Army nomenclature 
for these cameras.) 

Although the production of training 
films is the No. 1 function of the First 
Motion Picture Unit, there is also the task 
of finding the troubles and problems in 
the Army Air Forces, working out the 
best way to remedy them, and keeping 
posted on all the latest happenings and 
developments. This also falls into the 
hands of the California Post. 

In every theater of warfare today, 
Army Air Forces cameras are grinding out 
events. The bombing of Tunis and the 
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shelling of Jap troops on the Burma Road 


ne are the features you see in the newsreels 
y; of your local theater, but while those 
events were being filmed, thousands of 
= feet of “restricted” material were shot and 
ne sent to Army Air Forces headquarters in 
f - Washington. 
is Combat Camera Units are continuously 
le being trained and sent out to the field of 
ix activity. These men are skilled camera- 
men and highly trained soldiers, ready 
nt for whatever may come, they are pre- 
Cc- pared with guns and cameras, ready for 
1g action. They are fully equipped and pre- 
ts pared to fight offensively, defensively, and 
is photographically. Their work is best de- 
scribed by Captain Milton R. Krims, of 
the Directorate of Photography in Wash- 
e, ington: 
it “The Combat Camera Units shoot filmic 
to reports for the Commanding General, the 
or staff, the several commands, and for Pub- 
e- lic Relations releases to the public. The 
b- tactical and technical information thus 
gathered is used in the making of flying 
eS training films produced by its First Mo- 
al. tion Picture Unit in California.” 
1e These Combat Camera Units are 
r. equipped with 35 mm Mitchel and Ake- 
1e ley motion picture cameras and also some 
p- 16 mm equipment. The “C-3 4x5” Speed 
‘i Graphic and “K-20” Aerial cameras are 
1e used for the still work. Also, on various 
g- missions, some of the units are equipped 
1e with special aerial equipment, such as 
high speed cameras. The units enter 
es the field of combat with the latest knowl- 
y- edge on the use of the newly improved, 
n- high speed, haze-cutting films and color 
in photography. 
De All combat film is rushed, undeveloped, 


r- to Washington. Nearby Air Forces Film 
Laboratories develop the film and cutting 


p- rooms have been established right in the 
se Pentagon Building, headquarters of the 
n- Army Air Forces. This insures a mini- 
y- mum amount of time in readying the film 
m for use. When completed, it is shown to 
et various Air Forces personnel. 
ra Officers of the Military Intelligence are 
ne among the first to see the combat ma- 
on terial, after which it is shown to various 
other officers and staffs. This includes the 
as Directorate of Bombardment, the Air 
en Transport Command, the Air Surgeons’ 
or Office, and many others. Even General 
he Arnold himself, as chief of the mighty 
'O- Army Air Forces, views every inch of 
nt combat film to keep informed on the 




















= Please send Official Films’ Volume 4 of 1943 News Thrills featuring SURRENDER OF ITALY, 

re INVASION OF EUROPE and BOMBING OF PLOESTI, 

ra (one complele reel) in size checked, to: 8 MM Short . $1.75 

—_ ttt “350 

ad ADDRESS ee” <i 

™ 16 MM Feature 8.75 
CITY STATE 16 MM Sound , 17.50 

y, “That was Baxter's best shot of SHIP C.0. D.[] SEND COMPLETE CATALOG [] PH-4 

ut the whole trip . . . poor fellow! 
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latest developments on our battlefronts. Command focuses its interest on those the evacuation shots. Take, for instance, 
Each Directorate, or department, of the scenes that cover the transport of troops. the evacuation of the wounded from Bur- 
Air Forces views the films for a different They view the film for mistakes in trans- ma. This, as a whole, was handled very 
reason. The Directorate of Bombardment portation techniques and work out faster _ efficiently and effectively, but a few flaws RIDI 
is interested only in the actual combat and more convenient means for convoying and mistakes were spotted. In some cases, Cari 
shots and the effectiveness of the bomber greater numbers of men. such film proves so valuable that prints po 
crew and equipment. The Air Transport The Air Surgeons’ staff looks only for are made and forwarded to other theaters ell ( 
of warfare as helpful suggestions in case v 
ID Ss drawing—with brief comments if you de- of emergency. 
EAs yor™ $ sire. Drawing or designing skill is second Once the film has been viewed by all 
ary ... the IDEA is what counts. concerned, extra prints are made and 
But write today for complete de- * Nj | rushed to the Air Forces Film Labora- 
ee ee tories at Dayton, Ohio, and to the First 
a ee See nee Sone Motion Picture Unit at Culver City, Cali- 
tion. Competition closes mid- ° : : ; 
night, Dec. 31, 1943. DeVRY fornia. The Motion Picture Unit finds 
1500. 00 FOR a Vinigds CORPORATION, Dept. 8-PP, many feet of this film useful in the pro- 
wor ™ 1111 Armitage Ave., Chicago, ducing of their training films. 
F $ 5 log ¢ 14, Illinois. Buy U.S. War Bonds Other parts of the combat film are 
DE, IDEAS £45 nie.enk ee es etebns turned over to newsreel firms. Some of it 
$ ‘“ ” 
FOR CAMERA DESIGN FOR PROJECTOR DESIGN is converted into “combat shorts” im- 
Ist Prize . . $200.00 in War Bonds* Ist Prize . . $208.00 in War Bonds i i. 
8MM MOTION PICTURE CAMERA & ee mediately. These films are returned di 
PROJECTOR DESIGN COMPETITION Qed Prize... $0.00 in Wer Bonds «9rd Prize... $8.00 in War Bonds rectly to combat areas for study and in- 
nee YOU 1 ; For Mechanical Refi t struction. One new idea conceived from 
You who know what YOU want in the next motion CAMERA: PROJECTOR: one of these combat “shots” may save a 
picture camera you buy—what YOU think will 6 $50.00 U. S. Wer Bonds 6 $30.00 U. 5. War Bonds “ots 
simplify and perfect the operation of your postwar ————— — = a h tb f 2 tee 
motion picture projector—this is YOUR OPPOR- RT ae ea ee ERI om Snomer use has Seen sound 10% of 
TUNITY to share $1500.00 in U. S. War Bonds four hese supplemental four best supplemental combat film, the acquainting of pilots with for 
(maturity value) that DeVry Corporation will award poi alg yo se designe, er mechunteat new combat areas. It was mid-April that BU’ 
those who contribute the best and tothe over-all Camere de- te the ever-all Projector U. S. bombers were nightly hammering Bro 
the most practical ideas for TO- a iy cng the island of Sicily. Each mission proved = 
MORROW 4 8MM ae PIC- ere ee to be a success, but human endurance lll. 
ae ene & Se can stand only so much. As weeks passed, | 
TOR. What should this camera = 
; : it became apparent that new crews would On 
look like. How should it be : : Sit 
niieult Gin ants undies. have to be sent to the island to continue jai 
tor do you prefer? How may the raids, pu 
its operation be simplified and perfected? Experience is a big factor on such mis- 231 
Submit YOUR IDEAS in rough or in finished ee sions, but again the motion picture ab 
inc 
AN OUTSTANDING NAME IN THE CINEMATIC WORLD | Camera came to the rescue. The new a 
‘re a pilots and crews were shown the films le 
. . a , ° rint s 
GORGEOUS Home Movies by BRUNO of HOLLY- The Famous RKO Streamlined P ° st ted ad the targets and routes we 
WOOD ayes the World's | Most E ty fits pointed out to them, acquainting them- in 
100 ft 16mm. $4.75, Movies for grow: “also selves with “ack-ack” and anti-aircraft fire bl 
children, I atent Re le ‘ Castle Off i iy Holly ’ 
haw Side sam pe Paw. Silent "or, sound, us is. CHAPLI a and, in general, were able to gain full ex- ry 
Ne ards . . 
MLAMOUR IN GR ASS SKIRTS,"* Native Hula Girl perience of an actual raid. The new crews at 
viet rea wale (oe col 0 No (po st’ cards, "plea se, CLASSI cs took over fully prepared for the job, and ne 
ring ‘Six Beautiful Girls, 50 ft, 8mm. $2.00; 100 | | (Two Reels Each) the old crews earned a well-deserved ol 
ing I Sort Newst gg at 003 i068 ft. 16mm, | | For the first time in 16mm. sound, rest, thanks again to the work of the Tr 
gt ' "SUpeR CINEPAN, Nay ae ali The taughs of a life-time—Chaplin at cameras. os 
ht. _ SBE ft $1" st 198 $1.00 400 tt. 813.00 6 es a aa Yes, Douglas Havocs and Flying For- YX 
th cena eee as 4.00 400 ft. 15.00 music that will convulse you with tresses wing their way back from enemy 
SUPER CiNEPAN ‘PLUS REVERSAL laughter. - 
My . saa sft $1 ! +e $4 os *< “a oo it “Tees “The Cure” “The Count” targets every night. Specks of burning sr 
it : _, batt titan x 23 400 ft, 16.00 “Easy Street” “The Immigrant? inferno mark their successes. Every mis- b-* 
ee og Ee oe od areal “One A.M.” sion complete because the eyes of the of 
00 6 Le Peaeel Lak, Lares Pao’ “The Vagabond” “Tes He camera catch every mistake and record nn 
Mig AGH. G5c 100 fe. 81-50 400 fe. 85.36 “The Pawn Shop” , ; iste : -- 
wii Ha T3e TOO TE 180 ano te PB30 ree Feenan” “The Adventure’ every ev ent. The mistakes are corrected, n 
Clear, Yellow, Amber, Lavender, | Special Blu the “events” repeated and repeated again i. 
No 8mm, Amber, ‘Title I t Free with Film Rent them at your film library or direct . P = R 
Orders. until victory is ours.— a 
STUART BUSSEY CINE FILMS World Copyright 
17 East St. Joseph St. Indianapolis 4, Ind. Exclusively Controlled by 
COMMONWEALTH PICTURES I 
lone) 8 2°). 7 Sete), | MOVIE MAKERS! 
ee — 729 Seventh Ave., New York, N. Y. 
thon: nown new and w cameras 
WRITE ion Siliiaeaperhie easigntat of low CASH IN ON YOUR IDEAS te 
RGR See oempeee exeeptet ie ade ea | | ° e 
US FOR CAPITAL | F 
Cartoon Home Movies , 
PHOTO BL) sea V7 7-7, BOS KO PACKED with Theilts | | POPULAR PHOTOGRAPHY will C 
EQUIPMENT EXCHANGE 5 title colored fetlow pay you from $3 to $5 for movie p 
Largest Stock of Cameras and Cisne scl s. or the ° e ° . ° v 
Equipment in the South Eta =e fetes Une “viet making ideas, hints, or kinks which ' 
1003 PENNSYLVANIA AVE. N.W., WASHINGTON, D. C. io be seen: cost dei = hom ne Mo | you have worked out and found I 
First BOSKO l availab | o - 
ace 1a MAL at 81.90, and 100 tt | practical. We especially want C 
Ah te ho | ideas on picture taking, editin s 
CAMERA FILM Secke’s Gad Wells e..222222.. | : g 2 
100 FEET—S240_ _. Seote’s Speke ss ss.c.. ls. and projection. Descriptions o , 
— e Bosko’s Magic Arpet.cceercees ° 
tala Suen Use ene tof a the a = eg img ext HOME MovEE, pre | | home-built gadgets are also wel- f 
turce at The per" foot for complete subjects. Write re MICKEY MOUSE, “DONALD DUCK, THREE: MONKEYS come. Contributions preferably f 
for cata of finished | ' 
LIFE OF CHRIST_-7 REELS (Sound) $100 AT YOUR DEALERS. WRITE FOR CATALOG & PRICES TO should be illustrated with photo- s 
CROWN OF THORNS—8 REELS (Sound) $100 
EXHIBITORS FILM EXCHANGE HOLLYWOOD FILM ENTERPRISES, Inc. ; | graphs or sketches. . 
630—9th Ave. (Dept. P). Film Center Bidg., N. Y. C. 6060 Sunset Blvd. Dept. 10! Hollywood 28, Calif. 
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Wome 


RIDERS OF DEATH VALLEY, starring Dick Foran, Leo 
Carillo, Buck Jones, "Big Boy'* Williams, Charles 
Bickford, and Jeanne Kelly. 16 mm, black and white, 
sound. 30 reels. Available for rental. Bell & How- 
ell Company, 180! Larchmont Ave., Chicago 13, Ill. 






Vigilantes battle claim-jumpers in search 


A scene from "Riders of Death Valley." 


of a fabled lost Aztec mine. After it is 
found, there is a see-saw battle to hold it. 
* 7 


* 
BUTCH MINDS THE BABY, starring Virginia Bruce, 
Brod Crawford, and Dick Foran. 16 mm, black and 
white, sound. 8 reels. Available for rental. Bell & 
_— Company, 1801 Larchmont Ave., Chicago 13, 


The story centers around a safecracker. 
One more conviction will send him back to 
Sing Sing for life, so he decides to become a 
janitor. His mob attempts to force him to 
pull one last job. 

e 


o . 

2311. 16 mm or 35 mm, sound, I! minutes. Avail- 
able without charge for showings by service clubs, 
industrial concerns, fraternal groups, and other or- 
goer. Visual Instruction Section, General 
lectric Company, Schenectady, N. Y., or any of the 
company's district offices. 


This film is designed to spur men and 
women in war plants to greater production 
in order to end the war as quickly as possi- 
ble. The title represents the number of 
American casualties incurred during the last 
24 hours before the signing of the Armistice 
at the end of World War I. The movie 
stresses the importance of a day or even an 
hour in producing the materials needed by 
our armed forces. 

© os + 
THE STORY OF THE VATICAN. 16 mm sound, 
black and white. 6 reels. Available for rental. 
Walter A. Gutlohn, Inc., 25 West 45th Street, New 
York City 19. 


This film presents the inside story of the 
smallest sovereign state in the world. It 
was filmed by the March of Time and shows 
the great artistic treasures and architecture 
of the Vatican and the governmental busi- 
ness activities of the Papal State. There 
are scenes of Pope Pius XII as well as the 
murals by Michaelangelo, and the Vatican 
radio stations. The commentary of the Rt. 
Rev. Monsignor Fulton J. Sheen has been 
added. 


Brandon Films Offers 
Foreign Area Study Service 


A special consultation service designed 
to aid civilian and military study of for- 
eign areas has been instituted by Brandon 
Films, Inc., 1600 Broadway, New York 
City. Mrs. Anne Schutzer has been ap- 
pointed to head the new service which 
will issue special comprehensive lists of 
films for foreign area study. For lists on 
Italy, Germany, France, Russia, and 
Czechoslovakia, write to Foreign Area 
Study Dept., c/o Brandon Films, Inc. 

The company also has acquired the dis- 
tribution rights to a series of five health 
films produced by Finer Films Co. The 
films are available for rental and sale. A 
special free folder can be obtained on 
request. 
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MOST AUTHENTIC WAR FILMS 
Zo your home dcieen 


Like Sterling on Silver . . . like the trade mark of quality on fine equipment . . . 
this symbol assures you of the most authentic, most thrilling, up to the minule 
news films ever distributed. Excel Movie Products have succeeded in obtaining 
the rights for home movie fans, from one of the best known producers of news 
films in the world. Originally photographed for millions of movie-goers through- 
out the world, each ‘* News-of-the-World” film has been edited to bring to your 
home movie screen the finest shots selected from thousands of feet of on-the-spot, 
expertly filmed news pictures. We believe that only in Excel “* News-of-the-World” 
films can you get such sensational, thrilling, world headlines for home showing. 
Own these historical masterpieces of news photography. Show them in your own 
home. Once you have seen Excel ‘* News-of-the-W orld” 
releases we are sure you will never again be satisfied 
with other films. 












THRILLING 


NEW... “INVASION OF SICILY” AUTHENTIC 
Here is a thrilling movie packed with authentic scenes ON-THE-SPOT 
of our Boys Victory in the conquest of Sicily. See our NEWS RELEASES 


bombers, tanks, guns and fighters in action. Expertly 
filmed, carefully edited for home showing. Unusually = 


clear, sharp prints made in our own laboratories. This YOUR HOME 
should be in every film library . . . Get yours today. 


RELEASED BY... 


Excel MOVIE PRODUCTS 


4230 W. DRUMMOND, CHICAGO 39, ILL. 


TRY 
YOUR DEALER 


Pe ee eS eS Seesaw = 


EXCEL MOVIE PRODUCTS 
4230 Drummond Place, Chicago 39, Illinois 
Gentlemen: Enclosed find $.... . Please send me 
News-of-the-W orld” * Invasion of Sicily” as shown below. 
16 mm. Price 
Ce MN. on weighs Das ad-00c6 . 100 feet $2.75 
Ce. MIR, . « o5-0:0.0-04 0 0-0.0:0000 ne 8.75 


FIRST... 
ff ES ee . 350 feet 17.50 


| 
i 
i 
if he can’t - Seu 
Supply You , See ee a eH 
1 
1 
a 
t 


Name... 


THEN USE 
THIS HANDY 
COUPON 


ee eeQid...... 


ND 5 habe 5K cits ate ale wee ane State.. 
Se LL lle... 
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17 New Releases 
HOME MOVIES 


12 Three Minute 
MUSICAL PICTOREELS 


Singing — Dancing — Orchestras 
16 MM S.O.F. ONLY $6.75 LIST 


Their Nightmare 
Flamenca 
In A Show Of Our Own 
Thrill From Brazil 
Samoa-Shadrach Boys 
There | Go—Gertrude Niesen 
Delilah 
You've Got Me Guessing 
Doin’ The Argentine 
Sweaters And Sundaes 
Hawaiian Dreams 
Male Order 





5 Intensely Interesting 


TRAVEL PICTOREELS 
DEMONS OF THE DEEP 


See the many species of the sea, each adapted 
for its own protection and security. See the 
monstrous combat between the deadly moray eel 
and the multi-limbed octopus 


BATTLE OF THE CENTURIES 


Stupendous battles are waged daily—between the 
ant and the termite. While workers build sub- 
ways and fortifications, warrior ants wage war 
igainst the termite foe 


CHINOOK’S CHILDREN 


See how the descendants of Chinook, 
mander Byrd's lead dog, 
New Hampshire, 
pionship sledding 


HOLLAND—NORWAY 


Holland and Norway are powder kegs in occu- 
pied Europe, and targets for Allied invasion. A 
spark may bring its people into open rebellion 
against the Nazi invader. See these people in 
their every day lives, their customs, industry 
and characteristics 


———- PICTOREEL PRICES -——-— 
16 mm Sound——-350 ff......... $17.50 
| 16 mm Silent——350 ff.......... 


Com- 
are raised and bred in 
trained for the tasks of cham- 


Write for full catalog 


PICTORIAL 
FILMS, inc. 


R. K.O. Building, Radio City, New York, N. Y. 















EQUIPMENT 
AND 
SUPPLIES 


* 
EXHIBITION 
FILM 
See what is actually still available here at Wards. Practically 
everything you'll need ... and at Wards moderate prices 
too! Get what you want while stocks of various items are still 
complete. Don't Delay. Act Now... write for this Big 36 
Page FREE Photographic Catalog today. 


Monlgome “yy Ward 


PHOTOGRAPHIC DEPT. PP-1143+CHICAGO, ILLINOIS 
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Will Rogers, Jr. 


(Continued from page 35) 


largements need not be made in every 
case. Using a larger camera does not call 
for as much care or skill as does that of 
the miniature, and I guess I’m not what 
you would call a highly skilled photog- 
rapher, anyway. I’m just an amateur who 
likes to take pictures. 

“After a short time, I disposed of the 
35 mm candid camera and bought a twin- 
lens reflex which takes twelve 214 by 214 
inch pictures on a roll of 120 or B-2 size 
film. I find it much more satisfactory. If 
I want to make an 8x10 enlargement, for 
example, it is only about a five-times 
blow-up instead of ten times. This al- 
lows considerably more latitude, because 
slight deficiencies of definition are not so 
greatly magnified. I still have the reflex 
out home in California. I didn’t bring it 
with me because I knew that I wouldn’t 
have much time for picture-making in 
Washington. When I want to take pic- 
tures here, I borrow a camera. I try to 
get one as much like mine as possible, 
because I’m familiar with it. 

“Washington is a grand place to take 
pictures,” Rogers observed, “but I’m not 
interested in the sort that most visitors 
make. The dome of the Capitol is prob- 
ably the most photographed bit of archi- 
tecture in America, but Id rather take 
pictures of the Washingtonians going 
about their daily life. There are wonder- 
ful picture possibilities around Congress 
—not the buildings but the men and 
women. A swell set could be made of the 
clerks and stenographers in characteristic 
poses, of visitors coming and going at the 
various offices, of three or four congress- 
men in a huddle over a bill in a cloak- 
room. Of course, it is illegal to take cam- 
eras into the cloakrooms or onto the floor 
of the House when it is in session. The 
law is a good one because otherwise we 
would be bothered to death by camera- 
men. Not even members of Congress can 
take pictures of the House while it is in 
session. The pictures you see of the Pres- 
ident and other celebrities there could 
be made because the House is theoretical- 
ly in recess when we hear great per- 
sonages.” 

Mr. Rogers has given considerable 
thought to the use of photography in gov- 
ernment, and has studied the way in 
which it is employed both here and 
abroad. He mentioned specifically the 
way in which the Nazis tried to popu- 
larize their regime through carefully 
planned pictures, and pointed out that 
wherever a pleasant scene was posed—for 
example, a group of “racially-pure” chil- 
dren at play—a flag with the Crooked 
Cross or a grinning brown-shirted lout 
would be conspicuous in the background. 

The use of photography at home has 
also received Mr. Rogers’ consideration, 
and he speaks highly of motion pictures 


| and a series of still pictures which showed 


soil erosion and the reclamation of “dust 
bowl” territory. “A notable advance has 
been made in the use of the camera as 
a special pleader,’ Rogers says. “It is 
useful in telling the people of conditions 


which require correction, as for exam- 
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Make Your Own 


Lovely COLORPictures 


BLACK and WHITE PHOTOS. . IN 
NATURAL TRUE-TONE COLORS 


iY The Easy ROEHRIG Way! 


| ¥ @ All the colors in the spectrum are at your 
command including Summer Khaki, True 
Khaki, and Navy Blue plus the easy Roehrig 
method to help you transform black and white 
photos into Portraits, Landscapes for lasting 
beauty and permanent satisfaction. 
@ An artistic, enjoyable, creative hobby, and 
you don’t have to be an artist. Complete, 
easy-to-understand instructions show you 
how to‘lay on rich colors—alter at will until 
the right effect is obtained. No fuss. No 
mess. You never will spoil the print. That’s 
the Roehrig Way to new lasting beauty for 
your black and white photographs. 
Matte or Semi Matte Paper Recommended 
Complete Set—Ready To Use 
With Full Easy-to-Understand Instructions 
200 plus postage 
See Your Dealer or 
WRITE FOR FREE DESCRIPTIVE FOLDER 
om oehrig Oil Photo 
Colors are sok 
in complete sets 
or single tubes. 
Free descriptive 
folder shows how 
easily you can 
attractively 
your favorite 
photos. 


DEPT. P 
ROEHRIG- 
BIELENBERG 


COMPANY 
39 Henry St., Brooklyn, N.Y. 


a ag REPRESENTATIVE 
Ww. BOOTH CO., LTD. 
12 Mercer St. ‘Toronto, Canada 


ROEHRIG FOR TRUE COLOR — SINCE 1912 
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FRANKLIN SPECIAL PATENTED FEATURE. Never 
again value like this all metal 16 & 8MM Reel & 
Cans with "Special Threading Device,"" and auto- 
matic footage counter. 








16MM 8 MM 
REEL & CAN REEL & CAN 
List, $1.15 Set, List, .90 Set, 
in Lots ot Six. 29C | tn Lots ot six, SSC 
Per Set Per Set 
8MM CANS 16MM CANS 
List, 400, List, 50¢, 
In Lots of 12, 19¢c In Lots of 12, 32c 
Each Eaoh 








400 Foot 16mm All Metal Reels, Stand- 
ard Model. Quantity Limited. 

Reg. 55¢ Value at 21¢ each. 

Lots of 12 only—$2.52 per doz. 


x SEE OUR CLASSIFIED x 


FRANKLIN automatic SPLICER 


for 8 and 
Tenime S495 
the finest 


With Bottle Cement 
Plus small shipping charge added. 


We 
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CAMERA CO. 


231 S. Dearborn St. * Chicago 
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ple in the films and stills which called 
public attention to the pitiful plight of 
the ‘Okies’ and the ‘Arkies’ a few years 
ago. I think it was largely due to the fact 
that pictures form such a forceful presen- 
tation of factual matter that steps were 
taken to alleviate the conditions of the 
dwellers in rural slums. 

“The camera can tell both sides of a 
story,” he continued. “Just as it conveys 
a message of undesirable conditions, so 
can it speak of activities which should be 
furthered. The work of the Tennessee 
Valley Authority was explained to Amer- 
ica through the use of pictures; the con- 
struction of Boulder Dam was similarly 
portrayed. It may not be quite accurate 
to say that photographs never lie (I’ve 
seen some mighty good trick photog- 
raphy), but it is a fact that the average 
picture is a whole lot truer and more ob- 
jective than the average description or 
report. That, to my mind, is the main 
attraction of photography: it can be made 
to tell the exact truth.” 

The truth, Mr. Rogers believes, may go 
considerably below the surface, and 
should include the human element. If 
he were taking a picture of a tugboat in 
a harbor, he explains, he would not be 
especially concerned with waiting until 
the shadows were dramatic. He would 
rather catch the crew at work, or a couple 
of waterfront characters lounging on the 
deck, or some kids diving over the stern. 
Rather than make an architectural study 
of a handsome church, he would picture 
the Strawberry Festival, or a supper to 
raise money for a new organ. His inter- 
est lies in people rather than in things. 

That, perhaps, is one reason why he 
would rather take pictures than process 
them. Taking pictures brings one into 
contact with human beings, while proc- 
essing is (though many ardent amateurs, 
including the present writer, may hate to 
admit it) a rather mechanical task. 

The only sort of photographic work, 
other than picture-taking, which Mr. 
Rogers really enjoys is editing home 
movies. “I do all the cutting, titling, and 
editing for the family,” he says, “and it’s a 
pretty big family. This doesn’t make me 
any too popular with the rest of the 
Rogers, because you know how amateur 
movie makers are. They think every 
frame is a gem. And I'm a pretty tough 
editor.” 

Mr. Rogers’ ideas are unusual, and his 
pictures are, too. The serious student of 
photography would be hard put to classify 
him, for he is neither a modernist, a pic- 
torialist, nor an impressionist. He may 
be a member of a new school of photog- 
raphy: the humanist. 

His deviation from the conventional 
must involve him in some interesting dis- 
cussions, for he is a close friend of Ed- 
ward Weston, whose studies are famous 
in the photographic field. But it is doubt- 
ful if any amount of controversy, even 
with such a master of the lens as Weston, 
would ever cause him to change his style. 
For Representative Rogers is very appar- 
ently a man who will stick determinedly 
to what he believes to be the right way 
—whether he is exposing a negative or 
helping to make the laws of a great na- 
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something has 
happened .. . 


Y DAILY WIRE, by phone, by mail—we learn of the extreme urgency for 
Victor 16mm Motion Picture Equipment — Animatophones — from every 
branch of Military Services, from Industry and training schools—the world over. 


There’s but One Answer — that nothing can equal the Sight -Sound- 
Sequence advantages in 16mm Motion Picture Equipment for training mil- 


lions faster, faster, always faster. 


lt took a war to dlo iff . . « Today, all concede the unquestioned 


superiority of 16mm Motion Pictures as a teaching-training medium. 


Wars are lost because of inadequate training. Every day faster and better 
training, highlighted with Sound Motion Pictures, is saving lives, speeding 
up war production, building fighting morale and bringing Victory closer. 


In all, this is the greatest worldwide proof of the unbelievable accomplishments 





of 16mm Motion Picture Films and Equipment. Yes, something has happened 
.«. something that makes bright the future of teaching, training and selling. 


VICTOR —IN ACTION. Today Victor 
is supplying Cameras and Motion Picture 
Projectors to all military fronts, all home 
war training fronts — and in addition 
“round the clock"' production of important 





radar, airplane, and other highly technical 
war devices. Tomorrow—Victor, the ac- 
tive force in 16mm Equipment developments 
since the origin of 16mm, will supply your 
peacetime demands with the newest, latest 
war-born improvements. 


VICTOR 


Animatograph Corporation 
Home Office and Factory: Davenport, lowa 


242 W. 55th St., New York 
188 W. Randolph, Chicago 


Distributors Throughout the World 








Write today for the new Ra- 
diant Screen Catalog—just off 
the press. Gives complete spec- 
ifications and prices. Contains 
valuable information for all 
screen users. Alsoinformation on 
how to transform old, discolored, 
damaged screens into brilliant 
modern screens at little cost. 
Write to: 


‘The Radiant Mfg. Corporation 








Dept. 17, 1144 W. Superior St., Chicago, 22, Ill. 





as oo lete Line of RADIANT Brilliantly 
ojection Screens for All Purposes 
preying T screens of all types—wall, table, 


portable, combination wall and table, in a wide 
range of sizes are ready for PROMPT DELIVERY. 
They incorporate the famous ‘“‘Hy-Flect” glass 
beaded surface that gives extraordinary brilliance 


and clarity to movies and stills, Other RA- 
DIANT features include: compactness, light 
weight, ease of setting up and dismantling, ripple- 


free, smooth screen surface and convenient carry- 
ing cases for portable models. Available in a wide 
range of sizes from 18 inches by 24 inches to 14 


feet by 14 feet. 





BETTER SCREENS FOR BETTER PROJECTION 

















We Won't Do 1 Developing 


and can’t be done at pricee, 
oh. your best negative is on your present roll... but unless 
it ie expertly d and printed you'll never know. Edwards 


individually develops, hardens snd vaporates every film. Each 
print is separately made by hand, with full consider: of 
negative charac’ 1 A, y arvice ie unequaled and 


priced. W. E price list; 
a oye FINE ¢ GRAIN. LABORATORY 


Adams St., Dept.P., Chicago, tl. 











>RECORDS>= 


Last Wordin Sound Effects Background 
Send for Free Catalog 


THOMAS J. VAR ENT ING, Inc. 
1600 a — = York, N. Y. 
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CAMERA 


Write Us What You Want ; 
. . and What You Have 
to Trade-in! 


Contax Ill £1.5 (new) $399.00; 2 $267.00 


©xtra 1.9 Ektar, case (new)..... 383.50 
Korelle Il 2.8 Tessar, 18 cm. 

Goerz f4.8 tele., E.R. case 

ices candanesaewne 250.00 
Ekakta B f2.8 Tessar, 5 in. Ross 

OD ee ee er 197.50 
Primarflex 2.8 Biotessar, access. 

DRE 5 oie aun sna mee aes 265.00 
Press-Graflex 5 x 7, 4.5, mag. 

| EE er ore 110.00 
Plaubel Makina Il, chrome, De- 

luxe Outfit (as new). ......-- 450.00 
Leica Ill C, £2 Summitar, Motor, 

Gun, 2 cases—NEW.......- 485.00 


* 
10-Day Money-Back Guarantee 


* 


Liberal 
Trade-ins 


We are allowing highest 
trade-in values ever offered 
on all cameras and equipment. 


* 


CASH 


FOR YOUR CAMERA! 


Turn your extra camera and 
equipment into cash today! ... 
We buy cameras, projectors, 
lenses, microscopes, binoculars, 
etc. . . . or consign them to us 
to sell at your own asking price. 
... We are actually paying the 
very highest prices possible in 
the entire country today, par- 
ticularly for the more expensive 
cameras. ... Write, wire or call. 
. . » For quick action, ship direct 
to Department C. Express Col- 
lect for our highest exact figure; 
or C.O.D. with privilege of ex- 
amination. If no transaction, 
equipment returned Prepaid 
and Insured. 





geo. levine & sons 


bas = 
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CAMERA CLUBS 


New Judging Methods for 
Salon Pictures 





Clubs discussing methods of judging salon 
pictures may be interested in the methods 
used by judges of the Fifth Annual Salon of 
Rockefeller Center Camera Club (New York 
City) and the Seattle International Salon. 
In judging the Rockefeller Center Salon, 
each judge was equipped with a fan-like 
arrangement of cards numbered from 1 to 9 
and made of mount stock 8” long and 2” at 
the widest part. They tapered to a rounded 
end that was pierced so the cards could be 
tied together in groups of five. Each judge 
held a card over his shoulder indicating the 
number of points he thought the picture de- 





Photo by Victor H. 
Rockefeller Center C.C.'s judging cards. 


Scales 


served. The scorer seated behind the judges, 
added the numbers on the cards raised by 
the judges and tallied the grand total earned 
by the print. It made the judging very sim- 
ple. 
The Seattle Salon judges 


were supplied 


with a small box containing three switches. 
These switchboxes were connected with a 
board in another room at which tabulators 
sat Each judge was permitted to evaluate 
a print by scores of five, three, or zero 
points The switch marked “5” flashed a 
white light on the board; the “3” switch, a 
green light, indicating that the print had 
merit and should be reconsidered. ‘0,” of 


course, flashed an unmistakable 
The judges did not consult in 
fore voting, 


red light. 
any way be- 
and each was unaware of how 
the others voted. All prints receiving 10 
points or more were accepted on first view- 
ing. Those receiving eight or nine were 
given a second viewing. 


Print Chalking Leeture 


The Springfield (Mass.) Photographic So- 
clety at a recent meeting had a lecture and 
actual demonstration of the art of chalking 
i print. The lecture was given by Mr. 
Francis Fowler who not only showed some 
of his chalked prints which have been well 
accepted in various salons and exhibits, but 
also some “before and after’ chalked prints. 
It was an excellent opportunity for members 
to learn how to do this type of work. 


Associate Membership Group 
Unique Among Camera Clubs 
The Associate Membership of the Metropol- 


itan Camera Club Council (New York City) 
is something new in the way of camera fan 


activities. This group is designed especially 
for the photographer who thinks he is al- 
lergic to camera clubs because he isn’t good 


enough, doesn’t like clubs, 
reason for not joining a 

the nominal dues of $2.00, 
in photography can join this group and at- 
tend its informative and interesting meet- 
ings where he will not be called upon to help 
turn the wheels. William O. Powers and 
Charles KR. Gifford have been appointed Di- 
rector and Assistant Director of the group. 


or has some other 
regular club. For 
anyone interested 


Akron Camera Club Sponsors 
School of Photography 


\ complete course in photography will be 
offered to the public by the Akron (Ohio) 
Camera Club. This is the second season the 
school has been offered by the club. The 








FILE YOUR NEGATIVES! 


The Nega-File provides 
a new and inexpensive 
method for filing nega- 
tives for both the ama- 
teur and professional 
@ Each File is 
equipped with 100 
glassine envelopes, 
an Index and Visible 
Numerical Guides 
from 10-100 (capacity 
of each File is 200 en- 
velopes with exception 





DE LUXE No. “20” of No. 20 which is 
400 and No. 24 which 
is 600) @ Each envelope printed for data rec- 


ord of exposure, etc., excepting envelopes for 
Strip negatives @ Envelopes permit view of 
negative without handling @ De Luxe models 
of solid quarter-sawed sycamore and varnished 
in natural wood finish available at prices listed 


below. Mail orders filled. P.P. Prepaid. 
File List Re- Envs. 
Film Nos. No. Price fills Perc 
35 mm., 828 and 127.... **35”’ $2. 4 $1. = $0.95 
120, 620—2'4x3'4 negs. ——— -85 


120, 620—2'/4x2'%q negs... **24"’ 375 ‘33 85 
To of 3—2'4 sqs. 

4—2'/4xI%y . “22” 3.00 1.30 1.05 
116, 616, 130, 118, 124, 


541, 518, 122 -. “a 2.85 1.05 -90 
523 and 4x5 cut film... “45” 3.00 1.35 1.05 
seer *§7" = § 3.35 1.65 1.35 


(Refills contain 100 additional printed glassine en- 
velopes, another Index one Visible Numerical Guides 
from 110-200) 


Files also available for slides and movie films. 








Write 


for Cataloque 


THE NEGA-FILE COMPANY 


EASTON, PENNA. 











Pay only for what you get. Maximum charge 
36 Exp.—$1.00, 18 Exp.—60c. Univer rolls— 
$1.50. Our rate is 40 per print. If less than 25 
negatives are good, we issue 4c credit per print. 
Enlarged to 3 x 4%, with Photo-Electric = 
oe pa only. High class work rae: 

20 Fine Grain Developing 24 . SERV- 
IGE” GUARANTEED. SAVE MONEY. Send 
roll and $1.00 today. (Or sent C.O.D. plus 
postage.) 


MINIPIX LABORATORIES 
P, O, Box 1144, DEPT, 210 CHICAGO, ILL. 
Copyright 1939, Minipia Laborateries 











DOWNTOWN NEW YORK HEAD- 
QUARTERS FOR EVERYTHING 





PHOTOGRAPHIC 


WE BUY FOR CASH 


YOUR USED EQUIPMENT // 
Still Available 


K ROOM EQUIPMENT—CAMERAS— 
PROJECTORS -ENLARGERS ACCESSORIES 


Write or call, Liberal Trade-in 
get our PRICES Allowances 


CAMERA EXCHANGE ORIGINATORS SINCE /8%J 


NEW YORK CAMERA EXCHANGE, 











116 Fulton Street, New York City 








Stereo-Tach Transparencies Wanted 
We pay $1.00 each for Stereo-tach made Koda- 
chrome Transparencies—$.50 for black and 


white. Pictures especially wanted: Bathing 
beauties, costumed girls, accidents, fires, 
floods, travel. Permission to use must be 


granted. Photos not bought, promptly returned. 


ADVERTISING DISPLAYS, Inc. 


Dept. B-4 Covin gton, Ky. 














The real thing for mounti 

Stamps, etc. No paste nee a SS . 
easy to use for mounting prints tight or 
loose. Sold at photo supply and album 


counters or send 10¢ today for 
of 100 and free samples ¥ phe S 
eEngelArt Corners Co., Chicago, a 


Address Dept. 30-4, - 4717 North Clark St 
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course covers all basic photographic tech- 
nique and offers each student the opportu- 
nity of acquiring a complete mastery of the 
fundamental processes so necessary to the 
full enjoyment of photography. Incidentally, 
a hearty welcome and congratulations are 
extended to the club and ‘“‘Bob” Coon, editor 
of the new club bulletin “The Exposure.” It 
looks swell. 


Uses of Photography in Science 


A highly successful lecture on “Some Uses 
of Photogr: aphy in Science” was given the 
Joliet (Ill.) Camera Club by Member Harry 
Givens. Mr. Givens illustrated his talk with 
a number of informative slides which were 
very interesting. 


Victory Garden Pictures 


Since members of the Indianapolis (Ind.) 
Camera Club. Inc. earlier in the season 
boasted of their victory garden projects and 
told with much pride how many rows of 
peas and carrots and this and that they had 
planted, the editors of the club bulletin 
“I1.C.C. Squint” have proposed having a 
“Victory Garden Show.” This Show would 
be composed of pictures of the members’ 
gardens or photos illustrating the harvest of 
a successful garden. Incidentally, other 
clubs might be interested in such a project 
and also in the contest being held currently 
by the National Victory Garden Institute. 
Full details about the Institute’s contest can 
be found on page 94 of this issue. 


Lenses and Bromoils Explained 
to California C. C. 


The members of the California Camera 
Club (San Francisco) have really been get- 
ting a photographic education lately. At 
one of their recent meetings, an authority 
on lenses gave a highly interesting and edu- 
cational lecture and demonstration that sur- 
prised many because of the unknown infor- 
mation presented. At this same meeting, 
Cecil Atwater, president of the Bosten Cam- 
era Club, gave a lecture on control methods. 
Examples of paper negatives and bromoils 
from the works of some of America’s most 
prominent control workers were used to 
illustrate how they should be made. 


Toledo Group Plans 
Print Night Innovation 


The Toledo Camera Club has dreamed up 
a new print night plan to build interest in 
programs. The plan is to keep box scores 
and batting averages on each member’s 
ability as a photographic judge. Members 
vote on monthly contest prints and sign 
their names on the ballot before handing it 
in for tabulating. The judges’ decision is 
rated at 1,000 per cent, and then the batting 
average for each member is figured and 
compared with the judges’ choice. At the 
end of the year a membership in the Pho- 
tographic Society of America will be award- 
ed to the judging ‘‘wizard’’ who has the 
highest score. 

The club recently had a very successful 
evening when the Navy put on a very fine 
program. Ensign Unice Leiken of WAVES 
told about the work that American women 
are doing in the Navy, and Chief Special- 
ist J. Bart Sanzenbacher discussed the 
thorough training given Navy photogra- 
phers. Movies, full of war action, were also 
shown the club. 


We Hear... 


HAT the Aurora (Ill.) Camera Club has 

elected new officers for the 1943-1944 
season. They are Mr. Fred Douglas, presi- 
dent; and Mr. J. L. Rokop, secretary-treas- 
urer. 

Members of the Toledo (Ohio) Camera 
Club spent a very enjoyable Sunday recent- 
ly at one of the city parks taking pictures, 
eating, and just loafing. And at the rate film 
was exposed photographic enthusiasm was 
at a high level 

The 8-16 Movie Club of Philadelphia 
(Pa.) will offer a Gold Cup Contest for the 
best films made by members. 

The Fort Dearborn Camera Club (Chi- 
cago), is holding its semi-annual School of 
Photography, which consists of a series of 
ten lectures and demonstrations by members 
of the club. Among the pictorialists on the 
faculty this year will be Dr. Max Thorek 
Morris Gurrie, H. K. Shigeta, J. P. Wahl- 
man, and Rolland A. Rahe. 

Nicholas Haz, F.P.S.A., F.R.P.S., gave a 
display and discussion of his photographs 
for members of the Seattle (Wash.) Photo- 
graphic Society. 

The newly elected officers of the Brooklyn 
(N. Y.) Amateur Cine Club are Horace J. 
Guthman, president; Charles H. Benjamin, 
vice-president ; Francis Sinclaire, treasurer ; 
and Ethel I -ashinsky, secretary. 

The newly reorganized Olympia ( Wash.) 
Camera Club is conducting a course in basic 
photography which is attracting a number 
of new members and is stimulating attend- 
ance at club meetings. 
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Autumn’s coloring again presents its 
wealth of opportunity for pictorialists 


...but this season especially, every piece of film 
ust be made to count. So be sure to use your 
MASTER every shot . . . otherwise, the rapid and 
unnoticed changes in light values on fall days will 
bring many disappointments. But with your depend- 


able MASTER to give you correct exposure settings 
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every time, you'll dodge disappointments and film 

aste ... make every shot worth while. Weston 
Electrical Instrument Corporation, 644 Frelinghuy- 
sen Avenue, Newark 5, New Jersey, 
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312x512 Salon Prints! 


On selected double weight matt 
or single weight glossy per pare 
each print Individually enla 

dodged and cropped, Including , oy Memo Rolls. 


18 Exposure Koll. hee oe ee ee $1.00 
GUARANTEED FRESH 36 EXP. RELOADS.... 50c 
36 EXP. UNIVEX & MEMO RELOADS. eee 59c 
12 Exp., 2144x2\%4, Fine Grain, Revtenee and En- 
larged to 5x8 (eevee ceed boobs eee ko aoe $1.00 


Send for free samples, mailing bag and complete price 
list of all our services. Money back if not satisfied! 





MINLARGEMENT. S 


P.O.BOX193 GRAND CENTRAL ANNEX , 











FINEST FINISHING 
FOR ONLY 25c MORE 


Pay a little more for extra quality, 
extra care — your insurance again 
disappointment and loss of pictures. 

Any 35mm roll (inet. Univex) 
ultra fine grain developed, ‘vaporated 
and 36 outstanding enlargements 
i ns ceeheka eee eee $3.28 








Any 8 ex. roi! 120, 620, 127, 
828 Zentam (except 116 and larger) 
ultra fine grain developed and en- 
larged to 31% x 41 5 
16 ex. split roll 
12 ex. split roll 
Reprints, each . 
Any 8 ex. rol! 116 ultra fine 
developed and contact prin 
BAe K Bile. ccccccscvcccecs so 
Reprints, each ....-.eeeeee 
Enlargements (from an 
es Late 1 Sx ;.. 


6.. 
ox20.... 48 a1x14.: 












Beta Photo Laboratories 
Bex 745, Grand Central Annex, NewYork, N.Y, 
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35mm Leica D Chrome Elmar F 3.5, case.$149.50 





35mm Leica D Hektor F 2.5 5 & case.... 160.00 
35mm Leica F Summar F 2 & a ee 
35mm Leica G Summar F 2 & cz 255.00 
—.. LEICA G HUGO MYER. PLAS 

MAT F 1.5 & case 299.50 
35mm ao 111 B Summs ur F 2, case . 295.00 
35mm Elmar W A F 3.: ? 89.50 
90mm Elmar F 4 --+. 99.50 
Vidom Finder . $5.00 
135mm Telephoto F 4.5 163.50 
Eldia Printer 35mm 29.50 
Weston Leicameter; can be used for other 

cameras as well 22.50 
Leica Filters to fit all lenses 4.50 


Leica Sunshades cable releases, Manuals etc 


xKnkke 
35mm Contax II Sonnar F 2, case . $295.00 
35mm Contax III Sonnar F 1.5, case . 375.00 
28mm Tessar W A F 97.50 
90mm Triotar F 4 & finder .. 112.00 
135mm Sonnar F 4.5 bik 138.00 
Omag Contax set filters of 4, comp 11.50 

35mm Valoy Enlarger Varob lens, East 

Easel, special Cooling ring 99.50 

kkk 
35mm Argus A#2, Brown Eveready case. On Hand 
#127 Falcon 16x Wollens F 3.5 On Hand 
Foth Derby F 3.5 Coupled R I On Hand 
127 Acro 16x F 3.5, case On Hand 
Foth Derby F 2.5, Perfex #55; Perfex #44 On Hand 
¥ 2.8, case, F 3 “5 Flash, case On Hand 

hehehehe! 
620 Duo Kodak F 3.5 $ 65.00 
120 Voigh Bessa R F Helomar F 3.5 . 92.50 
120 Super Ikonta A Tessar F 3.5 R I 149.50 


6x6 cm Super [konta B Tessar F 2.8, case. 199.50 
6x6 cm Super Ikomat B (2 window model) 


& case 185.00 
16x #127 Reflex Pilot BIOTAR F 2 Comp 

& case 110.00 
6x6cem Voigh Reflex Brilliant Helair F 3.5. 110.00 
6x6cem Voight Brilliant Voigtar F 3.5comp. 59.50 
4120 National Graflex Il F 3.5, case & 

Telephoto Lens 149.50 
6x9 cm Recomar F 4.5 comp. holders, adpter 69.50 
6x9 em Ihagee Royal Tessar F 3.5, holders 

adapter 72.50 
6x9 em Ica Ideal A Tessar F 4.5, holders, 

adapter, case 105.00 
6x9 Maximar A Tessar F 4.5, holders, 

adapter, case 65.00 
6x9 Recomar F 4.5 Comp. Hugo Myer 

R.F 4.5 99.50 
9xl2cm Voigh Avus Skopar F 4.5, holders, 

adapter 69.50 
4x5 Graphic, model before Ann; 6 in. Tes- 

sar F 4.5 comp. Leather case, Flash Gun, 

Range Finder, perfect and synchronized. 225.00 
344x4\% Model Before Ann Graphie, 5% 

Tessar F 4.5 Press Comp Flash Gun, 

case, R F. holder, adapter . 185.00 
34x44 RB Series D XNenar F 3.5 149.50 
3\4x4'4 RB Series D B&L Tessar F 4.5.. 125.00 

KKK 

116 Kodak RR Lens . $12.50 
120 Foidg Premo R R Kodex 12.50 


120 Kodak Jr Apast F 7.7 BB shutter; 
new Bellows 17.50 
116 Pocket Kodak 8 A lens Kodex shutter 12.50 
122 3A foldg Hawkeye RR lens Kodex 
shutter 12.50 














116 1A Pocket Kodak Se ries II F 7.7 Anast 17.50 

130 2C Pocket Kodak F 7.7 Kodex Shutter. 14.50 

122 3A Kodak RR Lens 12.50 

122 3A Kodak Anast F 6.3 Ilex Shutter 

122 3A Ica Nixie Anast Ernar F 6.8. Double 
Xtension, shutter from 1 to 1/300, case. 24.50 

122 3A Comb back for using 3',x5'% double 


holder, ground glass focusing 5.50 





Limited Sale Offer a DE VRY 16mm 
Projector; 400 ft. Reel, Model G M 
300 Watt. Brand New. SPECIAL. $42.50 





8mm Bolex outfit: F 1.9; 9; 2” F 2.7;14%" 
3 


45; Wollensak Lenses $345.00 
8mm Filmo Companion F 3.5 54.50 
&mm Filmo Sportster F 2.5............ . 74.15 
Smm Revere F 3.5 camera.............. 38.50 
Smm Revere F 4camera................. 44.50 
Cases for SAME... eee ee eeeeenee 4.50 
8mm Revere F 2 se jamera , . 52.50 
&mm Cine #20 F , 30.50 
Case for same 4.75 
l6mm Filmo #75, Cooke F 3.5, case 59.50 
16mm Keystone A-3 F 3.5 35.00 
16mm Paragon F 3.5 29.50 
l6mm Bell & Howell 70 Da Cooke F 1.8, 
Mayfair. 247.50 
l6m Cine Magazine F 1.9 120.00 
16mm Cine B F 3.5 used 32.50 
Filmo Magazine Auto Load Speedsters 1’ 
Cooke F 1.5 A Mount 89.50 
1” Cine F 1.9 lens universal Mount 5.00 


2° 3” 4” telephoto lenses 
l6mm Craig Viewer Onl; 


lémm Craig JR Editor 29.50 
Besbee Titlers 12.50 
Reels and cans, Screens, Castle Subjects, ete. 





Turn your camera, projector, 
lenses into cash—we'll pay 
highest prices 
WE TRADE — Highest Allowance 














CONWAY CAMERA CO. 


34 N. CLARK ST. * CHICAGO 
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DARKROOM THERMOMETER FOR A DIME 





WIRE HANGER FOR GRADUATE 
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When coloring photographs, amateurs 
often have difficulty in placing their 
brushes so that they don’t roll all over 
the table and smear up the surface. A 
few jacks, the kind that children play 
with, will take care of that situation 
easily. The jacks have V-shaped grooves 
in which the brush tips can be rested to 
keep them off your work bench. Use one 
jack for each brush and keep them in 
a specific order for efficiency—Sam El- 
ston, New Orleans, La. 


A thermometer that sells for a dime in a 
variety, hardware, or drug store can be 
converted easily into a photographic 
thermometer. Check the readings on the 
dime thermometer with a friend’s instru- 
ment before buying it and make certain 
that it has a metal back. Cut the metal 
just below the bottom glass bulge and 
bend the corners up as shown so the 
tube will not slip. Then dip the unit in 
melted paraffin to protect it—J. J. Gerard, 
Mason City, Iowa 


Cutting large sheets of photographic pa- 
pers into smaller sizes can be done read- 
ily with the aid of templates made of 
galvanized sheet metal. They can be 
made in any size desired and if they have 
perfect corners and straight edges, they 
will cut the paper correctly. As shown 
in the illustration, one or more large 
sheets of paper are laid face down on a 
heavy piece of corrugated board and a 
single-edged razor blade is run around 
the edges.—Bob Brown, Denver, Colo. 


A neat and efficient hanger for your 
graduate can be made out of a wire coat 
hanger in a few minutes. Cut a piece of 
wire from the hanger and bend it to con- 
form with the base of the graduate, as the 
picture shows. Then make two loops or 
eyes in the wire so the holder can be 
fastened to the wall. Strong nails or 
screws will keep the holder up on the 
wall and bending the ends of the wire 
up will prevent the graduate from slip- 
ping.—William Swallow, Brooklyn, N. Y. 


PROCESSING SHEET AND ROLL FILM TOGETHER 





Occasionally, you may have a few sheets 
of film aiong with a roll to process. If 
you are using a tank that will hold more 
than one roll, you can often process the 
sheet and rollfilm together, if they are of 
the same size. After you have inserted 
the roll of film as far along the grooves 
of the reel as it will go, insert the sheets 
as though they were a continuous strip 
of film. With care you can develop both 
types of film without any trouble.—John 
K. Karlovic, Chicago, IIl. 
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COPYING 


| wish to copy a typed document and am worried 
about the contrast that will result, as the typing was 
done with a blue ribbon. Will a filter help? 


ANSWER: Yes. You can get good contrast 
by using a red filter and a panchromatic 
film. 


SALONS 


Can anyone submit prints to the photographic salons 
which are held in different cities throughout the 
country? If so, how do | go about it? 


ANSWER: Yes, by complying with the rules 
as regards size and mounting of the pic- 
tures, and payment of entry fee where re- 
quired. First see “Calendar of Photographic 
Exhibitions’ on page 56. Here are listed 
the forthcoming exhibitions and their clos- 
ing dates. Names of salon or club secre- 
taries are also listed. They will send entry 
blanks on request. These blanks provide 
all of the other information you will re- 
quire. 


DOUBLET 


What kind of a lens is a ‘‘'doublet?"’ | recently ran 
across this teem in an article. 


ANSWER: A doublet is a lens made of two 
separate elements or components, usually 
with the diaphragm between the elements. 
The “rapié rectilinear’’ is an example of 
this type. 


MISSING SCENES 


Some of the opening scenes were cut out of one 
of my reels when it was returned from the process- 
ing laboratory. Why was this? 


ANSWER: The film manufacturer always al- 
lows at the beginning and end of the film 
a protective leader strip to make the film 
davlight leading. This piece of film is cut 
off the reel at the laboratory, since it was 
not intended to be exposed as part of the 
reel. You evidently started your filming 
without rumning off the remainder of the 
protective leader. 


HYALOGRAPHY 


What is the method used for photographic etching 
on glass? 


ANSWER: In brief, the process of photo- 
graphic etching on glass, known as “hy- 
alography,” is as follows: Paper is coated 
with a solution made up of 10 parts water, 
1 part sugar, 1 part ammonium bichromate, 
and 1 part gum arabic. The paper is then 
exposed under a transparency, then dusted 
with fine bitumen. It is next transferred to 
warm glass and the paper soaked off. When 
dry, the glass is etched with hydrofluoric 
acid vapor. 


PINHOLES 


| have considerable trouble with pinholes on my 
negatives, even with most careful processing. Is it 
possible that | have made some error in mixing 
my solutions? 


ANSWER: The pinholes are more likely 
caused by the dust in the camera. Particles 
are stirred up when the bellows is extended 
and alight on the film. Being opaque they 
prevent tiny spots on the film from being 
exposed, and these spots become clear afte: 
the film has been fixed in hypo. It’s a good 
idea to dust the interior of your camera 
periodically. 


PROJECTION 


In projecting my movies | am unable to get the 
picture clear over the entire screen. The edges are 
diffused when the center is sharp. What could be 
the cause of this? 


ANSWER: There are two possibilities. Per- 
haps the film does not lie flat as it passes 
through the gate, or the lens may not be 
fully corrected. Scratch a piece of opaque 
film from corner to corner and project it. 
If the scratch image is sharp both at the 
center and corners, this indicates that your 
movie film is not sharp. If it is not sharp, 
the trouble is most likely in the projector 
and you should have the manufacturer make 
the necessary adjustments 
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HAS THOUSANDS 
OF DOLLARS WORTH 


oF CAMERAS AND 
EQUIPMENT 








“HARD TO FIND” 
CAMERAS SUCH AS— 


Leicas, Contax, Speed Graphics, with normal, wide angle and 
tele lenses—the finest of imported and domestic merchandise 
of all types—Cine and Sound equipment; Filters, Sunshades 
and 1001 photographic darkroom items—in fact any and all 
hard-to-get accessories. Write us your needs today. 


CONTAX I—TES- KODAK EKTRA F_ F. R. REPORTER F 
SAR F 2....$198.50 3.5 $304.50 4.5—Coupled K.F.— 
oo 1I—SON- KODAK EKTRA F Flash Gun ..$149.50 
RT $373.50  2/4x3'/6 SPEED 
CONTAX I11—SON- GRAPHIC F 4.5 
NAR F 15. -$399-00  v.P. NITE EXACTA Complete ...$194.50 
LEICA II! A—SUM-— F 2 Biotar. .$341.00 
MAR F 2... .$269.50 34x4g SPEED 
LEICA II| B—SUM- SUPER IKONTA GRAPHIC F 4.5 
MITAR F 2..$363.00 “B” F 2.8..$196.50 Complete ...$239.50 


TO BETTER SERVE YOU AND TO INSURE PROMPT DELIVERY 
—please direct all orders and inquiries ““MANAGER” MAIL ORDER 
DEPT., 4 East 43rd St. 





AREMAD CAMBAA CO. 
1 EAST 43rd STREET NEW YORK, N. Y. 
MUrray Hill 2-8684 














A REAL LITTLE CHARMER 


A real little charmer is Sue— 

With red hair and eyes of deep blue; 
But who'd ever know it? 

This snap doesn’t show it! 

Oh what can her Daddy do? 


Then Daddy learned from a friend 

How this color problem could end. 

MARSHALL'S did the trick— 

So easy—and quick! 

Why not follow this popular trend? 





Marshall’s Regular Photo Oils are exquisite clear tints—the Extra Strong 
Colors are among the most concentrated photo oils in the world. Both series 
are transparent and permanent. Any photo coloring effect can be secured 
by using Marshall’s Regular and Extra Strong Colors. If you have a coloring 
problem the services of Marshall's color consultant are always available. 
Sets from $1.00 include free book of instructions. Sold by leading dealers 
or from the manufacturer. Dept. A. 


ion 6. Pest €€ we. 








167 NORTH NINTH STREET e@ BROOKLYN 11, N. 











76 


OLDEN 


CAMERA LENS 


GET A 


Beller Camera 
NOW 


Instruction booklet for any camera..$ 0.25 
Bolex H-16 or H-8 Camera, f:1.9 

















































































Special Automatic individual frame 

counter, case, complete........... 212.00 
Kodak Model 60 f:1.9 and case, spe- 

8 A rare 89.00 
16mm Magazine £:1.9 and case... 106.00 
—gstone K-8 f:3.5, sunshade, four 

lters $36.75; f 2.5.. . 47.00 
Revere 88 f :3.5 $38. 50; 99 f: 77.40 
Retina Il Xenon f:2, case lon 

filter ..... btn Grane 148.00 
Kodak Ektra f :3.: 5, case vcccce SOG 
Anniversar latest 3%4x4%4 Speed 

Graphic outfit B & L Tessar 4.5 

lens Hugo Meyer RF, De Luxe 

oe ha Reem tes awe 189.00 
Uk 7 eae eee 108.35 
Rolleiflex Standard Tessar 3.5...... 178.00 
4x5 B & J Press f:4.5 Cpr... 89.00 
Min. Speed Graphic, latest Ektar 4.5 

Kalart RF, Abbe Gun, Holder, 

Case, Filters, Shade.............. 198.00 
9x12 Zeiss Jewel 6” Tessar 4.5 cpr 195.00 
Contax II f:2 $255.00; III f:1.5... 360.00 
All Tele photo & Wide Angle Le nses 

for Contax, Leica, Exakta & Ektra 

available. Write your wants 
Zeiss Jewel Box 5x7 and adapter.... 64.00 
Wollensak 4” f:6.3 lens for 2%4x3%.. 23.50 
4x5 Speed Graphic, Kalart range 

finder, B & L Tessar 514” lens, 

Betax shutter, sunshade, four filters 

and case ... 130.00 
2%x3%4 Busch ‘Reporter c amera ‘Wol- 

lensak f :6.3 Velostigmat lens, sun- 

shade, four filters, holder and case 

$84.00; with 12cm Tessar 4.5 lens. 109.00 
B & H Companion, 8mm and case... 56.50 
2%x3% Graflex Kodak 4.5 lens 

$48.50; RB GrAMOE......-.e00-00e 79.50 
Leica F Elmar Beara atl on ae inser 208.00 
Plaubel Makina ti S late st, holde r, 

adapter, roll film holder.......... 229.00 
Latest Fotofolio to hold 225 snapshots 

complete with gummed hinges..... 2.85 
8x10 Deardorff camera and holders.. 87.50 
Ikoflex III Tessar 2.8, case, filters, 

shade ... tate Watt saben 240.00 
Super Ikonta B, Tessar 2.8, case Abbe 

flash, shade, filters............... 218.50 
Super Ikonta ‘A een: case, acces- 

I 5S hea SS we 140.00 
Rolleiflex Automatic Abbe  flas h, 

shade, filters, special case... 257.00 
4x6 Zeiss Orix Tessar 4.5 6% Pr ene. 

adapter and holders.. 90.00 
3” f:4 Wollensak Telephoto lens ¢€ 

mount, new . os 56.00 
3” £:3.5 Ilex Telephoto lens C mount 36.00 
Exakta B Tessar 2.8, case. : 134.00 
Argoflex f :4.5 case, shade, filters and 

OO” Serre -.. 63.50 
Rolleiflex 4x4 Tessar 2 8, case, shade, 

se astral oe 119.50 
Super Omega B enlarger 3” f:4.5 

Wollensak lens .. , 89.50 
Precision 2%x3%4 f:4.5 Kodak 4” 

lens, camera back Ad. A, 3 hold 

ers, film pack adapter . 108.00 
Contax II Tessar 2.8, case, filters, 

Omega A enlarger. 269.00 
Contax III Sonnar 1.5, case, 18cm 

telephoto, multiple finder, filter 510.00 
Kodak 3 A folding camera , 12.50 
4x5 : a View, case, 3 holders, 

L rer --- 982.50 
sus Agfa View 61” f:6.3 lens 

Acme shutter, case, holder........ 42.50 
Super Ikonta D RF Tessar 4.5 case... 119.50 
Voigtlander Bessar RF Skopar 3.5 

cpr. rapid, case and flashgun...... 105.00 


All cameras will be shipped on 
our ten day trial basis with money 
back guarantee. 


HIGHEST ALLOWANCE 
TRADE IN OR CASH 


1265 BROADWAY at 32nd Street 
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The Color of 
Things to Come 


(Continued from page 24) 


reasoning it is easy to see that a red point 
will register a red circle at the same place 
on the film that the red fraction would 
have registered in a pattern from white 
light. Green would register as it would 
have in a white pattern, but in a different 
place than the red. Each color will oc- 
cupy the same space it would in a white 
pattern, with this one important differ- 
ence—all of the other colors will be ab- 
sent. 

The Iriscope, by reproducing each point 
properly, translates the black and white 
of the film back into the natural color 
the photographer saw when he was tak- 
ing the picture, even if that was seventy- 
five years ago. With slight modifications, 
the Iriscope can even change the light 
conditions. It permits control as does no 
other process, except carbro. With the 
addition of blue to artificial light, day- 
light can be approximated—a delicate, 
tedious process when making a carbro, 
but a very simple adjustment on the 
Iriscope. 

Although the Iriscope is a photographic 
instrument, its inventor-insists he is not 
a photographer. Charles Arthur Birch- 
Field is primarily an artist. Critics have 
acclaimed the handling of light in his 
canvases, and their criticism has been al- 
most prophetic. He realized years ago that 
painting meant most to him when he was 
studying the action of light on a figure. 
Light, its unexplored potentialities, its 
still unrecognized importance, began to 
intrigue him more and more. The great 
inventor, Tesla, was a dear friend, and 
Birch-Field followed his high frequency 
inventions with absorbed interest. Then 
along came television and it kindled his 
imagination. But instead of the cathode 
ray tube most inventors were working on, 
Birch-Field worked on light refraction. 

He read omnivorously through paper 
after paper in the files of the Royal Geo- 
graphical Society. While searching for 
the crystal he needed for his experiments 
in television, he found a paper dated 1810. 
It was written by Sir William Rowan 
Hamilton and Herbert Lloyd, and it de- 
scribed the crystal he was seeking. In- 
stantly he realized its possibilities, not 
only for television but for color projec- 
tion. But the crystal was only the corner- 
stone. The building had yet to be 
erected. 

Charles Arthur Birch-Field, artist, made 
his decision. Until he had perfected this 
new system of color, art would have to 
mark time. He began to devote every 
minute of the day to the instrument he 
called the Iriscope. His son, Charles Ar- 
thur Birch-Field, Jr., had been his partner 
since he was old enough to hold a draw- 
ing pencil. The young man had collabo- 
rated with his father in producing an il- 
lustrated book of nursery rhymes that is 
a paragon of charming imagery and a sure 


| guide in educating a child with good art 


that he will like. Just as he had followed 
the son 
threw himself whole-heartedly into his 


father’s experiments with refraction. 
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For six years the two men have devoted 
themselves to it. To these six years must 
be added the two years of research that 
were required to explore thoroughly the 
thirty-two possible crystals in order to 
discover which was the one best suited to 
the instrument. Although there are only 
thirty-two crystals in all, it was of course 
the thirty-second that proved to be satis- 
factory for their purpose. This long 
period of trial and error ended with a 
solution to the two problems on which the 
Birch-Fields were working, light in tele- 
vision and the Iriscope. 

The next six years were spent on the 
nine factors that govern color production 
via the Iriscope. These consist of three 
different annular areas. By increasing any 
one the relation between them becomes 
distorted, so they must be properly and 
precisely related. The wave length of 
each area must be taken into account, 
plus its intensity. These make up the nine 
factors. Nine factors in all, yet they pro- 
vide more than a hundred million pos- 
sible combinations. With that astronom- 
ical number in mind, six years seems a 
scant period in which to solve the prob- 
lem. It was done only through the 
extraordinary efforts of the two men, 
working as closely as their relationship, 
both equally devoted to solving a prob- 
lem which gave them no peace. 

Many people ask why some large com- 
pany did not become interested and 
finance the Birch-Fjelds in their experi- 
ments. The answer is simple. The theory, 
scientists insisted, was unsound. It was 
impossible to reproduce color in this way. 
But Birch-Field, as well as his friend Tes- 
la, believes that anything man can think, 
man can devise. So the father and son 
continued on their way. They impro- 
vised all their materials, imperfect and 
crude ones naturally, because there was 
nothing on the market to suit this wholly 
new system of color viewing. 

But in spite of the lack of outside as- 
sistance, and keeping in mind the neces- 
sary crudeness of the materials used in 
the Iriscope, every bit of which was made 
by young Birch-Field before he joined 
the Army, the instrument has produced 
some remarkable results. One test of color 
that has proved difficult for many color 
photographers is to take a picture of the 
American flag in color. Charles Arthur 
Birch-Field, Jr., was asked to try it. He 
took his Brownie, boarded a boat that 
sails the Hudson, and came back with a 
flag negative. The exposure was on the 
button with the result that when viewed 
through the Iriscope, it presents a stir- 
ring spectacle. Not only are the colors 
true, but the color thresholds are as 
neat and self-contained as the premises 
in a problem in logic. None of the blur- 
ring, running, or color bounce that are 
the bogies of most color processes. Here 
you can see an honest translation 
from the original in color, through black 
and white, and back into the original 
glowing colors. 

But because it is a translation, the 
negative must be made with an uncor- 
rected lens. If the lens is corrected for 
color, it is no longer capable of giving a 
true rendition of what the eye has seen. 
It places the color circles arbitrarily in a 
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different place on the film. Naturally the 
Iriscope cannot unscramble the result. 
This means that the cheapest cameras, the 
simplest to operate, will produce the best 
color pictures. The most inept amateur 
can compete on equal terms with the most 
expert as far as color is concerned. 

Best of all, it opens wide the field of 
historical pictures. Color-corrected lenses 
were unknown in Lincon’s time. For that 
reason, when you see a photograph of 
Lincom through the Iriscope, you will 
discover that his hair had a slightly rusty 
tinge. The many painters for whom he 
sat covered this up or were unaware of it. 
But the harsh sunlight in which he had 
to pose for a photograph in those days, 
plus the uncorrected lens, have added to 
our knowledge of this beloved figure, 
through the magic of Birch-Field’s Iri- 
scope. 

Think of seeing a color photograph of 
Queen Victoria, Sarah Bernhardt, Lillian 
Russell. Imagine the thrill of seeing the 
Brady collection in color or the Brown 
Brothers’ historic collection. And from 
there it is just a step to the viewing of the 


early historic silent movies in color. What | 


a thrill it would be to see The Birth of a 
Nation, The Big Parade, The Kid and 
many others in color. It can easily be 
done with the Iriscope. As long as a 
film positive can be made—and surely this 
is a simple enough process—it can be 
projected with the Iriscope. The size of 
the original or the positive is completely 


immaterial. There are practically no limi- | 


tations. 
In spite of its great promise, the 


Iriscope filter is a small instrument, not | 


more than two and a half inches long, 
and about an inch and a half in diameter. 
It is shaped something like a small flash- 
light with a head larger than its base. 
The head, corresponding to the illuminat- 
ing surface of a flashlight, has a covering 
of emerald green glass. This glass is still 
not optically perfect and its flaws are re- 
sponsible for the slight tinge of green 
which pervades many of the projections. 
At the other end is a small blue disk set 
in a circle of green glass with an outer 
circle of raspberry red glass. It is a neat 
little instrument. When it is perfected— 
and Mr. Birch-Field refuses to set any 
time limit for this much hoped for dream’s 
end— it will be comparatively inexpensive 
to produce. 

When that time comes, and it may be a 
year or more, he admits, the photog- 
rapher can take his camera and substitute 
an inexpensive uncorrected lens for the 
corrected one he now prizes. He will have 
the greater latitude of exposure that black 


and white film provides, and he will no | 


longer be handicapped by the enormous 
volume of light now necessary in the tak- 
ing of color photographs. Yet he will have 
color pictures that may be superior to 
anything possible under the old principles 
under which color films have been made. 

The striking color demonstration of 
movie film on the Iriscope suggests that 
any amateur would snap it up in its pres- 
ent state if it were made available. It 
won't be though, because the Birch-Fields 
are perfectionists. Until the instrument is 
flawless, it will not be released for sale, 
either for amateur or professional use.— 
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‘-N INCREDIBLE 
number of “things” go into 
the making of a successful 
bombing mission. Among 
those the eye can see are 
fighter planes used to “‘elim- 
inate” enemy interceptors. 
Playing their part, too, and 
no less important are many 
things the eye cannot see. 
For instance, the photo- 
graphic chemicals used in 
the processing of reconnais- 
sance pictures—particularly 
in the tropics under all con- 
ditions. Vital information 
for the day's actions de- 
pends on the clarity and 
accuracy with which details 
are revealed. 


Fink-Roselieve is 


proud to be compounding 
and packing these ‘‘chemi- 
cal bombsights” for the 
U. S. Army Air Force as 
part of an overall F-R pro- 
duction serving the U. S. 
Signal Corp., U. S. Medical 
Corp., U. S. Navy and U. S. 
Marines as well as essential 
industry on priority order. 


Roselieve 


COMPANY, INC. 


New York: 109 West 64th Street 
Chicago: The Merchandise Mart 


KEEP ON BUYING U. S. WAR BONDS AND STAMPS 








Now For You, 


THE GREATEST COLLECTION OF OUTSTANDING 
KODACHROME TRANSPARENCIES IN THE WORLD 


YOSEMITE GLACIER PARK CALIF. MISSIONS 
CALIF. Ld — ve LOWSTONE DEATH VALLEY 
CRAT' BRYCE CANYON NIAGARA FALLS 


GRAND CANYON HAWAII 
LAKE LOU ISE HOLLYWOOD LATIN AMERICA 








SOLD IN SETS OF SIX $3.00 IN U. S. A. 








eS 








4rsonal PHOTO 


CHRISTMAS CARDS 


from a gest nagetive 


a a 236 


Get Y ulecards— photographic 

Christmas cards made from 

ty our very own negative. 

—-§ re original— beautiful 

—of the highest quality and very inexpensive. You 
send us negative of family, children, pet, home, etc., 

and we make utiful free sample. Then you can 








see your card before you buy. Send any size negative 


(not print) of your snapshot, this ad and 3c for 
return postage. We will return to you immediately 
free Yulecard, illustrated folder and 
ge your negative. No obligation. After 
24 Nov. 15 send 6c. for /si class return 

F rie postage. Free offer expires Dec. 1. 


YULECARDS, Box 310-5, Quincy 6 9, Mass. 
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‘Y, Here is a book of 
, books to soften the 
hearts of the most so- 
phisticated. It is a 
sparkling parade of 
fun and frolic. THE 
BEDROOM COM- 
PANION will give 


you many hours of 
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ONLY § Postpaid 


Belongs on every 


Walter Winchell man's personal 
Says: 
“Gayer Than DeMaupassant!" 


A witty, racy, chuckle-provoking collection 
of gay tales, merry jingles, drawings and 
Art put together in one volume. 


ACT QUICKLY GENTLEMEN 


Rip off the coupon, mail it now and enjoy 

the rare gems and hilarious esquirish art. 
plate tetertnntdleetetetas | 
ARDEN BOOK CO., PUBLISHERS, Dept. 2111 
386 Fourth Ave., New York 16, N. Y. 

] O.K., rush THE BEDROOM COMPAN.- 
ION. I’m no maharajah: I’m bored. Here’s 








B the mazuma for this bonanza. It will delight g 
or my money back in 5 days. 

4 | enclose $1.98. Send it postage free, 

t Send C.O.D. Dll pay $1.98 plus rete. 5 

1 Oa ia-4 2.2% adie eee acacerinae Mle Bee ove eee 

— ree ey ae ; wien a. 
eee (fie ee ee 4 
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(Continued from page 32) 


use of it, which ends the committee’s re- 
sponsibility. 

All work is being done by amateur pho- 
tographers without remuneration. They 
contribute their materials as well as their 
efforts. They have learned quite a little 
as to what can and cannot be done by 
such a group—knowledge which they 
gladly share with those similarly inspired 
in other cities. 

They learned, for one thing, that it is 
not their function to compete with na- 
tional display facilities in the big drives 
directed from Washington. But there are 
innumerable by-themes whose _photo- 
graphic interpretation is helpful to vari- 
ous war work groups. 

Sometimes, but rarely, just the picture 
needed will be found in a photographer’s 
negative file. An instance was David 
Darvas’ famous picture, “Big Brother” 
(see Salon Section, May, 1943, page 37), 
which exactly fitted the demand of a 
child care organization for a placard to 
place in war plants. Mr. Darvas worked 
late one night, turning out 50 immacu- 
late prints, any one of them fit for a salon. 

It has been learned that many excel- 
lent pictorial photographers are compara- 
tively helpless on assigned themes calling 
for selection and arrangement of volun- 
teer models. Among them are those who 
| welcome the opportunity to practice this 
illustrative phase of the craft. 

Models have been a problem. People 
interested in the drama are ten times as 
likely to enter into the spirit of a theme 
as the ordinary run of cousins and aunts 
who may be solicited. The stirring acci- 
dent theme (shown on page 36), photo- 
graphed by E. B. Noel, was posed by the 
cast of “Army Red” at Cain Park The- 
ater. It was used effectively in recruit- 
ing first aid classes. 

When word reached Civilian Defense 
authorities that garrulous war workers in 
| midnight taverns were probably impart- 
| ing secrets to Axis listeners, the Limber- 
|lip series was conceived. For the myth- 
|ical Mr. Limberlip, a volunteer model 
| was found in a prosperous insurance man 
| whose adventurous youth embraced sev- 
|eral years as a burlesque comedian. His 
| old “feeder” was likewise available and 
the team of Sanders and Sanger enacted 
a series of poses showing the incautious 
Mr. Limberlip telling things in a mid- 
night cafe. Mr. Sanders is the gossip— 
Mr. Sanger the listener. (One of the 
Limberlip series is reproduced at the top, 
right, of page 37.) 

Unit activity has not wholly lacked the 
poignancy of war times. One evening a 
print was submitted by Miss Etta Gavin 
‘of the Women’s Photographic Society, 
showing a careworn mother asking the 
blessing, while her soldier son’s picture 
adorned the wall nearby. It was enthu- 
siastically received and final prints re- 
quested. With the prints, a week later, 
came news that the son was killed in ac- 
tion. The daughter-sister photographer 

| was Miss Aurella Dienes. 
| A request for pictures to inspire Negro 
| war workers resulted in a series called 








November, 1943 


Cleveland’s Home Front Amateurs 


“Partners for Victory.” (See bottom of 
page 37.) In each, a Negro war worker 
is passing a shell to a soldier. Soldier 
and shell were borrowed from the Cleve- 
land War Show. The worker came from 
a nearby shop. 

Meetings of the unit have been held 
weekly from 7 to 8 p.m., with prompt 
adjournment so that members could keep 
other evening appointments. However, 
enthused by some budding idea, members 
have occasionally lingered and have en- 
acted themes in the committee room. 
Some were on the theme “Old Things 
Mended Help War Savings,” Others 
showed home pastimes, such as checkers, 
and expressed the idea that simple pleas- 
ures leave money to buy stamps and 
bonds. 

Washington knows all about the Cleve- 
land Display Unit. Both the OCD and 
OWI have asked for samples, have com- 
plimented them highly, and have dis- 
cussed lithographing selected themes for 
national distribution. However, no such 
development has taken place as yet. 

To local photographic groups elsewhere 
who want to contribute to the war effort, 
the Cleveland Display Unit offers these 
suggestions: (1) Be sure of a close tie- 
up with local authorities in war activi- 
ties. Attendance at their committee meet- 
ings help you to interpret their needs— 
not merely follow their requests. (2) In- 
vite the participation of dramatic groups 
who can furnish varied types of models. 
(3) Have themes and captions well in 
mind before you start shooting. (4) Re- 
member that attractive design and letter- 
ing greatly aid the effectiveness of your 
efforts.— 


Manipulating Print Development 


HERE are many times when photog- 

raphers are confronted with prints 
that require considerable manipulation, 
such as the rubbing of a face or highlight 
with the finger to bring it out more or the 
swabbing of certain portions of the pic- 
tures with undiluted developer. One of 
the most frequent problems encountered 
in using these methods is that the whole 
print develops out before the required 
manipulations are completed. 

One method of getting around this dif- 
ficulty is to use developer that has been 
cooled to about 50 degrees. The print 
is given a normal exposure and placed in 
the cool developer. The cold solution 
holds up the development of the print 
for a sufficient length of time to allow 
the required manipulations. Meanwhile, 
the developer rubbed in by the finger is 
working at about 98 degrees. An equal 
amount of developer heated to about 80 
degrees is kept in a glass jar by the 
tray. When the required manipulations 
are completed, the warm solution is 
poured into the tray. This gives a solu- 
tion of normal temperature, which per- 
mits the print to complete development 
normally.—Duane Featherstonhaugh, 
Schenectady, N. Y. 
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Popular Photography's 
Traveling Salons 


HESE exhibits are made up of the 

prize-winning pictures from POPULAR 
PHOTOGRAPHY’s annual Picture Contests. 
They will be in your locality soon, so 
make certain that you see them. These 
Salons offer photographic enthusiasts an 
excellent opportunity for a get-together 
to argue and discuss their favorite hobby 
with fellow fans. If possible, make ar- 
rangements with your friends for a group 
visit. Check the schedules listed below 
to find out when and where the exhibits 
will be shown. 


Fourth Salon (1942) 


Aberdeen, S. D., Olwin-Angell, Jan. 17 to 
Jan, 31, 

Arcata, Calif., Humboldt State College Li- 
brary, Feb. 14 to Feb. 28. 

Camp Edwards, Mass., Service Club, Oct. 11 
to Oct. 26. 

Columbia, S. C., Columbia Camera Club, 
Oct. 11 to Oct. 25. 

Dayton, Ohio, Dayton Power & Light Cam- 
era Club, Oct. 11 to Nov. 15. 

Eugene, Ore., The Broadway, Inc., Jan. 17 
to Jan. 24. 

Fort Leenard Wood, Mo., Service Club, 
Jan. 17 te Jan. 31. 

Hamilton, Ohio, Y.M.C.A. Camera Club, 
Feb. 14 to Feb. 28. 

Hannibal, Mo., Hannibal Camera Club, 
Feb. 14 to Feb. 28. 

Hazleton, Pa., Hazleton Camera Club, Nov. 
1 to Now. 15. 

Indiantown Gap Military Reservation, 
Pa., Nev. 22 to Dec. 6. 

Lynchburg, Va., Camera Shop, Nov. 1 to 
Nov. 15. 

Newark, N. J., Vailsburgh Camera Club, 
Nov. 1 to Nov. 15. 

Nutley, N. J., The Free Public Library, Oct. 
11 to Oct. 25. 

Pittsburgh, Pa., Buhl Planetarium & In- 
stitute ef Popular Science, Nov. 22 to 
Dec. 6. 

Racine, Wis., Charles A. Wustum Museum 
of Fine Arts, Nov. 1 to Nov. 15. 

Rock Islana, Ill., Augustana College, Oct. 11 
to Oct. 26. 


Third Salon (1941) 


Camp Barkeley, Texas, Service Club, Nov. 
1 to Now 15. 

Camp Forrest, Tenn., Sept. 20 to Oct. 25. 

Camp San Luis Obispo, Calif., Service Club, 
Nov. 1 to Nov. 15. 

Columbia, Mo., University of Missouri Cam- 
era Club, Oct. 11 to Oct. 25. 

Corpus Christi, Tex., Nixon Studio, Ltd., 
Jan. 17 to Jan. 31. 

Dixon, Hil., Lllinois Northern Utilities 
Company, Jan. 17 to Feb. 28. 

Fort Eustis, Va., Service Club, Nov. 1 to 
Nov. 15. 

Fort Lewis, Wash., Service Club, Sept. 20 to 
Oct. 25. 

Fort Riley, Kan., Service Club, Sept. 20 to 
Oct. 25. 

Grand Island, Neb., Wolbach’s, Nov. 1 to 
Nov. 15. 

Hastings, Neb., Brach’s, Inc., Jan. 17 to 
Jan. 31 

Indiantown Gap Military Reservation, 
Pa., Service Club, Jan. 17 to Feb. 28. 

Lexington, Ky., Lexington Camera Club, 
Nov. 26 to Dec. 10. 

Pittsfield, Mass., Berkshire Museum, Nov. 
22 to Dec. 6. 


First Salon 


Dixon, Ill, Illinois Northern Utilities 
Company, Sept. 10 to Nov. 1 


PopuLAR PHOTOGRAPHY Traveling Salons 
are available free of charge for exhibit at 
libraries, museums, department stores, 
banks, Army camps, USO Centers, or any 
other organization or institution open to 
the public. 

If a PopuLtarR PHotrocrapHy Salon has 
not been exhibited in your city, ask your 
librarian, department store manager, or 
banker to write PopuLak PHOTOGRAPHY, 
Traveling Salon Dept., 540 North Mich- 
igan Avenue, Chicago 11, Ill., for infor- 
mation.— 
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American 
CRAFTSMEN 


The Leitz-Beasley. Fluorographic Unit has 
served to revolutionize x-ray technique. Usual 
rocedure in chest x-rays is to use a 14x17 
inch film, The Leitz-Beasley Unit makes such 
x-rays on 35mm film heveah a unique method. 
Instead of directing the x-rays, which have 
passed through the body, to a 14x17 inch 
film—the customary manner—the rays affect a 
special screen, which causes the image to glow. 
is glow, or fluorescence, is photographed on 
35mm film. Up to 1000 people can be x-rayed 
ed day and there is a tremendous saving in 
Im. aoe than that, a a Fluo- 
rographic Unit permits three dimensional x-rays ; 
| to be made with extreme rapidity. Film trans- Now avaliabiet 
port is automatic and operation of the entire New, 9th Edition! 
| unit is through a remote control panel. The LEICA MANUAL 
Leitz-Beasley Fluorographic Unit is but one of the complete 
the Leitz products created to help save lives 600- book z 
and hasten Victory . . . and we are justifiably : “page on 
ee | oe ag Leica craftsmen who Miniature camera 
esigned an uilt it. A special release sup- aa 
plying detaiis on the Leitz+Beasley a photography $4 
graphic Unit is available on request. Dept PP 
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Camera Over | 
The Paeifie 


(Continued from page 23) 


Shortly after that, he flew part of the made precision 
enlargers before 


way back with Eddie Rickenbacker after 
the famous flyer had been rescued. | a 
Morse’s principal job on that trip was to | or the war... 
open cans of orange juice for the con- 
valescent captain. After that, he returned 
to the grim business of Guadalcanal 
where he spent last Christmas and New 
Year’s holidays. Between times he swam 
with and took pictures of Admiral Halsey 
and toured with Joe E. Brown, the co- 
median. With Guadalcanal safely under 
the Stars and Stripes, he returned home 
last May none the worse for his harrow- 
ing experiences, including two bouts with 
malaria. 

Throughout this assignment, which last- 
ed 14 months, Morse carried two Rollei- 
flexes and two Contax cameras including 
an f 1.5 lens, f 2.8 Biogon 35 mm wide- | 
angle lens, an 85 mm, a 135 mm, and a 








will continue 
aiter the war 





a 


180 mm telephoto lens, and on the return | . . . moreover, we'll be fortified with an additional science 
trip this equipment was supplemented by | —electronics—a phase of our business little known to 
a DeVry Magic Eye camera intended for hot hic { Aft h a 

taking torpedo runs and dive-bombing at- photograpaic tans. er the war, our present experiences 
tacks. His developing equipment, re- | in electronics will be reflected in new devices which will open 


duced to a minimum in order to travel 
as light as possible, included an old East- 
man 4x5 metal filmpack tank, two Nikor 
120 reels and two Nikor 135 reels which 
were used in the tank, a thermometer, 
i ald Rag P f Awarded for Excellence ie Pro- 
coe sponge, four Laon jrgf DRS | Ste suettom, connecrsces 
a large can of potassium chrome alum. NEW YORK PLANT: 99 Hudson Street, New York City 
No gadgets, no fancy formulas. Only the 
barest essentials in spite of the fact that | —— a a 


he was to work in the tropics. 


up entirely new channels of picture-taking-and-making fun. 
BUY WAR BONDS AND STAMPS 











In addition, Morse carried a tripod and 
a cable release, two of his most valued 
pieces of equipment, Abbey and Sol syn- 
chronizers for the Rolleiflexes, a Jacobson 
synchronizer with a Sol battery case for 
the Contax, a hundred feet of extension 
cord, and six cases of G-E No. 5 flash- 
bulbs. Incidentally, as a hint to ama- 
teurs, Morse and his tripod are insepa- 
rable. 

Morse, by dint of necessity augmented 
by native ingenuity, virtually knocked 
into a cocked hat all the proverbial fol- 
derol of tropical processing problems. 
Through experiments with Army and Ma- 
rine photographers, he came up with 
some important data for those back home 
who fret about film development in sum- 
mer heat waves. 

Morse’s films—Super-XX for the Rollei- ° Cc A M E R A od * 
flex and Plus-X for the Contax—were > > sn «C6 3 
cniiiiadk ts aac eeu ieeaaian Projectors, Lenses, Photographic Equipment 


the manufacturer, so that there was no CASH WAITING 


special problem about storing unexposed 1 
film, although it was found that film kept PRICES ARE AT THEIR PEAK—SELL NOW! 
unexposed for three months lost speed to You may ship your camera via Railway Express Collect for free estimate 
the extent of from one-half to a full stop. or C.O.D. with privilege of inspection. If we do not purchase your 
It was also found necessary to develop camera same will be returned to you prepaid and insured. 

film as soon after exposure as possible 


This usuaHy was done no later than the Wri . ane 1 


following day. The exposed rolls were 


usually kept in rubber aerographer’s bal- AREMAC CAMERA CO. 

loons which, when tied at the open end, One. PR 

protected them against the high humidity. | 1 East 43 St., New York, 17, N. Y. 
In processing on Guadalcanal there was | MUrray Hill 2-8684 

no such thing as controlled temperature. 

What you had to do was to adapt your 
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methods to the prevailing temperature, 
nature being the boss there. In the jun- 
gle, the conditions encountered were 
these: He had DK-20, ordinary hypo, and 
potassium chrome alum. He found that 
the only water supply was that provided 
by the muddy river which averaged from 
85 to 89 degrees. So, he experimented 
and found that development in those tem- 
peratures in DK-20 for from 7 to 8 minutes 
produced not only merely printable nega- 
tives, but good full-scale, finegrain nega- 
tives, notwithstanding that he had to 
wash them in the filthy river water. 

“We had a captured Japanese ice plant 
at our disposal,’ says Morse, “but we 
couldn’t use it. We could have brought 
our developing, short-stops, and fixing 
baths down to 65 degrees with the ice, 
but the films would have to be washed in 
the running river water anyway, and 
this would have meant certain reticula- 
tion. As it turned out, using the avail- 
able river water and a very strong 
chrome alum stop bath, there is no reticu- 
lation in any of the thousand or so nega- 
tives developed on Guadalcanal.” 

Morse showed the writer a big blow-up 
made from one of these negatives—it was 
the picture of a dead Jap’s skull on a 
captured tank (reproduced on page 20), 
which showed long scale and no percep- 
tible grain. The Eastman Kodak Com- 
pany, according to Morse, is interested 
in this experience, which may result in a 
time-and-temperature table to take some 
of the headaches out of home-front sum- 
mer developing tasks. 

Morse found the light intensity on Gua- 
dalcanal to be about the same as that 
prevailing in Florida in winter. Average 
exposure on Super-XX in clear weather 
was f 11 at 1/250 second, under trees f 5.6 
at 1/100 second, and in the jungle, f 4 
at 1/50 second. 

Practically all of the Guadalcanal pic- 
tures were taken with the Rolleiflex, 
which Morse prefers on land. The Con- 
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tax, by reason of its optical flexibility, 
served best aboard ship where telephoto 
lenses are usually “musts.” To photograph 
the Doolittle take-off from the Hornet, for 
example, Morse used the 180 mm tele- 
photo lens. The day was foggy and the 
Hornet was something like a mile from 
the photographer’s ship. Shooting at f 2.8 
at 1/125 second the Hornet’s image occu- 
pied almost the entire negative area, and 
he obtained good pictures of the bombers 
taking off. Most of the pictures of the 
Guadalcanal invasion were taken with the 
Contax equipped with the wide-angle lens 
in order to get as much sweep of the 
shore action as possible. Only a few of 
the pictures were made with the Rollei- 
flex. All of these, however, went to Davy 
Jones’ locker when the Vincennes was 
sunk. 

After going through the nightmare of a 
sinking and the assorted horrors of jungle 
warfare against the most treacherous en- 
emy our country has ever faced, Morse 
says that he sees no essential difference 
between covering a war and an assign- 
ment at home, except, as he puts it, “that 
you're on your own. The war, in a word, 
is your oyster, and it’s up to you to get 
pictures that will show the people at 
home what’s going on. That,” he says, 
“is your primary job. For the rest it’s up 
to you. At the front and on ships, there 
is no limit to feature and human interest 
possibilities.” Certainly Morse’s pictures, 
which have been featured so consistently 
in Life, show conclusively that he made 
the most of his opportunities. 

Morse is justifiably proud of that bril- 
liant picture story taken aboard a hospital 
ship in the South Pacific (see pages 22 
and 23 for some outstanding shots from 
the series), because he feels that it 
showed the folks at home more vividly 
than anything else what this war is like. 

The good photographer knows the value 
of closeups in camera reporting, which is 
probably another reason why Morse be- 





"Sa-a-a-y! Did you fellows bring any film with you?" 
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lieves the hospital ship series so outstand- | 
ing. For these pictures were closeups 
of the war. The camera was close to suf- 
fering, close to the men who had been | 
through the terrible ordeal. 

On the battlefield you may get spec- 
tacular pictures of warfare, its mechan- | 
isms and pyrotechnics, but the real mean- | 
ing of war is to be found on the faces | 
of the men who make up the task forces, | 
the men who have faced war’s realities. 
The camera, as nothing else can, is capa- 
ble of searching those faces, which is ex- 
actly what Morse’s hospital ship pictures 
achieved. To him this ship symbolized 
the real meaning of war—its human 





meaning—and he wanted to get its full 
impact to the people at home. Thus, 
using all the skill at his command, time 
exposures with tripod and flashbulbs and 
nine days in which to work unhampered, 
he achieved results that were indeed 
among the very best to have come out of 
this war. 


Did He Use a Meter? 


“Sometimes, to check the light indoors 
and on some feature stories. But on Gua- 
dalcanal where the action was hot, my 


meter lay comfortably at the bottom of | 


my camera bag. You can’t stop for such 
luxuries when you're lying in a foxhole 
trying to get pictures of an enemy raid 
or when machine-gun bullets are whiz- 
zing through the jungle underbrush. 
You’ve got to know your camera thor- 
oughly, so that you can shoot at the drop 
of a hat, as quickly as you would with a 
gun to save your life.” 

Yes, Morse is a veteran at twenty-five. 
Yet this dynamic cherub from the Bronx 
is hardly out of his photographic swad- 
dling clothes. In high school he fooled 
around a bit with a 5x7 view camera, 
the first he owned. He took a brief pho- 
tographic course at City College of New 
York and then left school in order to look 
for a job. 

He ran his finger down the photograph- 
ers listing in the Classified Telephone 
Directory stopping, probably because of 
the euphony of the name, at the Paul 
Parker Studio where he landed a job as 
errand boy. After six months there, he 
quit to become assistant to George Kar- 
ger at Pix, Inc., with whom he really 
learned photography. 

While with Karger he borrowed money 
to buy a Contax which he took with him 
to the beach one Sunday, returning with 
ten pictures of an acrobatic baby. When 
Pix, Inc. sold those pictures the next day 
for $100, there was no stopping Morse. 
He left Karger after ten months and free- 
lanced through Pix for a couple of years, 
got his first Life assignment in 1938, 
joined the staff in January, 1942, and in 
February found himself on assignment in 
Pearl Harbor. 

In those few years Morse has had pic- 
tures published in practically every mag- 
azine in America and in periodicals in 
Germany, France, England, Sweden, Den- 
mark, Japan, and Switzerland. The Japa- 
nese, in fact, thought he was wonderful. 
A Tokyo photographic magazine carried 
a feature article about him, which shows 
that the Japs are better judges of Amer- 
ican photographers than of fighters —f 


FEDERAL WILL BE 
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Federal was first to come out with a precision 
enlarger to sell at popular prices. Federal 
was first to introduce the great mass of 
people to the fun of enlarging their own 
pictures. And, after the war, Federal will be 
first again—with new enlargers, new con- 
veniences, new economies—for your pleasure 
and profit, Watch Federal . . . everybody 
else will. 


A” Awarded to Federal Manufac- 
turing and Engineering Cor- 
poration for High Achievement 


Federal Manufacturing and Engineering Corp. 


Manufacturers of Federal Enlargers aad Federal Electronic Devices 


211 Steuben Street Brooklyn 5, N. Y. 








Send me cam’ras—old or new 


. SS Ast ON THE TABLE /! 


C In deadly earnest I ask you 


Leicas, Contax, anything 








—s ‘g if I’m not one for bickering 
A J Mail or bring them right away 
« = A I pay out that very day. 
~ » ix5 Omega “D” Enlarger, complete, less lens... .. . .$125.00 
214x3% Leitz Vasex Enlarger, tall post, counter bal- 
anced, Varob F:4.5 lens.... 85.00 
9x12 cm. Linhoff Standard Berlin Dagor F:6.8 in 
compur shutter and holders... 150.00 
1-A Special Kodak, range finder model, F:6.3 lens in 
Optimo shutter... . 32.50 
3-A Special Kodak, postcard size, F:6.3 lens in Optimo 
‘Shutter, range finder coupled... : 34.50 
44—120 Roland, range finder coupled, Plasmat F:2.7 
lens in compur rapid shutter . 124.50 


National Graflex, Series II, F:3.5 lens tessar, like new. 92.50 
374x414 Model Speed Graphic, 15 cm Xenar F:3.5 
lens in compur shutter, range finder coupled 


(ZED Camera Co. 


4x5 Revolving Back Series B Graflex, Kodak F:4.5 lens.$110.00 

34x44 Revolving Back Series B Grafiex, Kodak 
yy) ae 

3-A Compact Graflex with FPA, no lens 

5x7 Home Portrait Graflex, no lens.... : 

4x5 Revolving Back Auto-Graflex, fitted with Special 
12” Steinheil Cassar F:3.5, reinforced mount with 


case and accessories... . 210.00 179 W. MADISON ST.. 


CHICAGO 2, ILL 








Write Dept. PP 

























OMEGA 
ENLARGERS 


IN SICILY? 
Before the invasion of Sic- 
ily, American military strat- 
egists studied enlarged 
photographs of the island. 
Perhaps some of these 
enlargements were made 
with Omegas because Sim- 
mon Brothers for years has 
been supplying special pho- 
tographic equipment to 
both Army and Navy. 
SIMMON BROTHERS, Inc. 
Manufacturers of Fine 
Photographic Equipment 


Dept. 8B, 37-06 36th St. 
Long Isiand City 1, N. ¥ 
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Have Gun With 
LowCost LENSES! 


Finely Ground and Polished 


New, but edges 
very, very slightly chipped 
FREE 10 PAGE IDEA BOOKLET WITH ALL SETS 


Set No. 1-P “Our Advertising Special” 
15 Lenses for $1.60, Postpaid 


For copying, ULTRA CLOSE-UP SHOTS, macro- 
photography, experimental optics, magnifying, and 
for making a two power f/16 telephoto lens, 
“DUMMY CAMERA,” Kodachrome viewer, stereo- 
scopic viewer, ground glass and enlarging focusing 
aids, TELESCOPES, and for many other uses. 


Set No. 5-P “The Gadgeteer’s Delight” 
35 Lenses for $5.00, Postpaid 


Contains all the lenses in Set No. 1-P plus at 
least twenty others of our more expensive lenses. 


Set No. 10-P “The Experimenter’s Dream” 
70 Lenses for $10.00, Postpaid 


Contains all the lenses in the 
thirty-five others that make this a ‘sensational 
buy.”” The variety of lenses in this set will enable 
you to conduct countless experiments, build a 
great variety of equipment With film rationing 
and a searcity of many other photographie items, 
a set of these lenses is a real investment that will 
give you hours of real pleasure Every serious 
amateur and = professional photographer should 
have a set for present and future use. 


above sets plus 


%*% Very Popular 
with Servicemen 


Satisfaction 
Guaranteed 


EDMUND SALVAGE CO. 


41 W. Clinton Dept. P. O. Audubon, 
Ave. 1 New Jersey 
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You Can't Buy One, Gut— 


When you bought your new TIME-O-LITE you 
got a precision instrument. You made an in- 
vestment and bought a timer that gave you 
professional results and you probably wouldn't 
part with your TIME-O-LITE for love nor money. 
If you have taken care of your TIME-O-LITE 
you know that you have a valuable piece of 
darkroom equipment that will give you one 
print or a thousand, in uniform tone and col- 
or. So cherish your TIME-O-LITE because no 
more are available for civilian use. 


We're Mighty Busy, However — 

We want you to continuously enjoy your 
TIME-O-LITE. So if it's not giving you perfect 
service return it to us for repairs. It may take 
a bit longer than usual to fix it—important war 
work comes fiirst—but we'll put your TIME- 
O-LITE in first class shape and get it back to 
you. So in ketween buying bonds, use your 
TIME-O-LITE for split second accuracy in en- 
larging, contact printing and flood lighting. 


INDUSTRIAL TIMER CORPORATION 


INouSTRIAL 
TIMERS | 


CORPORATION 


101 Edison Place \\,~~  —+/ Newark, N. J. 








Popular PHOTOGRAPHY 


Boy Meets Girl 


(Continued from page 30) 


that look just like Tom and Jane?” You 
needn’t limit yourself to pictures of the 
“hold-it-please” variety. You'll be sur- 
prised how easy it is to enliven your 
shots so you don’t emerge from the dark- 
room with a handful of “wooden Indian” 
pictures again. 

Keep in mind that the first rule for 
action pictures is to make them natural. 


| They must be spontaneous, real, full of 





action; otherwise, your subjects will 
plague you for making them look like 
museum specimens. The secret of taking 
good action shots is to catch your sub- 
jects candidly. Make them forget that 
you are going to snap them. 

Sometimes you will get better compo- 
sition if you can plan your action and 
choose the setting and lighting effects. 
Planning need not dampen the unposed 
quality of the shot, because you can focus 


| your camera, arrange good lighting and 


an interesting background, and be ready 
to trip the shutter when your subjects 
come into range. 

For example, when I took the picture 
(on page 31) of a young soldier and his 
bride in the mountains on their honey- 
moon, I first asked them to pretend to 
fall down on their skis. As long as they 
tried to get tangled purposely, they acted 
unnatural and self-conscious. They tum- 
bled into the snow like stiff-legged, au- 
tomatons ... and I got no picture! To 
overcome this, I asked the boy to rub 
snow in his wife’s face. There was no 
posing after that; the shock of the cold 
snow made the girl relax and burst into 
protesting laughter. The soldier got such 
a kick out of the snow dunking that he, 
too, forgot to be “at attention.” I was 
already focused and so was able to get 
the picture without their noticing it. 

Just such a little trick will make any- 
one relax naturally. Ask your subjects 
to climb a tree or ladder, throw a ball, 
jump rope, lick ice cream cones, or swing 
at a golf ball. When they have repeated 
the action a few times and become en- 
grossed in what they are doing, get your 
picture! If you are at a party and a cou- 
ple of jitterbugs are knocking themselves 
out, don’t take their picture—take a shot 
of the couple standing by and laughing 
at their antics. That’s how I once got a 
wonderful theater picture. My friends 
were overcome with hilarity at the clown- 
ing of a Hellzapoppin’ star and never 
knew that I was getting a colorful off- 
guard shot of them. 

Try catching a boy and girl chasing 
each other off a pier into a lake or pool. 
Notice the expressions of wide-eyed 
watchers, who make an interesting bor- 
der for the picture and increase the sense 
of “flying through the air” that such a 
shot possesses. Diving or jumping pic- 
tures of this sort are among the most 
difficult to take. Often the legs and arms 
of the jumpers are not caught in a rhyth- 
mic, balanced pattern. You get the view 
of one jumper, half hidden by the out- 
stretched leg or arm of another, but with 
careful timing and by taking three or 
four shots to play safe, you should get 
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at least one balanced shot. 

Skating—either roller or ice—is one of 
the best friends of an action-cameraman. 
A good skater can’t help being natural 
and always offers a graceful, lively pose. 

If you are going to play cupid with 
your camera, remember to use a little 
imagination in your boy-meets-girl pic- 
tures. Keep in mind that old portrait 
that mother had in the attic, showing 
Dad in his AEF uniform standing stiffly 
beside her while she tries to squeeze 
her full shirtwaist sleeves out of sight 
so they won’t hide his sergeant’s stripes. 
Remember how poker faced they looked? 
And how many pictures have you seen 
just like it in other family albums? You 
can avoid all this by giving a little 
previous thought to your poses, by se- 
lecting odd or unusual moments to snap 
your pictures, and by capitalizing on 
youth, uniform .. . and love. 

Distance is one of the vital concerns in 
taking action pictures. Between 10 and 
20 feet is the usual distance for such 
shots. About the shutter speed: you will 
need faster exposure if the action is par- 
allel to you and your camera; slower 
speeds will do if the action is coming 
toward you. The farther away the ac- 
tion, the slower speed you can usually 
use. By following the action with your 
camera instead of holding it in a fixed 
position, you can stop even the fastest 
action with a moderate shutter speed. 

Don’t line your runners or skaters like 
ducks on a hunter’s string. Vary their 
position. In my “Man Tying Girl” pic- 
ture (page 30), taken on a mountain 
climbing trip in Greensboro, N. C., no- 
tice how much farther back from the 
camera the man is than the girl. I 
stopped the lens down more to get sharp- 
ness both in foreground and background. 
Placing the man farther back, in a dif- 
ferent plane than the girl, gave the pic- 
ture something of a_ three-dimensional 
effect. 

Myriads of possibilities present them- 
selves in “parting is such sweet sorrow” 
shots. Subjects are usually more than 
willing to pose in “goodnight, sweet- 
heart” poses, and the resulting pictures 
can have a touching, reminiscent quality. 
Among my favorite goodnights is that 
of a British tar kissing his date goodnight, 
their skates clanking over his shoulder 
(bottom, left, of page 31) and, better 
yet, a French sailor and his cherie (bot- 
tom, right, page 31) saying bonne nuit 
against the silhouette of Manhattan’s sky- 
line. She is wearing a copy of his cocky 
blue tam with its gay, red pompon. 

You'll find your pictures will have 
twice as much punch and appeal when 
you strive for action effect. You won’t 
always need a tripod, but you will prob- 
ably find a wire frame finder a big help. 
Make use of tricks to get natural reac- 
tions, like having your subjects spray 
water on one another; or have the girl 
ride the boy piggyback; or there’s always 
the swing in the park. Try to take sur- 
prise pictures as often as you can. Have 
your boy and girl meeting each other 
and not your camera. As the man be- 
hind the camera, you be the little man 
that was there but no one knew it... 
or make your pictures look that way.— 
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Candid 
Celebrities 


(Continued from page 27) 


Of course, celebrities are photographed 
often—too often—and they become tired 
of it. Besides, since the term “candid 
camera” was coined, so much mischief 
has been committed by indiscriminate 
users of this new type of instrument that 
people, especially celebrities, have be- 
come reluctant to let the candid camera- 
man probe into their private lives. 

Fortunately for the picture hunter, 
however, human vanity still prevails over 
caution. Therefore, it is safe to say that 
there are few human beings, no matter 
how famous or exclusive, who cannot be 
photographed by an ambitious camera- 
man. The whole secret is in knowing 
when and where. 

Giving detailed advice on how to ob- 
tain a celebrity’s consent to being pho- 
tographed is about as easy as to suggest 
a foolproof method of getting a top ser- 
geant to grant a furlough. Much depends 
upon the situation in general, your in- 
ventiveness, and the individual. 

Your reputation and past performances 
may be useful for gaining the consent of 
a celebrity—sometimes. Personal con- 
tacts may also help. Occasionally, how- 
ever, I have found them a handicap. For 
example, once the answer was “no” and 
I could not press the matter any longer 
for fear of embarrassing the man who 
arranged the contact. 

Credentials won’t be harmful if you 
have them. But the decisive factor re- 
mains your initiative, keen psychological 
judgment, and skill in strategy and di- 
plomacy. Say the right word in the right 
place at the right moment and to the 
right man. Simple, isn’t it? It’s about 
as simple as photography in general. 
There again, all you do is press the right 
lever at the right moment under the right 
conditions. 

To get into a celebrity’s office or home 
is one thing. To get him to act natural 
in your presence is another. I have often 
found that my small-sized camera worked 
like a magic wand, opening doors as if 
they were enchanted. My difficulties be- 
gan when I started to use it. 

Until I pulled my Leica out of my 
pocket (I used the Leica at the begin- 
ning of my cafeer, but have since 
switched to a Rolleiflex), people treated 
me as a guest. When I started clicking 
the shutter and kept on with this nui- 
sance for an hour, however, they became 
restless and looked upon me as an in- 
truder. 

I have found that the great problem in 
photographing celebrities is to make your 
host feel that the gentleman in you pre- 
vails over the photographer. This, of 
course, is not easy. Your good will and 
even your personal qualities are not suf- 
ficient. If you know how to talk to peo- 
ple, how to capture their attention, and 
how to ask questions which interest them 
or about which they are willing to talk 
to you, these qualities can be very help- 
ful. Your subjects become engaged in 
conversation that helps break the ice be- 
tween you. Their faces reflect their emo- 
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tions and thoughts, they come out of their 
shells, and they live in front of your eyes, 
ready to face your camera. 

Unfortunately, picture taking includes 
a few technical details like focusing, 
proper exposure, selecting the correct an- 
gle and distance for good composition, 
and the control of light conditions. 
Therefore, you must learn the trick of 
being a Dr. Jekyll—a guest—and a Mr. 
Hyde—photographer—at the same time 
without causing your subject to be upset 
by the manipulations and adjustments 
made in his presence. 

I would like to make one point on the 
subject of technique. Because editors 
and readers are constantly demanding 
photographs of higher technical stand- 
ards, I have often faced a critical di- 
lemma. Shall I sacrifice technical per- 
fection and obtain really unusual pic- 
tures of genuine dramatic and human 
value, or endeavor to improve the tech- 
nical quality (lighting and sharpness) at 
the expense of the dramatic intensity of 
the pictures? 

Of course, any beginner who has had 
sound photographic training can set up 
lights correctly, choose the proper speed 
and opening, and put his camera on a 
tripod to avoid even the slightest fuzzi- 
ness in his pictures. With proper train- 
ing, he can even succeed in doing these 
things without suffering from any strain 
that may distract from his inspirational 
powers as a “stage director” for his sub- 
jects. But what he cannot do, no matter 
how clever he is as a technician, is to 
control the feelings and reactions of his 
subjects to all the necessary operations 
required in the use of his equipment. 
Those minutes during which you are set- 
ting up your lights while your friendly 
subject becomes “mummified” are agon- 
izing. 

I have learned a lot about “technique” 
during the last few years. Today, I am 
no more satisfied with the pictures I 
took years ago with the old-fashioned 
candid technique, using no special lights 
and no flash, than then. But, even now, 
whenever I must choose between drama 
and technique, I take drama. 

Getting celebrities to pose for you is 
a problem. “I’m terribly sorry,” famous 
people will sometimes say, “but I have no 
time to give you for posing.” How often 
I have tried to argue with such an ex- 
cuse! And how hard I have tried to make 
it clear that I would be so much happier 
if they would not give me any time at 
all, except for the fraction of a second 
required to say “O.K.” but let me be 
present, as unobtrusive as a ghost, when- 
ever they are at their busiest. 

At the beginning of my career, when 
candid cameras had not yet been discred- 
ited by some of their users, the trick 
worked sometimes. Nowadays, nothing 
makes a famous man more disturbed than 
the knowledge that a camera is spying 
on him and that he is unable to control 
what it and the cameraman are doing. 
“Candid camera consciousness” has be- 
come as great an evil as “camera con- 
sciousness” was in the past. 

Take Charles Laughton’s case, for in- 
stance. As an actor, he is ready to ap- 
pear before the movie camera in the most 
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POWELLS 


HAS IT IM STOCK IF 
17'S LISTED HERE 


se Powell’s have all of 






these listed cameras in 
stock. Because quantities are 
limited, they are offered subject 
to prior sale. You can order 
with confidence from Powell’s 
—our broad guarantee protects 
you! 
@ New—3%x4% Graphic with Hugo Meyer 
Rangefinder Zeiss Lens complete at.$190. 
Like new—-2%4x3% Graphic with Ektar 
F:4.5 in Supermatic-Kalart Rangefinder 
—Heiland Sol Flash Gun—Holders— 
— Pack Adapter—Filters and case 
ees eae fey RS 230.00 
” Like new—4x5 Graphic with Ektar F:4.7 
in Supermatic-Kalart Rangefinder—Men- 
delsohn Flash—6 holders—Film Pack 
Adapter—Midget Reflector and case at 
asic Saale ; sia coc diesen tena se 
e Like new 34x44 Auto Grafiex R.B. 
with B.&L. "Tessar 18 Septum Back-roll 
film adapter and case........... $152.00 
@ Excellent—4x5 Series B Graflex R.B. 
with K. A.—12 Septum back... .$125.00 
e@ Like new—4x5 Series B Grafiex R.B. 
with T.H.C. Aviar 1C—12 Septum back 
SE. atetinegnesas ws eee aoe 190.00 
@ Like new—Korelle Reflex Model 2—Tes- 
sar F:2.8 with EOI $175.00 
@ Like new— Korelle Reflex Model 2—Ra- 
dionar F:2.9 with case........... $165.00 
@ Good BAS Bnav BEF Rolleifiex 3.8 
ene Wipe Ss 6.00: 44:0054 <aeonee $120.00 
@ Like new—Leica G F:2 Summar_ with 
case 90 S06 aa 4108 Gate dei wis 
@ Excellent—Contax 1 F:2 Sonnar at.$155.00 
@ Like new—Contax II F:2 Sonnar with 
ER re re: 275.00 
@ Like new—Contax Il F:1.5 Sonnar at 
ido ida to nieisMenig ken wii aldaiaieiatia lec 315.00 
@ Like new —Contax Ill F:1.5 Sonnar with 
OE dg a cats tates eae -00 
@ Excellent—Exakta B F:2.8 Tessar ot 
@ New—Praktifiex—F:2 Xenon at. .$192.00 
@ New _ by atson Press with 15cm. Tes- 
= | ee Rr aa 134.50 
@ Like net wo x3%% Watson Press F:4.5 
Tessar—Kalart R.F. at.......... 30. is =| 
@ Excellent—Weltur F:3.5 ereneed with 
coupled Rangefinder at. . «$90.00 oO 
TRADE-INS ACCEPTED 
ALSO IN STOCK = 
@ New—aAll metal chrome sturdy tripods 
fl a errr $8.50 
@ New—BOLEX—8m/m and 1l6m/m Cam- L aail 
eras with a fine assortment of Lenses 
to choose from, | on 
@ New—Craig 16m/m Senior Deluxe Editor 
with 2000 ft. chrome rewinds at. .$61.5 
@ New SOLAR enlargers all models—no | om 


yriorities—limited quantities, 
Ve believe we have the largest filter stock 


in the Middle West. 


CASTLE FILMS 

Complete stock of Castle Films for out- 
peel sale. Write for FREE Library Rental 
Catalog. 





FREE FILM LIBRARY RENTAL CATALOG 
1s3 W. 
‘RANDOLPH 


| 
POWELLS ¢2x20:>, 





me Poeal Xmas Gift— 


HOLLYWOOD 
VIEWER 


For 2”x2” SLIDES 
and 

35mm STRIP FILM 
Streamlined, lightweight, 
affords extraordinary 
crystal clear magnifica- 
tion. Remarkable third- 
dimensional effect. 

was $2.45 


Only. . 


DEALERS 





have you received 
our ‘‘Sales Booster’’? 











If not, write for it NOW! 


Intercontinental 


Marketing Co. 


Madison Av New York, N Y 
Pe | E Oh Street Chicag Hii 
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Do You Color Your Own Pictures 


“THE ROEWRIG WAY"? 
? 





® If you do, here are a few facts that may give 
you additional satisfaction—some of the many 
reasons for the lasting, TRUE-TONE quality 
of Roehrig Oil Photo Colors... 

® Roehrig True-Tone Colors are the result of a 
carefully compounded formula devised by an 
expert color chemist—one of the founders of the 
Roehrig-Bielenberg Company. It has been a care- 
fully guarded secret with this Company. 


® It is this formula, plus careful testing of every 
ounce of color that goes into our tubes, that has 
earned for Roehrig Colors, world-wide accept- 
ance and popularity wherever Amateur and Pro- 
fessional photographers color black and white 
photographs 


® In future advertisements we will tell you, as far 
as possible, about some of the tests we made to 
be sure our colors meet the high standards we 
have adhered to for many years. 

® Actually, of course, your final satisfaction is 
to try Roehrig Colors. We do hope that these 
messages will lead you to try Roehrig Colors, or 
if you already use them, will give you the satis- 
faction of knowing you are using the finest 
product that money can buy 

® Mostly, however, we would like to make more 


and more permanent friends for Roehrig Colors— 
“The Roehrig Way.’ 

® Have you seen our other advertisements in 
this magazine? Do Roehrig Colors meet with 
your approval? Does your dealer stock Roehrig 
Colors? 


Please Write 
Dept. I 
ROEHRIG-BIELENBERG COMPANY 


39 Henry Street 
Brooklyn New York 


Roehrig for True Color... Since 1912 








Glamorize 
Your Color Slides 


NEW! NOVEX COMBINATION 
PROJECTOR-VIEWER 


FOR ALL 2 x 2 INCH SLIDES 


ring out the full color beauty of your Kodachromes 

and all the rich detail and tone scale of your black 
ar white slides Project on the 7x7 inch built-in 
viewing screen for personal or small audience show 
ne ind without the need of extras or change in 
et i switch nstantly to life size projection on 
yall or screen Condense type reflex optical sys 
em provides brilliant image Beautiful bakelite case 


NEW—DIFFERENT—A REAL 
<= IMPROVEMENT 


rhis sen 






ational develoy 


oul 
small or bi 
Ask your 
dealer for a demonstra 
tion or rush the coupon 
to us for complete de 
tails and literature 


Sold By All Good 


Dealers 
Novex Div. Utility Sup. Co., FREE 
307 W. M St., 
lic n. | COUPON 


Rush full details on the new dual purpose 
Novex Projector 


Name . 
Address 
City.. 
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ridiculous attire and with the least at- 
tractive facial expressions. When I kept 
on snapping pictures of him in his Paris 
hotel room, at a time when he was doing 
nothing but relaxing, he became nervous 
and asked me to stop. And the man who 
was made famous for his eating habits 
in his role as Henry VIII would not let 
me take pictures during his own private 
luncheon. 

If you have failed in your attempt to 
make the celebrity act natural in the 
presence of your camera, he will invari- 
ably ask you “What do you want me to 
do?” Then, you make another feeble at- 
tempt to reach your goal by a detour, 
saying “Whatever your Excellency would 
do if I were not present.” Of course, you 
know that you are asking the impossible. 
Unless good luck helps you with some 
interruption, like a visitor or another 
event that distracts the celebrity’s atten- 
tion, he will just “act” for your camera. 

Professor Einstein was one of the rare 
exceptions in this regard. As soon as he 
consented to my being present at one of 
his daily ““discussion-work sessions” with 
his assistants, he practically forgot about 
my presence. He became so absorbed in 
the discussion of two-and-one-half-yard- 
long mathematical formulas that, at the 
end of the session, he was surprised to 
learn that I had taken about three dozen 
pictures—with flash. 

The late pianist and former Premier 
of Poland, Ignace Paderewski, was an- 
other subject unhampered by vanity. 
Unfortunately, at the time when I pho- 
tographed him (a few months before his 
death), he was quite ill already and life 
flared in his eyes only once or twice 
during the whole afternoon I was there. 
So, although I was given permission to 
take whatever pictures I wanted, there 
was little hope of producing any situa- 
tions that would make him 
active. 

Paderewski definitely refused to play 
the piano. “I have left music behind me,” 
he said, and his sad eyes betrayed his 
great grief. This one sentence gave me a 
clue to the picture (shown on page 27) 
which, with some dramatic lighting ef- 
fects, resulted in a symbolic record of the 
old musician-statesman his back to his be- 
loved piano, absorbed by the latest war 
news about Poland. 

One of my most successful scoops was a 
series of the late Mrs. James Roosevelt, 
the President’s mother, and Hyde Park 
where she lived. I was invited as a 
house guest, a great honor and a won- 
derful opportunity. And what is more 
advantageous from the photographer’s 
viewpoint, I was granted the rare privi- 
lege of roaming around the famous estate 
as I desired, unguarded. There was only 
one catch! I was a guest and was never 
to forget this. Were it not for the great 
heart and indulgent understanding of my 
hostess, I would probably have brought 
home, as I did from one of her previous 
invitations to tea at the White House, a 
grand remembrance of that great day, but 
no pictures. 

It is not to have lunch and tea 
with such a great lady, to listen to her 
sparkling, witty conversation, and every 
once in a while jump to your feet and 





look more 


easy 
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apologize and get busy with lights and 
camera to record an attitude or emotion 
of your hostess. It is hard on the guest, 
but it must be harder on the hostess. 

And it is certainly not easy to stroll 
around such a historic place as Hyde 
Park, and when you get going and take 
the shots you really want, to be reminded 
by the clock that it is time for tea and 
that you are expected back in the house 
as a guest. I managed, however, to get 
the pictures. But, what I am even more 
proud of is that I managed not to upset 
Mrs. Roosevelt in the process. 

This experience, however, taught me 
that there are moments in a pictorial 
journalist’s life when he must put profes- 
sional duty above his desire to accept 
flattering honors. So, when I visited Dr. 
Hu Shi, Chinese Ambassador to the 
United States in Washington, and he was 
kind enough to invite me to his home, 
leaving me the choice, with generosity, 
of coming to lunch as a guest or as a 
photographer, I felt I had to choose the 
latter alternative. 

A hunter of candid celebrity pictures 
must be a psychologist in one other sense 
besides knowing how to inspire his sub- 
ject to make him act natural. He must 
be able to feel instinctively how much 
strain the celebrity can stand. And while 
the photographer should insist on ex- 
hausting all the possibilities there are in 
building a picture story of a famous per- 
son which will portray the individual’s 
character comprehensively and _ realisti- 
cally, he still must know where and when 
to stop. 

I would throw out any photographer 
who tried to do to me what I did to the 
Menuhin family. For nearly three days, 
I photographed Yehudi, following him 
from the nursery of his children, to the 
concert platform, and back to his dressing 
room where he was being rubbed down 
by his father after the performance. 

Of course, during the three days, there 
were a few critical half-hours when the 
patience of the master violinist and his 
father seemed to have reached the break- 
ing point. Then, I would give them a 
breathing spell. I would make them feel 
that the ordeal was over. And then, after 
a short intermission when the storm 
clouds had subsided, I would start talking 
them into “just a few more shots.” 

The trick worked and they stood the 
strain courageously. And the result was 
a series of pictures of rare value with 
which both the editor and subject were 
happy. 

That’s the important moment—when 
the subject sees the pictures. It suddenly 
seems to him that it was worth all the 
trouble after all. And—sometimes—the 
subject understands why I did not accept 
his suggestion to stop in the middle of the 
road when he thought “but with all those 
pictures you must really have enough 
now.” 

Sometimes you do and sometimes you 
don’t. Sometimes you feel that after so 
many hours of work and after so many 
flashbulbs have been used that you still 
do not have the picture—the one that is 
worth hundreds of others, that tells the 
story of the celebrity. For that is the 
picture you really want.—™ 
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GOERZ 


LEINSES 


“Goer American” 
CRAFTSMEN 
are doing 

thein share 
le win the war- 


ur production is keyed to fill the re- 

quirements of our Government, and of 

others on orders with priority certifi- 
cates. "GOERZ AMERICAN" Lenses for 
civilian use will again be available after 
Victory. 


C. P. GOERZ AMERICAN OPTICAL CO. 


Office and Factory 
317 East 34th Street New York 16, N. Y. 
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Wesco KODACHROME 


TRANSPARENCIES 


of WESTERN and 
HAWATIAN SCENES 
and WAR PLANES 


EXCLUSIVE LANDSCAPES OF 
GREAT BEAUTY AND FIDELITY 


The impressive sharpness, depth, 
and distinguished composition of 
these Western scenes, Hawaiian 
views, and military planes reflects 
their truly professional quality. 
Though you can’t photograph 
many of these scenes today, you can 
enjoy their breathtaking beauty by 
making your selection from Ameri- 
ca’s finest slide library. Order from 
your favorite camera store. 


WRITE FOR FREE LIST... Folder gives com- 
plete list of Wesco subjects, reproduces 
12 scenes in full color... and gives de- 
tails of special offer. Write for it today! 


WESTERN COLOR PRINT CO. 


2134 Allston Way * Berkeley, Calif. 
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Removing Black 
Spots from Prints 


(Continued from page 53) 


wet the old print first. Instead of wetting 
the entire print, paint the black spot with 
the 3% ammonia. This will soften the 
emulsion enough to permit the iodine to 
take hold. 

After permitting the ammonia to dry, 
go ahead with the iodine and hypo as be- 
fore. 
hypo will inevitably remain in the print 
and sooner or later will cause it to fade, 
but it is all right to use this “quickie” 
method on a dry print where you are in 
a hurry and the life of the print is of 
secondary importance. A rewashing will 
remove the hypo and make your print 
permanent. 

There are some emulsions, principally 
glossy, which have been so hardened in 


when you-attempt to work on the print 
directly from the fixing bath it becomes 
necessary to use the ammonia. In a case 


any effect, paint the speck with ammonia 
first, after which you will find the iodine 
takes hold at once. Occasionally it may 
be necessary to repeat the application of 


this is usually only true of a very old 
print where the emulsion has hardened 
to excess. 

This spot-removing method is almost 
foolproof. There are just a few words of 
caution. First, use the finest grade of 
camel’s-hair brush you can get, other- 
wise you will have trouble laying the 
iodine on just where you want it. Like- 
wise, don’t overload your brush with 
| iodine or it is liable to spread further 
than you want and you will remove not 
only the black spot but some of the area 
around it. 


—which you certainly will with very lit- 
tle practice—you will find that you can 





| not only remove black specks but you 

| can also improve tones and remove blem- 
ishes. The ammonia-iodine-hypo method 
can be used to lighten or even remove 
lines and wrinkles with the dexterity of 
a plastic surgeon. Eyeballs and teeth are 
sometimes too dark, and these can be 
lightened in tone, too. 

A word of warning: in your desire to 
lighten the eyes, remember that the eye- 
ball should not be pure white, so don’t 
reduce too much here. The same goes 
for teeth. Don’t reduce them too much, 
or your subject will look as though his 
teeth are of the “store” variety! 

Advanced workers will probably find 
that this iodine reducing method is a 
very good substitute for the ferricyanide 
method of lightening tones and making 
corrections, particularly 
areas. 

| seen. 


| 


The process is easy, as you have 





the course of manufacture that even | 


In this case, a certain amount of | 


where the iodine does not seem to have | 


ammonia between iodine applications, but | 





When you become adept at this method | 





in very small | 


Get out some of your old prints | 


| tonight, and with about a half hour’s | 


| practice, you'll find yourself adept at 
| cleaning and brightening up those dis- 
| carded photographs.— 


—It’s time to start working on ideas for 
your 1943 photographic Christmas cards. 
Get ’em done early this year.— 
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Leaves both hands free. Ideal for examin- 
ing negatives and prints; for extra sharp 
focusing on ground glass; and for retouch- 
ing or other tasks that require a magnifier 
which can be worn steadily without dis- 
comfort. Magnifies 244. Ask your dealer. 
Write for leaflet. 


ZEISS Aplanatic 
Folding Magnifiers 


In bakelite mounts. 
Wide field, high lu- 
minosity and excel- 
lent definition for 
close-up examina- 
tion. Two types: A 
6-power magnifier consisting of an aplanatic lens 
system .. . A 9-power magnifier which has the 6- 
power system and a 
3-power lens. Both 
may be used singly 
as 6x or 3x magni- 
fier or in combina- 
tion, resulting in a 
9-power magnifica- 
tion. 


At your dealer’s. Write for literature. 


CARL ZEISS, Inc., Dept. HN-17-11 
485 FIFTH AVENUE, New York, 17 

















16mm. MUSICAL 
FILM REVUES 


Featuring the Greatest Array of 
TOP-FLIGHT BANDS 


and 
HEADLINE PERFORMERS 


100 foot lengths. 36 titles including: 


MOONLIGHT BECOMES YOU — Eddy 
Howard Orch. 
SHINE—Louis Armstrong Orch. 
OH, SUSANNA—The Charioteers 
TURN OUT THE LIGHTS—Vincent Lopez 
YOU'RE A GRAND OLD FLAG sung by 
Men and Maids of Melody 
1 AM AN AMERICAN—Carolyn Marsh 
MINNIE THE MOOCHER with Cab 
Calloway 
PRICE: $7.50 per subject 
Note: For non-theatrical use only. 
WALTER O. GUTLOHN, Inc. 
25 W. 45th St., Dept. F 
New York 19, N. Y. 




























immediate Delivery 
ACT NoW! 
Tessar F3.5 10.50¢/m Sunk Mount ‘$ 70.90 
Tessar F3.5 12 c/m Barrel Mount 76. 36 
Tessar F3.5  13.5c/m Barrel Mount.... 87.27 
Tessar F3.5 13.5c’m Sunk Mount... 96.00 
Tessar F3.5 15c/m Sunk Mount... 113.45 
Tessar F3.5 16.5 c/m Barrel Mount.. 136.36 
Tessar F3.5 16.5 c/m Sunk Mount . 148.36 
Tessar F3.5 16.5c/m Focusing Mount. 180.00 
Biotar F1.4 7 c/m Barrel Mount 294.54 
Tessar F2.7 5c/m Focusing Mount. 45.00 
Tessar F2.8 6 c/m Barrel Mount 49.09 
Biotessar F2.8 13.5c/m Barrel Mount 170.00 
Tessar F3.5 5 c/m Compur shutter 44.72 
Tessar F3.5 7¢/m Compur Rapid 
shutter . 53.00 
Dagor F7.7 36 c/m Compound 
shutter 421.00 
Dagor F9 12.5 ¢/m...Compur 91.63 
Dagor F9 15 c/m Compur 102.00 
Dagor F9 18 ¢/m Compur 122.00 
Protar F7.2 37 c/m Barrel Mount) 
Protar F12.5 59 c m Barrel Mount 395.00 
Protar F 12.5 69 c m Barrel Mount 
Apo Tessar F9 24 ¢/m . 191.00 
Apo Tessar F9 30 cm . 220.00 
a. ay = & HOW ELI Automaster $275.00 
16 mm Keystone Model BI F lens 34.95 
16 mm Keystone Model A F3.5 lens 42.50 
16 mm Keystone Model A7 F2.7 le 52.50 
16 mm Bolex, 1” F1.5 ¢ ke lens 295.00 
16 mm Bolex | Fl Meyer Primoplar 
lens ° ° 279.00 
8 mm BELI & HOWELI ARISTOCRAT 
2.5 Cooke Lens wit tical focuser 136.25 
8 mm REVERE Mode! 88 FS > lens 38.50 
8 mm REVERE Model 88, F3 Bausch & Lomb 
lens 44.50 
8 mm REVERE Model 88, F2 len $2.50 
8 mm REVERE Model 8&8 F1.9 lens 72.50 
8 mm KEYSTONE Model K8, F3.5 lens 31.75 
8 mm KEYSTONE Model K&, F2.5 lens 41.50 
8 mm KEYSTONE Mode! K&, F1.9 lens 64.95 
All prices shown nectende 
Federal Excise Tax 
We pay the 
HIGHEST CASH PRICE 
for all types of 
PHOTOGRAPHIC MERCHANDISE 
Write us today! 





HABER & FINK’. 


12-14 WARREN ST., N.Y. BA. 7-1230 








Ciro is now 100% on war work 
After the war Ciro will again resume 
the manufacture of quality cameras. 


The all metal American made 








twin lens reflex camera. 
CIRO INCORPORATED 
112 E. Atwater Detroit, Michigan 
Auto-F lex E.F $269 Roll lex 
t la 1 tf fal ss i t I 1 s 
Et se, $179 TI-A 7 
Tenax II, ¢ ipled R.E E.} ‘ 
S285 Exakta | 2 EF $130 
i 1 Rollei f:2.8 re ‘ E..F s kK 
flex I, f $85 
i itter \ ) x | oe | 
a } he ws t i I 
t ee B. & H 
) Bolex H-1¢ v H.« s | 
s* TT... s4 x4 
( x 1 S18 Ww 
W.A 1 \ y Soe ) 
x I lov t r 
L. N.. § 
In stock Lenses filters cces 
sories for Contax Leica etc 
TheCameraPlace, Ine." sett. Now Verk (19) @. 
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Box Camera 
Portraiture 


(Continued from page 38) 


portraits of my family and friends. A 
supplementary portrait attachment was 
purchased for 75 cents and a 29-cent steel 
rule was bradded to the camera for the 
purpose of measuring correct distance 
when using this slip-on lens to insure 
sharp negatives. Hollywood photograph- 
ers always measure the distance in pho- 
tographing closeups, so why not follow 
their technique? 

My camera, a 2A Box Brownie, cost 
only a dollar second-hand, so the total 
cost for a portrait camera was $2.04. Just 
try to buy a complicated portrait camera 
for that price. 

No matter what camera you use, there 
are always three essentials for good pic- 
tures. They are: sharp negatives, made 
possible for the users of box cameras by 
the addition of the steel rule; proper ex- 
posure, made possible by the latitude of 
modern films and proper lighting condi- 
tions; and composition of the subject ma- 
terial which makes the resulting picture 
pleasing to the eye. 

Most box cameras are equipped with 





a single meniscus lens assuring correct 


focus at a certain distance. That is, in 
most cases, the subject will be sharp if 
it is at least eight or ten feet from the 
camera. Any object which is nearer the 
lens will be out of focus and sometimes 
distorted. With the addition of the sup- 
plementary portrait lens and by focusing 
on an improvised groundglass, I get 
sharp negatives when my subject is 38 
inches from the lens. Distortion may oc- 
cur while working this close, but with a 
little care in posing, this can be avoided. 
Profile and three-quarter views are es- 
pecially good as there is no appreciable 
depth between the nearest and farthest 
planes of the subject. 

Proper exposure, which depends on 
speed of film, lens opening, and lighting 
conditions, is a main essential in all nega- 
tive making. Since the largest aperture or 
opening of most box cameras, is between 
f 12.5 and f 16, I use Super-XX roll film 
for its speed and latitude. The latitude 
reduces the danger of overexposure while 
the film speed minimizes the chances of 
underexposure. 


With good bright light either in the 
shade or open, satisfactory negatives are 
possible with any fast film. But it is ad- 


visable to use a smaller lens stop when 
shooting in direct sunlight, if your shut- 
ter can be adjusted in this manner. Oth- 
erwise, use a slower film. 

When shooting indoors, I use only two 
lights. Most of the time, they are No. 2 
floodlights in reflectors. However, I have 
used two 1,500-watt bulbs in the studio, 
but I can see hardly any difference in 
the resulting negatives. 

Flat lighting is usually better on many 
subjects, but any setup which doesn’t pro- 
harsh shadows can be used. As a 
I use my lights about three or four 
feet from the subject, so that I get the 
full strength of the light which is neces- 


duce 


1 
ruie, 


sary when shooting with a lens opening | 


of about f 16 
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Indoor Pictures 


— Seo! — 


with this powerful 
Twin Reflector 


VICTOR 


This 
unit 
or similar 

lamps most 





/ 


Twin, white reflector 
uses No. 2 Photoflood 
size household 
effectively. It 
has ll-in. diameter, 9-in. 
deep-_ reflectors; nickeled 
sockets, swivel-ball mounts 
and center-mounted swivel- 
ing cross arm on 61/2-ft. col- 
lapsible stand. 13-in. cords 
from the reflectors plug. into 
a 3-way receptacle on 10-ft. 
cord with plug. « By over- 
lapping the effective light 
from both reflectors, short 
exposures are possible even 
with household lamps! 


ICTOR No. 620S . $10.10 
PLUS TAX 
Buy from your Dealer 
FREE exposure 
guide for using 








houshold lamps 
It's complete. 
Send for it at 


once. 


James H. Smith & Sons Corp. 
Griffith . Indiana 











DISCRIMINATING 
CAMERA FANS! 


Your 35 MM roll ultra fine grain 
processed and each exposure enlarged 
to 3%x4% on deckle-edged ~— or 
matte paper —only $1.00 18-Ex- 
posure, 60c. 16-Exposure, 50c. 


Reloading with Quality that Excels 


Eastman Film: 36- 
exp., 50c; 18, 30c. Leaders since 1920 





Rosa R. Ray 


RAY’SPHOTOSERVICE uacaosse wis. 








2x2 Natural Color Art Figure Slides! 

Grain! Guaranteed to Make Salon 10for 00 
ferent! Supplied Unmounted. 

"B 25 tor $2.00 


GORGEOUS MODELS! 
All New! No Two Alike! Sparkling 
Quality Enlargements! All Different! 2S for $2. oo 
Art Figure Post Cards! 10 for $1.00. 


Hollywood's Most Beautifu! oo poeneaeee in 
y 

Color! Indoor and Outdoor Shots, 

35mm Art Tees Srommese aoe for 15 for $00 

CINEMA ARTISTS STUDIOS 


Color for Art Stu 
3 for he 
35mm Art Figure Negatives! Fine 
Projection! 
— 55 for $3.00 
Box 328-8 HOLLYWOOD 28, CALIF. 











AMATEUR PHOTOGRAPHERS 


Ee le 


Our new plastic lifetime reproductions of 
any photo or negative gives you an im- 
mediate opportunity to make substantial 
profits. Amazingly beautiful ' 

Write today for free details. 


QUAKER PHOTO SERVICE CO. 





914 Walnut St., Phila. 7, Pa. 








cite mono eee | CL 





943 














November, 1943 








ROTHCO FILTER DISCS unmounted 
Made of “LUCITE” 
Yellow-red-orange-green-haze-and 
Daylight (for outdoor use with Type 
A Kodachrome) 


Sizes Price 

25 M.M. , $ .50 
30 M.M. Series V .............. .50 
2 0a 8“... 2... 75 
41.5 M.M. Series VI ............. 75 
51 M.M. Series Vil ............ 1.00 


At your dealer or write for 
illustrated catalogue. 


Rothco Products 


113 North Sixth St., Phila., Pa. 

















Men and Women trained for the interesting 
and lucrative field of Photography. Funda- 
mental work for Civilian and War Service 
requirements. Subjects covered: Develop- 
ing, Printing, Enlarging, Operation otf 
Cameras, Composition, Lighting, Color, Re- 
touching, Tinting, etc. Professions include 
Commercial, Portrait, Illustrative, Architectural, Interior and 
Exterior Industrial, News and other variations. Personal 
training plus individual advancement. Excellent equipment. 
Entrance any Monday—Day, Half Day and Evening Classes. 


116 SOUTH MICHIGAN BOULEVARD, CHICAGO, DEPT. 7-114 














PHOTO FINISHING OF SUPREME QUALITY 
HEINZ FINE PHOTOGRAPHY 
5 Union Square, Dept. P14, New York, 3, N. Ye 
Write for price list and mailing bags 


Ali men im the U.S. and Allied Armed Forces receive 10% special discoun 


35MM beveseres 
FILMS Sere youre == 
You'll get professional fine grain, developing vaporated 
to prevent te with xposure en- 
larged to 314x412 le do wats i automatic or mass 


production oe gga but each negative is given in- 
ey ae attention y our craftsmen, 1 exposure 
Oc. 











Beautiful Full Size 4x6 enlargements from 8 expoeure 


UNIVERSAL PHOTO SERVICE, La Crosse, Wis. 


Preserve and File Your Negatives in Transparent 
GLASSINE NEGONTAINERS—Si Buys: 














450—2 . os 4, 2x3, 2x3 
Prt vor bo a 300—2x8, Ses” oa 
350—3x5, 3x5'2, 254x6, 334x4/2, ~ 2x6, 2x 


Vo, 3%4x6 200—4 34x “: 
100—1 ox 18, BY2x10. 150—534x7%, 2%4x!1, 2%4xl42, ax 


LARGE HARDWOOD FILING CABINET—$i.50 


jegontainers, 26 indexes! Set-in, du 
agg . pacity! Your ‘choles, an og 
sRelease fkt. 23,.28¢j 00 for $1.00. 


Postpaid Money Back! 
ANDREW E LUTZ, 410-K ‘AVERY © Syracuse, N.Y. 


i L417 


DEVELOPED "nt cram processeo 
ENLARGED "year } 


Photoora hers’ 









CARTRIDGE REFILL 


35 M M—36 EXPOSURES 







arial RELOADED 
18 Exposures processed and cartridge refilled for 75¢ 
Write for mailing bag — Returned Postpaid 


HUB Mal Lon Sowice vsionnnss. 












| distance with the steel rule. 
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I have simplified my developing neces- 
sities also and use only one developer, 
D-72, for both films and paper. For Su- 
per-XX film, I develop in a tray for five 
minutes with a solution of one part D-72 
stock solution to two parts of water, be- 
tween 65 and 68 degrees F. 

The resulting negatives are really re- 
markable in their “snappiness” and I am 
able to enlarge on medium or hard grades 
of paper with ease, using the same tray | 
of developer for the prints. All the tricks | 
of enlarging—cropping, dodging, holding 
back, and diffusion—can be used on these 
pictures to make them better and there- 
fore more attractive. 

Since all prints are admired or criti- 
cized for the facial expressions of the 
subjects more than any other one thing, 
it is necessary to catch a pleasing or 
happy expression. Some persons are Ca- 
pable of looking natural in their portraits, 
but most of them are camera shy and 
often have strained or vacant expressions 
that are very unnatural. Because most 
people have used box cameras, however, 
they are less camera shy and are more 
natural when having their pictures taken. 

I always seem to get my subjects in a 
good humor when I begin measuring the 
There are 
always a few wisecracks when I place 
the end of the rule on the subject’s nose, 
and I usually get a better expression 
while the subjects are in a good humor. 

There are a few hints on using the box 
camera that I would like to add. When 
you discover or purchase an old box 
camera, be sure to clean the entire box 
as thoroughly as possible. Open up the 
back and use a small brush to get into 
all the corners and cracks. Clean the 
lens with lens tissue and be sure to wipe 
the mirrors and glass in the small view- 
finders free of dirt. 

Be sure to keep your lens clean of dust 


and dirt or your negatives will be un- | 


sharp and flat. 

While exposing, hold the camera as 
steady as possible. Use a tripod or some 
other support, because camera movement 
will make fuzzy negatives. You can tape 
or clamp the camera to the tripod by 
many different means. A rubber band 
will do the trick. Or you can prop the 
camera on a table or on books to keep 
it steady. 

Watch your background when posing 
your subject either indoors or outdoors. 
Select an even expanse such as a wall, 
open sky, or shaded area so that the sub- 
ject will not blend into it and get lost. 

Avoid any light that strikes the lens 
directly. Use your hand as a lens shade. 

Aside from the pleasure in box camera 
portraiture, it can be very useful, too. 
Many photographers are taking pictures 
of servicemen at USO centers. Such pic- 
tures can be made just as easily and well 
with a box camera. 

You will be surprised at the capabili- 
ties and results of your box camera. Ex- 
perience is the best teacher, so shoot a 
few pictures and find out for yourself the 
limitations of the camera and the film 
you are using. By standardizing on one 
film and one developer, you will have 
more fun and produce more excellent 
pictures.—_ 
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Mounting Made Easy! 




















FOTOFOLIO 


Bound in Colors...also 
with Army, Navy, Marine 
and Air Force Insignia! 


“Compact’’ 4E Fotofolio, is a 
boxed pair of simulated leather 
bound folios which hold 112 snap- 
shots on gummed hinges (28 on 
each flap, 56 in each book) in 
‘‘quick-view’’ card index style. 
Bound in red, brown, green, or 
black...in navy blue or khaki 
for each of the 4 service branches. 


Retail: 2 for $1.00 


No. 1 Projector Fotofolio. 8 
pages; bound in 4 colors. Holds 
192 pictures. 25 gummed hinges 


ready to attach. Retail: $1.00 


No. 4C “contact” 8 page Fotofolio 
has all hinges attached. Holds 


224 pictures. Retail: #2.50 


Manufactured by E. E. Miles Company. 


@ AREL 


PHOTO | ae ee es, ae 


918 DELMAR - $7 tours “wo 





_, Genuine 
| HARD 
| RUBBER 


| AMERICAN HARD RUBBER COMPANY 












90 


Seal Your Own Kodachromes 


IN 30 SECONDS 


with the 


ALBERT 
THERMO- 
» SEALER 







Your irreplaceable Kodachromes de- 


serve the best protection from mois- 
ture, dust and fingerprints that you 
can give them. Preserve them in- 
definitely with the Albert THERMO- 
SEALER. Takes only 30 seconds each 
to hermetically seal transparencies 
in a dust and moisture proof en- 
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Glen Fishback’s 
Nudes 


(Continued from page 37) 


at least given you a point of departure. 

“Above all,” he urges, “if you are all at 
sea, do not let the model know it. Model- 
ing has a psychological subtlety in it and 
the model will do far better work if she 
thinks the photographer is competent 
than if she feels he does not know what 
he is trying to do.” 

Unfailing courtesy and consideration 
pay large dividends in this type of photog- 
raphy. “Remember that the model is hu- 
man and will get tired,” Fishback advises. 
“After she has posed awhile, say to her: 
‘That’s, fine, Miss X. Now rest awhile.’ 
As she starts to relax, watch her very 
closely, for she is likely to fall into a 
natural, relaxed pose which will be more 
beautiful than any you have been able to 
plan. 
take a picture. 

“Encourage the model to try poses of 
her own. Hers may be more natural and 
less stilted than those suggested by your- 
self. This is particularly true if your 
model happens to be a dancer, for dancers 
are trained never to halt in an awkward 
position.” 

It is in the finding of a pose that the 
intelligent model can be of greatest aid to 
the photographer, for she often senses his 


If she does, ask her to hold it and | 


November, 1943 


FINE 
GRAIN 


35 MM FILM 


developed and enlarged 


Any 36 exposure roll of film fine 
grain processed and each good 
negative enlarged to approxi- 
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aims before he clearly visualizes them | 


himself. This emphasizes the necessity of 
respect and confidence between model 
and photographer. 


General Factors 


Along with simple lighting and simple 
poses, Fishback urges simple backgrounds 
and few props, believing that a beautiful 
body is sufficient justification for a picture 
without a lot of needless props. “The 
background should be as simple as it is 
possible to make it,’ he says. “For many 
pictures a black background, like a piece 
of black velvet, is effective. Such pic- 
tures are dramatic and powerful but de- 
mand a figure that is practically flawless. 
Many beautiful photographs of nudes are 
made in high key against a white back- 
ground, which is usually illuminated sep- 
arately.” 

The problems of nude photcgraphy out- 
doors are somewhat different from those 
in the studio. “The setting should be 
strictly in keeping with the theme of the 
picture,” Fishback says. “Nude photog- 
raphy in the woods or at the shore has 
the double advantage of providing needed 
privacy and settings that are appropriate. 
In both locations, a light that is strong 
but not glaring, somewhere between 
shade and brilliant sun, is best. If you 
take your exposure meter reading from 
the light portions of the body, you will 
not block up your highlights. 

“In the woods, the deep shade will rob 
the body of its brilliancy and is to be 
avoided. Likewise, avoid placing the 
model in a setting which gives an audi- 
ence the feeling that she might be hurt. 
If the model is placed against jagged 
rocks, the onlooker gets an uneasy feel- 
ing that her skin might be scratched or 
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: 3} bruised. Simplicity is just as important 
‘7 ‘6 outdoors as in the studio.” 
CITUMED FOR REELS Fishback believes that it is often pos- 
sible to improve pictures of the nude 
after the negative has been developed 
and a test print made. “Any picture is 
worth intensive study with a set of L- 
shaped pieces of cardboard (croppers),” 
he says. “In many cases a segment of the 
body makes a more striking picture than 
the entire body. Study determines these 
things. Always turn the negative around 
and project it backwards. One picture I 
took of a model lying on the sand was AS PREPARED FOR 
enhanced 100 per cent by being printed THE U.S ARMY AIR FORCE 
in reverse, A result of this maneuver is 
=} | sometimes to bring the leading lines in 
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done, if possible.” (For more information 
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Mortensen 
on Composition 


(Continued from page 29) 


the left, the smallest at the right, and 
everything in order in between. Or you 
might arrange things according to color, 
putting all the yellow items in one pile, 
all the green ones in another, and so on. 
Or you might lay them out in tidy cate- 
gories, as in Figure 3—all the carrots to- 
gether, all the crockery together, etc. 

These several types of arrangement 
might have the advantage of logic or of 
convenience, but they certainly would not 
contribute to the making of a picture. 
The arrangement in Figure 1 is obviously 
of a quite different type. Here is ar- 
rangement for the sake of exploiting or 
expressing the space contained within the 
frame. 

Now, the space contained within a 
frame is not merely the actual 11 x 14, or 
154 square inches. It may be large or 
small, just as you choose to consider it. 
It may represent a microscopic vista of 


| the head of a pin, or it may embrace the 


horizon and reach back to the farthest 
star. Because the materials of still life 
are themselves emotionally unimportant, 
they serve best to express the space they 
fill. A good still life, in a word, gives us 
an intimate ride through or into space. 

How do we feel this adventure into 
space? Often we feel it in terms of 
something very close and tangible to us— 
our hand. 


The Hand in Composition 


The hand—the actual physical touch— 
is often an important factor in composi- 
tion. We have mentioned the fine design 
of such things as axe helves, etc., that 
have been intimately associated with the 
touch of the hand. 

The action and movement of the hand 
through space is often the thing that gives 
the clue to the organization of the work 
of draughtsman, painter, or other artist. 
It is more than a figure of speech when 
we say that a certain organization of 
shapes “feels right.” The artist has actu- 
ally and physically felt it as his hand 
moved through the space. If it is well 
done, the spectator feels it also (in the 
physical, not the emotional sense). 

We may experiment with this relation- 
ship of the hand to composition. Lay 
before you a white sheet of paper, about 
11 x 14 inches in size. It is blank and 
without significance. Now with your fin- 
gers trace the contour. With this gesture, 
the area acquires more palpable signifi- 
cance. Lay your hand on the paper. 
Try various positions, noting the effect 
and the way in which the space and the 
hand qualify each other. Try the effect 


| of moving your hand through the space, 
| along various diagonals and curved paths | 
Now | 


(Figures 6, 8, and 10, for example). 
place both hands in the space and test 
the various relationships—parallel, over- 
lapping, crossed. For a final test, imagine 
that the paper is an 11 x 14 window and 
that your hand reaches into the space— 
back and back and back. After this, look 
again at the paper and see if it does not 
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seem much more significant, with almost 
unlimited possibilities for organization 
and arrangement. Once you have tried 
these experiments with the hand a few 
times you will begin to develop ideas for 
composing objects in a given area. 


Patterns in Space 


Generally speaking, the hand may thus 
“feel out” (either in actuality or imagina- 
tion) the tangible space within a frame 
by means of a single comprehensive ges- 
ture. For example, a single sweep along 
the diagonal will give concise impression 
of the space (Figure 6). Or the space 
may be felt by an arching gesture (Fig- 
ure 8) or by a more complex swing as in 
Figure 10. If the problem is a three 
dimensional one (a complication that we 
will discuss in a moment), the depth is 
felt by an imaginary gesture into and 
out of the space (Figure 12). 

Now, it is no coincidence that the move- 
ment patterns indicated in Figures 6, 8, 
10, and 12 form a very sound basis for 





the organization of still-life subjects. It | 


is no coincidence for the reason that a 
good still life is simply a space-filling ges- 
ture made permanent and visible. Note 
the suggestions shown in Figures 7, 9, 11 
and 13. The two-dimensional patterns 
shown in Figures 6, 8 and 10 are often 
combined with Figure 12 to form more 
complex three-dimensional patterns. 


How Many Dimensions? 

A still life may be organized in either 
two or three dimensions. In the first case, 
Figure 4, the material is considered as ex- 
isting in a single plane, and is arranged 
simply to decorate a two-dimensional 
In the other case, Figure 5, the 
material is arranged to exploit the depth 
as well as the extent of the space within 
the frame. 

The two types dictate certain differ- 
ences in handling. A two-dimensiona. ar- 
Preto such as Figure 4, should be 
shot from a low angle, so as to reveal lit- 


| tle or none of the table top on which the 


| lighting of a 


materials are arranged. A flat frontal 
“basic” type* is generally 
more appropriate. Contrasty sidelighting 
introduces irrelevant and confusing ref- 
erences to the third dimension. 

For three dimensional arrangements, 
such as Figure 5, a fairly high camera 
angle is preferable. The arrangement in 


| depth is made much clearer when the 





| 
| 


“ground plan” 
shown. Note also, in Figure 1, how the 
depth is emphasized by the diagonal 
placement of the drape and the bundle 
of straw, thus stressing the “in-and-out” 
movement. (Compare it with Figure 12). 
Lighting should be from the side, of a 
“plastic” or “dynamic” type.+ Or back- 
lighting may be used, as in Figure 5. 

We have dealt with still life entirely 
from a formal viewpoint. In the next 
article we will consider composition in 
landscape, which will bring us up against 
some psychological problems.— 





“Pictorial Lighting,’ ¢ chapter Three, by 
Ww iia Mortensen. Camera Craft, 1935. 
“Pictorial Lighting,’ Chapter Six. 


of the arrangement is | 
| ANY 35MM, ROLI—86 ex developed 
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Professional contact finishing. 8- 
Exposure roll developed and com- 
plete set of Super Professional 
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COLOR PRINTS, Inc. 


HOLLYWOOD, CALIFORNIA 
e% «gives you the @ss “a 
finest professional 8 x10 
wash-off relief enlargements for the 


lowest price.” $ * 
Original prints......-: 3.50 ea 


DUPLICATE PRINTS, ONLY $1.50 EACH 
(Matte Finish Paper, 75¢ Additional) 
Made trom 35 mm. Kodachromes. or 
the 35 mm. area of a Bantam size. on 


quality semi-gloss PAPER and sent 
to you in fine removable mounts. 
— because we are by far the 


largest producers of 8° x 10” 
wash-off relief prints in the world. 


Send us your Kodachromes 
TODAY! 


* Include 3S¢ Mailing Charge with Total Order 


OLOR PRINTS. Ine 
COLOR Ph S, Tae, 
1707 NORTH 
HOLLYWOOD 


NOTE: 


VERMONT AVENUE 
CALIFORNIA 





for color prints from cut film sizes. 
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otection 
future PF 
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FOR THE FUTURE PURSUIT 
OF LIFE, LIBERTY AND 
YOUR HOBBY 


Buy 


WAR BONDS 
AND STAMPS 


Today! 


G-M LABORATORIES, inc. 
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THE NOVEMBER COVER 


The illustration for this month's cover was 
reproduced from a 4x5 Kodachrome trans- 
parency made by Avery Slack, New York il- 
lustration photographer, in his studio. He 
used a 4x5 Sanderson camera (English make) 
and 6” Goerz Dagor lens. Studio lighting 
equipment was used, and the exposure was 
| second at f Il on Eastman Kodachrome 
Professional film, daylight type. 

The attractive subject is Miss Frances Gay, 
a society girl from New Orleans who came 
to New York City to become a model. Slack 
discovered her, and she achieved her ambi- 
tion almost overnight. 








See our advertisement on opposite page 
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BUSINESS PRESS INDUSTRIAL SCRAP 
MITTEE, Room 1310, 50 Rockefeller Plaza, 
New York City, offers an unusual oppor- 
tunity for photographers to aid the war 
effort by helping to publicize the collection 
of heavy scrap metal. Salvaged metals are 
neeced to make armaments of war. Pic- 
tures of old scrap piles, automobile grave- 
yards, and activities of the Industrial Scrap 
salvage drive, or any pictures which dra- 
matically illustrate the subject are wanted. 
Unmounted pictures, 5x7 or 8x10, preferably 
glossy, are preferred. More details can be 
obtained from your camera dealer. The 
Committee is offering prizes of $50, $10, and 
$5 and 24 $1 in War Stamps as incentives. 
The contest closes October 31 


Com- 


CIGAR INSTITUTE OF AMERICA, INC., 630 Fifth 
Avenue, New York City, invites press pho- 
tographers to submit news photographs in 
which cigars play a newsworthy part, taken 
in the regular course of their duties, to one 
contest still open. Evidence of publication 
accompany pictures, Prizes of $50, 
$25, and five awards of $20 each, five of $10 


each, and extra_awards for special_ merit 
will be made. The closing date is Decem- 
ber 31. 


CLUB FOTOGRAFICO DE CUBA is holding a con- 
test for 8 mm and 16 mm movies in black 
and white or color. The entry fee is $3.00 
to non-members. Further details can be ob- 
tained by writing to Club Fotografico de 
Cuba, O'Reilly 366 Port Compostela, Ha- 
vana, Cuba, 


THE INTERNATIONAL SALT COMPANY ING., is 
interested in purchasing photographs show- 


ing how cities, towns, and states use rock 
salt to help clear roads and streets of snow 
and ice. A payment of $5.00 will be made 
for each photograph accepted. They should 
be 5x7, or larger, suitable for reproduction, 
and should be sent to: Advertising Depart- 
ment International Salt Company, Ince., 


Scranton 2, Pennsylvania. 


THE NATIONAL VICTORY GARDEN INSTITUTE 
is offering prizes for photographs of the 
country’s successful Victory Gardens during 
the past season. The prizes are: 1st prize, 
$25; 2nd prize, $15; 3rd prize, $10. In addi- 
tion, the Institute will pay $5.00 for each 
entry which it considers worthy of being in- 
cluded in its collection. Attractiveness of 
the picture, human interest appeal, and suit- 
ability for reproduction will be deciding fac- 
tors in the judging of the entries. In addi- 
tion, the garden must represent a definite 
contribution to the Victory Garden program. 
Pictures of any type of garden may be sub- 
mitted—small home, esti ite, children’s, com- 
pany, or community gardens. Photographs 
must be at least 4 x 5 in size. Glossy prints 
are preferred, and they must have a suitable 
caption, Which should include location of 
garden, size of plot, owner’s name and ad- 
dress, and names of persons (if any) shown 
in the picture. All photographs accepted 
will become the property of the Institute. 
Entries must be received no later than No- 
Garden Institute, 598 Madison Avenue, New 
Y 
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RESULTS GUARANTEED 


There is no “mystery” about producing fine Kodachrome results—it is all in the 
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in nature's own beautiful colors! 
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color photographers 

U. S. and Canadian National Parks; N. Y. 
and San Francisco Fairs; Mexico, Hawaii; 
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Quality high but price moderate. Send for 
list of hundreds of subjects. YOUR MONEY 
PROMPTLY REFUNDED IF NOT SATIS- 
FIED. 


ELK STUDIO, Dept. A, Elkton, Maryland 
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A sturdy, all-metal easel—faster 
and easier to use. ‘its stand- 
ard papers without adjustment. 
Compactness and light weight 
permit complete flexibility — en- 
able you to get many unusual 
effects and compositions from 
_ came negative. Special finish 
assures wire-sharp focusing 
without eye strain 
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(Dept. at MN woltye 
wood- 36. Ca 
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easy-to-follow lessons, to make ex- 
cellent charcoal and oil likenesses. 
Detailed guidance for your every 
STupios, step. Send for free book today. 


121 Monument Circle, Room 1410,Indianapolis 9, Ind. 
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CAMERAS AND EQUIPMENT 





TO SELL 





LEICA Model G with Summar f 2 lens, 2 filters, 
Eveready case $250. Zeiss binoculars Deltrintem 
8x30, $100. Omega enlarger Model A with f 3.5 
lens, $50. Above articles practically new. Dr. 
c. ¢. Adams, U. 8. Veterans’ Hospital, Murfrees- 
boro, Tenn, a8 | 
MINIATURE Speed “Graphic f 3.7 Ektar Kalart 
R. F. Mendelsohn. Speed Gun complete acces- 
sories.. Like new, $225. 4006 N. 
4ist St., Milwaukee, Wis. 

ZEISS pretars 5%”-8 %”-11%"; © compur - profes- 
sional shade, filters, oqeal new, $155; 7%” enlarg- 
ing volestigmat f 4.5, new $55 ; 3%” wide angle, 
new $40. Anderson Photo, Santa Barbara, Calif. 
EXCELLENT Miniature Graphic f 4.5, 12400, 
Speedgun, tripod, 4 holders, F. P. A. $135, also 
F. R. Hispot. Box 25, San Ysidro, Calif. 
ANNIVERSARY Speed Graphic, 4x5, brand new 
no lens, Kalart Range Finder, 


Kalart Synchro 
Flash, case, accessories $140. Bleston, 25 W. 76, 
New York City. 


CONTAX III f 2 in case, perfect condition. Dr. 
J L Bloomheart 2714 Middlesex, Toledo, Ohio. 

MUELLER Wetzig Filmarex Enlarger, 2%x3%, 
condensor, two lenses, seven metal masks, $65. 
Blumenau, 25 West 76, New York City. _ 
5x7 WIDE Angle lenses, Carl Zeiss, B & L, others 
Camera Exchange, 108 Baronne St., New Orleans, 
Louisiana a 
FOR Sale—8x10 R.O.C. View Camera, Six 8x10 
Film Holders $35.00. Kodak Film Tank Type C 


David Adams, 


$2.50. J. L. Brimmer, 15 Main St., Vestal N. Y 
FILMA 70AA 3.5 Cooke 1” 4.5 Dallmeyer 6”, $100. 
H. Barnett, 128% Broadway, Newport, : 


Contax 11 f 1.5, 12” Wollensak f4.5 Weston 
Best price. Clyde Baumgardner, Hazard, 


SALE: 
Meter. 
Ky. aa _ 
WESTON Master 715; Foth Derby 2.5; MCM Pho- 
tometer Model J; Mz ike offer. John Blosser, Hicks- 
ville, Ohio. lan a: 
COMPLETE outfit, Super Ikonta A Special, Flash, 
Accessories, Elwood AM Enlarger, Weston Meter, 
Darkroom Equipment. C. Cody, 52 May, Worces- 
ter, Mass. ve ws = 
BEE-BEE new 24%4x3% Tessar 3.5, Compur Rapid, 
accessories $110. H. W. Coley, Westport, Conn. _ 
FACTORY renewed 3%x4% R.B. Graflex B, 4.5 





lens, $100. Send stamp. J. C. Douthit, Mooseheart, 
Il — 
AGFA Universal View and Conley View 8x10 


cameras with/without lenses. Gill Studio, Titus- 
ville, Pa. 


LEICA Illb f 2 Summar, excellent condition $300. 


Dr. J. D. Gillig, 57 So. Mulberry St., Mansfield, 
Ohio Se a 
BURKE and James Press 4%x5”, 7 1/8 F 5.5 Pre- 


cision (Xenar) lens, Kalart Rangefin er and brack- 
et, deluxe leather case. Latest, as new, $200, cash 
Huebner, 16355 East Jefferson Ave., Detroit 30, 
Mich. oe AJ ewe 

SELL: Wide angle for miniature graphic 60 mm 
Dagor F 6.8 Compur A. Excellent, $65.00; Trade 
Lieut. Ray W. Johnson, 17 West 32nd St., New 
York City ; —_ : 
SELL: 9x12 Bee Bee with 6” F 4.5 Scopar, Com- 
pur A. F.P.A. Excellent $60.00; Trade. Lieut. Ray 
W. Johnson, 17 West 32nd St., New York City 
SELL: Brand new Exakta B, Everready Case, used 
Abbey Flash. $175.00. Lieut. Ray W Johnson, 17 
West 32nd St., New York City i : 
SENECA 5x7 R.B. F6.3 and wide angle lenses, 
triple extension, $60. O. Ottman, Greenville, Ohio 
LEICAS: II, Black, f 2.5. feet, case, $139. ITI (G) 
Summar f 2, case, $229.00. Dr. Haskell Pruett, 
Stillwater, Oklahoma m 

De VRY 16 mm F 3.5, $20.00, 3-A Kodak-RR, 
$12.00. C. Rambow, 1510 N. 5th Street, Philadel- 
phia, Pa. - 
SUPER Baldina, Xenon f:2.0, eveready case, 
filter, $106, N. R. Reamer, Gardenville, N. Y. 
10.5 em. 2.8 TRIPLAN for Kine-Exakta, $94. Ex- 
tension tubes, $10.00. 6x9 Bergheil Heliar $89.00. 
V. Schlicten, Geology U.C., Cincinnati, Ohio. 


ONE 1x5 B&J Press Camera with Kals art C Youpled 
Range Finder, Mendelsohn Speed Gun and Carry- 
ing ne Like new. Complete. $150. James M. 
Wilder, Moultrie, ee 

LEICA D Hextor F 2.5 case, ~ Kalart Flash, “$150 00 
Memo 35 MM B&L F 3.5¢ ase $20.00, Memo F 4.5, 
$15.00, 2140 Santee, Los Angeles, Calif 

4x5 WATSON Press, f 4.5 Voigtlander lens in Ibsor 


shutter. Watson finder and one holder, $65.00. 
Wright, 141 E. Quincey, No. Adams, Mass 

BANTAM Special, latest, coated lens, supermatic 
shutter New condition $110.00. Carter, 4105 


Southwestern, Dallas, Texas. 


ZEISS Super-Ikonta C Special, supplementary 
equipment, exposure meter, practically unused. 
Dirksen, 527 E. 84th St., New York City 28. 
DEALERS Attention: bulk 35 mm Eastman film, 
Super XX emulsion 1,000 ft. rolls 8c ft. Box 188, 
Yo Popular | Photography. io lS ee 
MEDALIST ; Super Ikonta B, latest; Elmar 50 mm 
3.5; Vidom finder; personal equipment, like new. 
Hunt, 600 First National, Minneapolis. 

SUPER Ikonta B f 2.8 Tessar, Eveready case sun- 
shade and three filters. Best offer. Paul E. Kruse, 
6004 Clifford Terrace, Philadelphia, Pa. 
KORELLE I f 2.9 Radionar, 
meter, like new, 
era D 
N. J 











accessories 
$100 or swap for good 35mm cam- 
Melillo, 66 Steuben St., East Orange, 


s, GM 


CHROME Leica 3 b, Summar f 2, new condition, 
E. R. Case, Montague, 5185 35th St., San Diego, 
Calif. hws 
BELLOWS for all types Foreign or Domestic 
Cameras, Enlargers. Also built to specifications. 
New York Bellows Co., 106-P Fulton St., N 


LIKE new extra precision enlarger, two negative 


— rs, less lens, $60.00. Cleo Pugh, Hartford 
City, Ind. ; Ban 
SPEED Graphic 4x5” Tessar f 4.5, Kalart, Men- 


delsohn, FPA, four holders, shade, six filters, two 
supplementaries, Polaroid, tank, quantity film and 
flashbulbs $210; want Speedex or? Sherzer City 
Trailer Park, Evansville, Indiana Pon) 
FOR sale the following Leica equipment and ac- 
cessories: Leica G. Summar f 2 lens, Eveready 
case, 28mm Hektor lens, 28mm view finder, Close 
focus devise, Angle view finder, Vidom finder, 
Rapid winder, 135mm Hektor lens, 73mm Hektor 
lens, 50mm Xenon lens, No. 2 filter, sunshade for 
Summar, adjustable sunshade, Focomat No. 1 en- 
larger with lens, synchronized photoflash unit, spe- 
cial built leather case with combination lock. Price 


$1200. Equipment will be shipped express subject 
to examination. Tasopé Company, Aurora, Mis- 
souri 





ROLLEIFLEX Automatic, latest model 
condition. Will sell for $250. 
Lewiston, New York. 


in perfect 
Cash. M. Tucker, 





UNUSUAL 2x2 slides; large assortment, write for 
literature—Violy, Box 283 C, Grand Central An- 
nex, N. Y 





4x5 ANN Speed Graphic in Ektar 4: 
7%” Zeiss-Tessar 4:5 new > volley ‘Kalart Bs. #2 
Sol Gun; holders; adapter; shade; filters, acces- 
sories $390.00. Box 189, % Popular Photography. 
FOR Sale—Hektor f 1.9 73mm for Leica and view 
finder $150.00 215 Wall St., Bethlehem, Pa. 
BIG Lenses Che: aD ; 412” f 4: 5 -5 Velostigmat, good 
condition, $65; 12” f 4.5 Cooke Portrait, fair, 
$65; 15%” f 5.6 Cooke Portrait, perfect, $125; 
16” f & Cooke Process, perfect, $125; with 3” 
Bausch & Lomb prism, $200; 15” f 9 Kollmorgen 
Process, fair, $65 ; 18” f 8 Spencer Process, per- 
fect, $100; 21” f 7.5 Turner Reich, perfect, $125 ; 
10cm Carl Zeiss Tessar, perfect, $40: 7" f 4.5 Carl 
Ziss Tessar, perfect, $50; 6%” f 3.5 Schneider 


, Supermatic ; 





Xenar, perfect, $50; above lenses all in iris bar- 
rel. 127mm f 4.5 Kodak Anastigmat, Compur 
Rapid, perfect, $50; 506 N. 


Leonard Westphalen 
State St., Chicago 10, Ill. 

AT WOLK’S—AIll metal 2 section “tripods is $1.98. 
Enlargers for Leica and Contax $17.50. Univex 
movie cameras 3.5 lens $10.00. H.R.S. 11x14 Pa- 
per Safe $3.95. Schneider Angulon in Compur 
Shutter $85.00. Exakta f 2.8 Steinheil $95.00. 
Robot 2.8 Tessar and Telephoto with Cassettes 
Eveready case $189.50. 6x9cm Linhoff Plasmat 
triple convertible f 4.5 telephoto and accessories 
$175.00 complete. Speed Graphics all sizes avail- 
able Korelles, Leicas, Contax, Weltini. Trade 
your cameras for Bolex Eight and Sixteen, liberal 
allowance offered Standard Rolleiflex 3.8 Tessar 
$139.50 up. Night Exakta Biotar f 2 with case 
$285.00 Victor Model IV Turret no lens with 
case $95.00 Cine Kodak magazines available 
16mm. National Graflex with case $95.00. 2%x3% 
R.B. Graflex Tessar 3.5 cut film magazine and 
Pack adapter $125.00. 3A Post Card f 6.3 lens 
Ilex shutter and case $20.00 like new Cine Ko- 
dak BF 3.5 lens and case $32.50. Victor 3 f 3.5 
lens and case $37.50. &x10 Gundalock 6 holders 
12 inch Wollensak convertible, wide angle lens, 
crown tripod, excellent condition, $175.00 for all. 
Mendesohn gun for Contax IT $20.00. Film loader 
for Robot II $5.00. Write what you have to trade 
or sell. It will pay you to deal with us. Wolk 
Camera Co., 231 So. Dearborn, Chicago 4, Mlinois. 
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15 words for $1.50. Extra 


each. Payable in advance 





EXAKTA 15¢x2%”, Superb Meyer f 1.9 lens, 
accessories, films. Best price, or swap 35mm. Box 
190, % Popular Photography. 


CAMERAS AND EQUIPMENT 








WANTED 


CASH for 4x5 Speed Graphic, Anniversary Model. 





a be excellent. Wm. Andrick, Hoosick Falls, 





CASH; Spot cash for cameras, lenses, binoculars, 
movie or still, sound projectors. Send full de- 
scription by mail, or Wire for prompt cash offer. 
Over 30 years of dependability insures honorable 
dealings. Bass Camera Company, 179 West Madison 
Street, Chicago, Illinois. 


WE buy (trade) Cameras, Movie Equipment, also 
complete stocks. Brenner, 943 P. Pennsylvania 
Ave., N. W., Wash., D. C 

WANTED: “Ampro 16mm Model YC or any sound 
projector less amplifier. Donald Brown, Lock Box 
13, Morrice, Michigan. 


WILL pay 5c for 35mm cartridges. 











WILL pay 
714 N. |. Fairfax Ave., 


0. H. Covey, 
Los Angeles, Calif. 46. 


$25.00 CASH for ] light meter. 0. H. Covey, 714 
Los Angeles, Calif. 46. 


N. Fairfax Ave., 


4”x5” or a 5”x7” camera with 4.5 or 6.3 lens, or 
will buy lenses alone. Crosson, 3465 Wager, De- 
troit, Mich. 


4x5 B&J PRESS with Kalart Rangefinder, Ban- 
tam Special, Kodaslide Readymount Changer. 
Gomm6, 46 Northwest 94 Street, Miami Shores, 38, 
Florida. 

WANTED—Cash for Contax II or Ill or Leica 
III B. Describe fully. E. T. Goodman, P. 0. Box 
1099, Santa Monica, Calif. 


WANTED—Argus C-3; Standard Leica box, or 
with f 3.5, Telyt 40cm. Lois Lenton, 3114 Mt. 
, Washington 10, D. C. 


























Pleasant St. N. W. 


CONTAX III Sonnet f 2 8.5cm., finder, case. Cpl. 
Richard McMurtry, 893 Signal Co., Kelly Field, 
Texas. 

W. ANTED—Late model Bantam “Special” f 2 lens 
with case. Weston Master meter. E. L. McNamee, 
Box 1447, Anchorage, Alaska. 


H | Contax, 20 cm Telyt or other 














CASH for Leica, 





heica accessories, lenses. J. D. Mitchell, Se- 
bring, Fla. 7 : 
WANTED—6x9 Maximar, Nikor Adjustable Cut 


Film & Filmpack Tank. A. Reichert, 6424 Pernod, 
St. Louis, Mo. 


SEND us your camera today. 
check by airmail immediately. 
for your approval of our price. 
Trade-ins. Highest prices in the U. 8. for photo 
equipment. ‘‘Cleveland’s Camera Super-Market.’’ 
land, 0 and Reitman, 1900 East 9th St., Cleve- 
an 


GRAFLEX film holders, 33 4x44 ; new or as-new 
=. Rudoff, 463 Crestwood Ave., Akron 3, 
0. 


WANTED—Cut film back for Rollei camera. 
dition & Price first letter. 
ton, C Slarksville, Tenn. 


WILL pay for good used camera, Ikoflex Ill, $175; 
Leica IIIB, $225; Rolleiflex Automatic, $150. 
Specify lens. Earl M. Scanlan, 300 Colorado Na- 
tional Bank Building, Denver, Colorado. 

ANY Contax equipment priced “Tight. Harold 
Shear, 2125 W ashington Ave 


., Waco, Tex. 
WANTED—U — for C-3 ~ Argus. 
Geo. Smith, Escalon, Calif. 


Speed-O-Copy 

LEICA 90mm Elmar lens for cash or trade 35mm 
3.5 Elmar. Roland Swedlund, 280 Summer, Buf- 
falo 13, New York. _ ee 

PRIVATE party wants Leica, Contax, Rolleiflex or 
similar good camera. State condition and price. 
Box H, Room 609, 280 Broadway, New York 7. 
WANTED— Roto Print Dryers: 4x5 or 5x7 enlarg- 
ers. Box 205, Greenwood, Miss. 


WANTED, 4x5 Graphic View Camera and film 
holders. State gg 


Chas. M. Brown, 111 Anne 
St., Tacoma Park, ein 


LEICA or Contax sae accessories, lenses. Silver- 
stein, 933 E. 48th St., Brooklyn, : 2 


WANTED: Two film pack adaperss for 21%,x3% 
Bee Bee Camera. Box 3551, Orlando, Fla. 
WANTED: 4x5 and 3%4x4% Graphic and Graflex 
without lens in need of minor repairs. Lt. G. Finne, 
NAS, Jacksonville, Fla. Sse - 
WANTED 24%x3% “film pack adapter to fit Watson 
Press. Richard Hoffman, "Fuovlianae Road R.D. #3, 
Media, Pennsylvania. _ eae ks 2 
SONNAR 75 mm F 4 Telephoto and case for Tenax 
II. Pay $50.00 cash. Huebner, 16355 East Jeffer- 
son Ave., Detroit 30, Mich. 


WANTED: 6x9 or 24%4x3% camera, any “condition, 
with good lens. M. L. Hughett, 313 N. 4th, Arkan- 
sas City, Kansas. 





Will send certified 
Items held 10 days 
Free estimates— 











Con- 
A. R. Simons, 411 Pos- 
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WANTED: 180 mm F 5.5 Tele Xenar elements; 
8 mm Projecter ; Single lens reflex box. Lieut. Ray 
W. Johnson, 17 West 32nd St., New York City. 


CASH: We buy cameras, projectors, lenses, binoc- 
ulars, microscopes, etc. Highest prices paid. For 
quick action write or ship to George Levine & 
Sons, Dept. C, 15 Cornhill, Boston 8, Mass. “Over 
a_Quarter- Century on Cornhill” 


BANTAM F 4.5 wanted. Will pay $35. C. B. Rob- 
inson, 346 S. Burdick St., Kalamazoo, Mich. 


WILL Pay $25.00 cash for Weston (715) Master 
Exposure Meter in good conditon, with case. Cpl. 
A. N. Scott, 532 E. Guenther St., San Antonio, 
Texas. Phe a OT eh 

WANTED: Buy Detrola- 400- or Kodak “coupled. 
Trade Exakta B 2.8 Tessar for? Cpl. E. A. 
Stockton, 460th B.H. & A.B. Sqd. K.A.A.F., 
Kingman, Ariz. ae 
CONTAX lenses wanted—35 mm; 85 mm; 135 mm. 
Also universal finder. Cash. Ens. D. P. Walker, 
USNR, N.A.8S., Peru, Ind. 
WANTED —Automatic Rolleiflex in good condition. 
Box 181, c/o Popular Photography. 


WANTED—Contax or Leica outfit. Write giving 
particulars. Box 182, c/o Popular Photography. 
WANTED 2% x34 Speed Graphic with good lens. 
Write all details. Box 183, c/o Popular Photogra- 
phy. : : 
WANTED—Super Ikonta B or BX. Box 184. c/o 
Popular Photography. _ 
WANTED—Good Twin Lens Reflex, 2x, imported pre- 
ferred. Box 185, % Popular Photography. 


WANTED—Good Roll Film Camera. Box 191, c/o 
Popular Phetography. 


CAMERA REPAIRS 


PRECISION Repairs, Shutters, Lenses, Rangefind- 
ers. Accuracy guaranteed. Camera Craftsmen, 15 
W. 44th St., N. Y. C 

EXPERT copairinn of all 1 Compur a and ¢ Compound 
shutters by the U. S. Manufacturer Representa- 
tive, Hans Unfried, 71 E. Genesee, Buffalo, N. Y. 


INSTRUCTION 


MAKE money in photography. 
home. Easy plan. 



































Learn quickly at 
Previous experience unneces- 
sary. Common school education sufficient. Book- 
let and requirements free. American School of 
Photography, 1315 Michigan, Dept. 2251, Chicago. 
OIL coloring photographs a fascinating hobby or 
profitable business. Learn at home. Easy simpli- 
fied method. Previous experience unnecessary. 
Send for free information and requirements. Na- 
tional Art School, 1315 Michigan, Dept. 2254, 
Chicago : o 
CORRESPONDENCE Courses and self-instruction 
books slightly used. Sold. Rented. Exchanged. 
All subjects. Satisfaction guaranteed. Cash paid 
for used courses. Complete details and 84-page 
illustrated " < catalog “ee Write Nelson 
Company, 321 S. Wabash, Dept. L237, Chicago, Tl. 


: EARN Movie P rojection, Management. Free 
Catalog. Theatre School, 360 Washington, Elmira, 
New York. 


MISCELLANEOUS 


THE Photographic Series of the Little Technical 
Library will guide you through every phase of pho- 
tography. Each of the 30 pocket-size text books is 
complete in itself, authoritative, profusely illus- 
trated, authored by noted photographers. On sale 
at all leading camera, department and book stores. 
See page 80 for complet e list of titles. 
ADVANCED Amateurs, Attention! Improve your 
technique and get more fun out of your hobby. 
Read American Photography every month, the 
magazine for both technicians and pictorialists. 
Send today for a sample copy and a sample of our 
40-page book catalog, enclosing ten cents for post- 
age. Camera House, 122-153 Newbury St., Boston, 
Massachusetts. 

AT LAST! How and where to sell your pictures. 
A straightforward monthly full of hot market tips 
worth hundreds to alert photographers. Send 10c 
for sample copy. Free-Lance Photography, 219 
East 44 Street, New York City. 

FLASH pictures are easy and sure with a Morgan 
Flashguide, only 25c postpaid. Morgan Camera 
Shop, 6262 Sunset, Hollywood, California. 
PATENTS Secured. Two valuable booklets sent 
free. Write immediately. Victor J. Evans & Co., 
748-M Merlin Building, Washington, D. C. 


NOTICE! 

In replying to Box Numbers, be sure 
to address letters to 
POPULAR PHOTOGRAPHY 
540 N. Michigan Ave. Chicago 


Note! This does not apply to Box numbers where 
City and State are shown. 
































Popular PHOTOGRAPHY 

















FILMS 
Exchanged 


MOVIE 
Rented—Sold 


SOUND Films for sale and rent. Official, Comedy 
House, and Pictorial Films. Unit shows $5 per 
day. Jenkins, 16mm Audifilms, Lewisburg, Penn- 
sylvania. 


SWAP $70 Arizona Indian Jewelry. Want Perfex 
55 other 35 MM. Solar or Federal Enlarger. Jerry 
Blake, Gen. Dely. , Winslow, | Ariz. ' Saas 


NATIONAL Graflex and cash for twin lens reflex 
camera, prefer Ikoflex I or Rolleicord. Box 234, 
Wheelwright, Ky. 


SWAP — Accountancy C ourse for “good Graflex 
or view camera with lens and accessories, write 
Pr. ©. Box 174, Decatur, Alabama. 

















Portable Devctenion Kit 

NE day I was ordered to leave the 

city on an extended business trip. I 
began to wonder how I could ever develop 
my film away from home without any 
darkroom facilities. Since I would not 
spend more than a day or two in each 
town, I decided that it would be im- 
practical to send any film to the local 
drug store for processing. My decision, 
therefore, was to develop them myself 
as best I could. 

Looking in the basement I found a 
handy travel case in which I packed the 
following items for my journey: 
Developing tank Graduate (4 oz.) 
Quart bottle for hypo Enamel tray, 4x6 
Prepared developer Viscose sponge 
Replenisher Scissors 
Thermometer Film clips (2) 

In the next few days, I was on the 
road and as the weeks rolled by, 
the hastily gathered emergency kit 
proved to be very successful to my sur- 
prise. In the evenings, I loaded the tank 
with films in clothes closets or bathrooms 
of hotels and processed them with ease 
as I sat under the bridge lamp catching 
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up with my reading of back issues of 
photography magazines. A record of the 
number of rolls developed was kept by 
scratching a line on the bakelite top of 
the developer bottle with the sharp point 
of the scissors for each roll developed. 
The 4x6 tray was used to catch the 
excess dripping of developer and hypo 
when pouring the solutions to eliminate 





The portablg developing kit assembled. 


waste. As time went on and as my nega- 
tives increased in number, they were 
classified immediately and placed in clean 
envelopes. After an absence of three 
months, I returned to my home and was 
surprised to count 30 scratches on the 
bakelite cover indicating that 30 rolls of 
film were developed in that period.—John 
K. Karlovic, Chicago, III. 


$ ye will pay for Leica 
G, Contax II, Contax 
III, ——— Rollei- 

fi 


Highest prices for Cine Specials, lenses, 
35mm. Eyemo, Sound projectors, ete. 








MINIATURE FILM SUPPLY CO. 
723 7th Ave., New York, N. Y. 




















Ta 


JECTORS, ETC. ¢ 
it and get our offer . . 
immediately. 


respondence. 





tele. 
Bis aed A j 


CY eee 
KY SEES Fool 
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We will pay you REAL MONEY for your CAMERAS, LENSES, 
ret out the old equipment now! Send us a description of 
. or, even better, send it in at once and get our check 


Please list your asking price to avoid unnecessary cor- 


PEERLESS 


Camera Stores 
128 E. 44th ST., N.Y.C., @ Tel. MUr. Hill 3-7288 








PRO- 
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Opti-onics is... optics... electron- 
ics... mechanics! [tis the employment 
of all three to accomplish many things 
It is the 


combination of three sciences to bring 


never before obtainable. 


mankind new and untold extension 
of the senses of sight and hearing. 
Today ‘ Opti-onics is a WEAPON! 
Tomorrow, it will be a SERVANT... 
to work, protect, educate, and enter- 
tain. Opti-onics at Bell & Howell is a 


fitting development by an organiza- 








tion which pioneered in the design and 
manufacture of precision motion pic- 
ture equipment—and was the first to 
give fine moving picture cameras and 
projectors to the amateur. Today Bell 
& Howell Filmosound Projectors are 
used in training millions of fighting. 
men and Bell & Howell movie cameras 
are preserving the record of victory. 
Bell & Howell Company, Chicago; 
New York; Hollywood; Washington, 
D. C.; London. Established 1907. 


What Electronics gets, Bell & Howell lets you see ... that’s OPTI-ONICS 





One of the ne 


w Opli-onic 


products made t 


Bell § Howell 


for war service 


} *® 


BELL Cc HOWELL 
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BUY WAR BONDS 


PRINTED IN U.S.A. 





“-AMILY GROUP,” by Louis A. 
Puggard, member of the Photo- 
graphic Guild of Detroit, and fre- 
quent prize-winner for his excellent 
animal photographs. This appealing 
picture took first place in a 1943 
national magazine competition. En- 
larged with an {4.5 Wollensak lens, 
its fine detail and clear definition 
lend technical brilliance to an al- 
ways fascinating subject. Says Louis 
Puggard, ‘‘Wollensak lenses give 
the clarity and sharpness I want in 
my photographs...produce depend- 
able results always.” Improve your 
photography with a Wollensak. 


BUY WAR BONDS TO PROTECT YOUR FUTURE 


For Movi ies, Candid, Enlargita sAelod Stills 


WOLLES ISAM & OP. “phe SoA CO), nocuesrEn, wy, 










' 
& * | 


Mie 
— 


MIDWAY INCIDENT—A Cine-Kodak was blown 
out of the operator’s hands ... hit the ground 
right side up. . .went ahead making the movie 
“fon its own.” 


These war movies in 
i 
4! 7 full color were made with a 
‘ ” “4 
‘home movie CINE-KODAK 


| ptt ec me agtipn ste for peacetime globe- 
trotting or tranquil home scenes—was 


turned loose in the hell of the Japanese attack. . . 


You saw the Navy’s movie, “The Battle of 
Midway”? Will you ever forget it? Navy men 
loaded Ciné-Kodaks with 16-mm. Kodachrome 
Film to get authentic battle data. Among the 
exploding bombs and burning oil tanks they 
made “The Battle of Midway.” 7 EAGLES OF THE NAVY—In breath-taking maneuvers— 
CINE-KODAK “CAME THROUGH”... even a 9-G pull-out dive—Cine-Kodak Special proved 


its reliability. 
simply because it was designed and machined and 
fitted to the closest tolerances known to camera 
making. The concussions and banging around of 


battle were not inticipated Getting excellent movies 4a é — we 2 : 

att ated, g it~ . ai es Ws ee 

under all conditions was the purpose. After Pearl E ~<a ae 4 ~ 
Harbor, this meant battle. a 

Literally thousands of Ciné-Kodaks are in Army, 

Navy, and Air Force hands, contributing tothe most 


complete war re ord ever attempted in movies. 


To study “pilot reactions” in a “9-G pull-out” 
dive — for the improvement of safety conditions 
— cameras are mounted to make movies of pilots 
black-out”... 


during the human 


Ciné-Kodak proved to be the camera which 
can do the job. Its precision-made governor and 
other working parts continue to run smoothly in 
the drag of “9-G”. . . 9 times the force of gravity. 

Prize your Cine-Kodak— it’s a blood brother 


of these cameras which went to war... Eastman 


Kodak Company, Rochester, N. Y. 





< ALEUTIAN EMPLACEMENT—The Army's saga of re- 
Serving human progress through Photography : conquest, “The Aleutians,” was largely filmed with Cine- 
‘ ' - Kodak Specials. 


